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It  is  a  newspaper’s  duty  to  print 
the  news,  and  raise  hell.” 

Wilbur  Storey 
Chicago  Times,  1861 


§ein  ^rancbro 


How  to  Give  Your  Readers 
The  Royal  Treatment 
I  Without,  Paying  a  King’s  Ransom 


Weekly  Feature  Package 


Special  Features 


*  Behind  the  Scenes— An  inside  look  at 
network  television 


*  Speaking  of  Soaps— America’s  hottest 
new  soap  opera  column 

•  Showcase— Exclusive  tidbits  and  pho¬ 
tos  on  show-biz  trends  and  stars 


•  Film  Clips— Reviews  of  Hollywood’s 
newest  releases 


•  Tele-Pulse-Critiques  of  TV’s  best  and 
worst  shows 

•  Media  Monitor -In-depth  interviews 
with  top  show-biz  stars 

•  Plus -Network  sports  and  movie 
listings,  puzzles,  and  much  more 


•  From  the  Sidelines— Coverage  of 
sports  with  a  different  perspective 

•  Games  People  Play-A  unique  column 
on  the  game  show  phenomenon 

•  Think  You  Know -An  illustrated  quiz 
on  TV,  movies  and  sporte  that’s  second 
to  none 


Please  send  me  a  sample  of  your 
camera-ready  features. 

I’m  particularly  interested  in: 

□  Special  Features  □  Weekly  Package 


NAME  _ 

PUBLICATION 

ADDRESS  _ 

CITY  _ 

PHONE  _ 


TV  Compulog,  1640  New  Highway 
Farmingdale,  NY  11735'^ 
(516)  752-9454 


OR  CALL: 
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Man^  curiosity  is  our  future. 

People  are  born  with  a  natural  desire  to  know  about  the  world  around  them.  As  they  become  better 
educated,  they  become  more  aware  and  hungrier  for  the  excitement  of  discovery. 

At  Harte-Hanks,  that  same  excitement  motivates  us.  We’re  continually  making  discoveries  about  our 
readers’  changing  needs  and  adapting  our  newspapers  to  meet  those  needs.  Through  new  technology,  market 
research,  expanded  and  improved  editorial  content,  Harte-Hanks  newspapers  continue 
to  evolve  into  the  primary  information  providers  for  our  readers. 

We  are  becoming  Community  Information  Centers. 

That  means  that  Harte-Hanks  is  leading  the  way  in  becoming  the  most  effective  and  complete  consumer 
information  source  available.  As  Community  Information  Centers,  our  goal  is  not  just  to  produce 
newspapers,  but  to  help  make  sure  man’s  curiosity  is  always  satisfied. 

HARTE-HANks  Communications,  Inc. 

HftjW  P-  O.  Box  269,  San  Antonio,  Texas  78291 
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W^ur  G.  Landrey 

...he  brings 
fore^  news  home 


St.  Petersburg  Times  editor  Wilbur  G.  Landrey 
combines  a  local  newsman’s  feel  for  what  is  important 
to  hometown  readers  with  more  than  30  years 
experience  of  covering  foreign  news. 

He  has  just  returned  from  a  six-weeks  tour  of 
Turkey,  Pakistan,  India,  Saudi  Arabia  and  other 
countries  on  the  Persian  Gulf.  Soon  he  leaves  for 
South  America. 


Landrey  covers  international  news  with  a  sure 
touch  for  telling  detail.  He  writes  of  an  American 
woman’s  routine  check  for  sticks  of  dynamite 
whenever  she  returns  to  her  car  in  Ankara.  Relates 
war  tales  of  a  bearded  young  Afghan  rebel,  told 
across  an  oilcloth- covered  table  in  Peshawar,  just 
across  the  Khyber  Pass  from  Afghanistan. 

More  than  20  other  American  newspapers,  with 
a  combined  Sunday  circulation  of  nearly  8-million, 
carried  Landrey ’s  accounts  of  his  journey  to  southwest 
Asia.  Readers  from  St.  Petersburg  to  Seattle,  Quincy 
to  Los  Angeles,  learned  of  the  human  impact  of  world 
headlines  through  Landrey’s  personalized  coverage. 

Coverage  that  brings  international  news  home  to 
local  readers. 


8>t.  yptprBburg  eintPB 
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MARCH 

13 — Ohio  Newspaper  Association  and  Ohio  Circulation  Managers  As¬ 
sociation,  Newspaper  Advertising  Bureau  Circulation  Workshop, 
Harley  Hotel,  Columbus,  Ohio. 

13- 15 — New  England  Association  Circulation  Executives,  Boston  Mariott, 

Newton,  Mass. 

14- 15 — Mid-West  Circulation  Managers  Association,  Plaza  Cosmopolitan, 

Denver,  Colo. 

16-18 — First  Amendment  Congress,  Williamsburg,  Va. 

16-19— ANPA  Conference  for  Young  Newspaper  Men  and  Women,  Don 
CeSar  Beach  Resort  Hotel,  St.  Petersburg,  Fla. 

16- 19— ANPA  Labor  Negotiators  Seminar,  Houstonian  Inn,  Houston,  Tex. 

17- 19— Advertising  Research  Foundation  annual  conference.  New  York 

Hilton  Hotel. 

18- 21 — Inter  American  Press  Association,  board  of  directors.  Hotel  Car- 

iari,  San  Jose,  Costa  Rica. 

19- 22 — National  Newspaper  Association,  government  affairs  conference, 

and  Suburban  Newspapers  of  America  Editorial  Conference, 
Hyatt  Regency,  Washington,  D.C. 

23- 25 — Central  States  Circulation  Managers  Association,  Galt  House, 

Louisville,  Ky. 

26- 28 — America'East  Newspaper  Production  Conference,  Hershey  Con¬ 

vention  Center,  Hershey,  Pa. 

25®28— ANPA  Foundation  Conference  for  Newspaper  in  Education  Pro¬ 
gram  Development,  Sir  Francis  Drake,  San  Francisco,  Calif. 

28-30 — Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Region  2 
Conference,  Charlotte,  N.C. 

27- 29 — Illinois  Press  Association,  Collinsville  Holiday  Inn,  III. 

30-Apr.  5— ANPA/INPA  Newspaper  Executives  Marketing  Seminar, 

Scottsdale  Conference  Center,  Scottsdale,  Ariz. 

APRIL 

1- 2 — Landon  Seminars,  "The  Newspaper  and  Alternate  Delivery",  Hyatt 

House,  Los  Angeles,  Calif. 

7-10 — ^American  Society  of  Newspaper  Editors,  Washington  (D.C.)  Hil¬ 
ton. 

9-12 — International  Circulation  Managers'  Association,  15th  manage¬ 
ment  seminar.  University  of  Missouri. 

11 — Maine  Press  Association  spring  conference,  Orono,  Me. 

11-13 — Louisiana  Press  Association,  New  Orleans,  La. 

10-12 — New  Jersey  Publisher  Association  Advertising  Conference,  Tami- 
ment.  Pa. 

13-16 — Newspaper  Research  Council  Conference,  Doubletree  Inn, 
Scottsdale  Mall,  Scottsdale,  Ariz. 

16 — New  England  Associated  Press  News  Executives  Association 
Spring  meeting,  Sheraton  Inn,  Boxborough,  Mass. 

16-17 — Canadian  Daily  Newspaper  Publishers  Association,  Royal  York 
Hotel,  Toronto. 

18-20 — Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Region  8 
Conference,  Arlington,  Texas. 

21 —  The  Associated  Press,  Sheraton-Waikiki,  Honolulu. 

22 —  United  Press  International,  Sheraton-Waikiki,  Honolulu. 

21-23 — American  Newspaper  Publishers  Association  convention,  Shera¬ 
ton  Waikiki  (convention  headquarters),  Honolulu. 

24- 25— Tennessee  Press  Association  advertising  conference,  Nashville, 

Tenn. 

24-26— Kentucky  Weekly  Newspaper  Association,  Harley  Motor  Inn, 
Lexington,  Ky. 

27-May  1 — Newspaper  Purchasing  Management  Association,  Portland 
Hilton,  Portland,  Ore. 

MAY 

2- 3 — Virginia  Press  Association  ad  conference,  Richmond,  Va. 

3- 4 — North  Carolina  Press  Association  Mechanical  Conference  Annual 

meeting,  Jane  S.  McKimmon  Extension  Educational  Center,  North 
Carolina  State  University,  Raleigh,  N.C. 

4- 7 — International  Newspaper  Promotion  Association  50th  annual  In¬ 

ternational  Conference,  Waldorf-Astoria,  New  York. 

4-16 — Gannett  Newspaper  Foundation  Circulation  Management  De¬ 
velopment  Seminar,  Hilton  Inn  on  the  Campus,  Rochester,  N.Y. 

5- 7 — International  Press  Institute  29th  General  Assembly,  Palazzo  del 

Congress!,  Florence,  Italy. 
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86  Proof  Scotch  Whisky.  Distilled,  blended  and  bottled  in  Scotland.  Imported  by  Monsieur  Henri  Wines,  Ltd.,  New  York,  N.Y. 


Photographed  in  the  Cafe  Royal,  Edinburgh,  Scotland. 


WHY  THE  SCOTS  DRINK  MORE  BELES 


Because  Bell’s  is  blended  with  a  high  percentage  of  malt 
whiskies,  which  give  a  true  “Scotch”  Scotch  taste. 

Because  a  precise  amount  of  the  Bell’s  blend  is  matured  in 
sherry  casks,  to  give  a  mellow  taste. 

Because  we  use  a  two-step  blending  process,  not  one,  so  you’re 
doubly  assured  of  smoothness,  time  after  time,lx)ttle  after  bottle. 

And  because  the  blends  in  Bell’s  aren’t  merely  thrown 
together  and  bottled,  but  are  “married”  in  oak  casks  for  further 
aging  so  they  have  time  to  get  to  know  each  other  intimately, 
comfortably.  That’s  why  Bell’s  has  such  a  mature,  well-  - 
rounded  taste.  S?/  ^ 

The  Scots  are  known  to  appreciate  the  taste  of  a  . 

great  Scotch.  And  that’s  exactly  why  they  drink  more  I 
Bell’s  than  any  other  Scotch  in  Scotland.  A 

Taste. 

Bell’s.  The  best  selling  Scotch  in  Scotland.  ^ 


BELLI 
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Order  this  book  today! 
It  tells  how  to  win 


Editorial  workshop  By  Roy  H.  Copperud 


397  AWARDS  FOR 
JOURNALISM  .  .  . 


. . .  complete  with  deadlines 
and  entry  requirements 


Editor  ^publisher 

1980 

loumalism 

Awards 

Direciorv 


Deadlines 

“"“r— ^I’r.eduo- 

AWARDS  ..FELLOWSHIPS 


Hundreds  of  awards — cash  prizes,  scholarships, 
fellowships  and  grants — are  presented  to  writers, 
reporters,  cartoonists,  photographers  and  journal¬ 
ism  students.  E&P’s  1980  Awards  Directory  lists 
nearly  400  of  those  available  now,  with  addresses, 
deadlines  and  requirements.  Subjects  are  as  di¬ 
verse  as  the  news:  Everything  from  arthritis  to 
waterways— foreign  relations  to  horse  racing,  and 
one  of  them  may  be  right  up  your  alley! 


$3  per  copy.  Send  for  yours  today! 


Editor  &  Publisher 

575  Lexington  Ave.,  New  York,  N.Y.  10022 

Enclosed  is  my  check  for  $3.00.  Please  send  me  my  copy 
of  the  Editor  &  Publisher  1980  Journalism  Awards  Directory. 

Name  .  _ 

Address  _  _  _ 


City  _ _  State  _  Zip  _ 

(New  York  State  residents  add  8%  sales  tax.) 


Drunk  With  Power — No.  551 

Scraping  the  bottom  of  the  barrel  for  something  to  read  the 
other  day,  I  took  to  perusing  the  Associated  Press  Style- 
book.  You  may  think  this  the  act  of  a  desperate  man,  but  in 
fact  the  book  is  good  for  a  laugh  now  and  then.  Still,  it  cannot 
touch  the  old  stylebook,  which  was  a  cornucopia  of  uncon¬ 
scious  humor.  < 

One  of  the  stylebook's  absurdities  is  its  effort  to  preserve 
the  newspaper  superstition  that  bans  over  in  the  sense  of 
more  than.  Until  recently  only  one  dictionary  of  usage  even 
took  up  the  point,  and  then  to  ridicule  the  notion.  The  preju¬ 
dice  against  over  for  more  than  (“The  building  cost  over  $14 
million”)  apparently  stemmed  from  Ambrose  Bierce’s  Write 
It  Right,  an  extremely  idiosyncratic  guide  published  in  1909. 
Many  of  its  opinions  fly  in  the  face  of  standard  usage,  if  in 
fact  they  ever  represented  anything  but  the  author’s  crotch¬ 
ets.  To  give  you  an  idea  how  far  Bierce’s  ideas  correspond 
with  today’s  usage,  he  also  forbade  “coat  of  paint,”  pre¬ 
scribing  instead  “coating.” 

Neither  the  United  Press  International  Stylebook,  the 
New  York  Times  Stylebook,  nor  the  Los  Angeles  Times 
Stylebook  will  have  any  part  of  the  nonsense  about  over, 
which  no  dictionary,  specialized  or  general,  has  ever  recog¬ 
nized.  All  these  media,  irked  by  the  permissiveness  of  Web¬ 
ster  HI,  have  adopted  as  their  primary  authority  Webster’s 
New  World  Dictionary.  So  has  the  AP.  That  dictionary  gives 
for  over  “more  than,  or  above,  in  degree,  amount,  number, 
etc.  [costing  over  five  dollars].” 

And  so  the  AP  is  flying  in  the  face  of  its  own  anointed 
authority,  without  explanation.  How  does  this  ridiculous 
state  of  affairs  come  about?  It  is  easy  to  explain.  Some 
bigwig  had  the  prohibition  fixed  in  his  head  and  saw  to  it  that 
it  was  included  in  the  stylebook.  Did  anyone  attempt  to  look 
it  up  first?  No,  obviously,  because  nowhere  can  it  be  vali¬ 
dated,  except  in  Bierce,  which  is  hardly  a  validation. 

*  ♦  ♦ 

Pled,  forbidden  in  both  the  wire-service  stylebooks  for 
pleaded,  is  a  dubious  case.  I  can  remember  when  it  was 
universally  verhoten  in  newsrooms.  But  times  change,  and 
pled  is  now  accepted  by  four  or  five  authorities  on  usage,  and 
unanimously  by  dictionaries.  This  last  statement  needs  a  bit 
of  qualification,  however.  Webster’s  New  World,  unable  to 
make  up  its  mind,  calls  pled  “colloquial  or  dialectal.”  “Col¬ 
loquial”  equals  “standard,”  and  newspapers  should  be  noth¬ 
ing  if  not  colloquial,  which  is  also  the  equivalent  of  “conver¬ 
sational.”  But  “dialectal”  is  disparaging;  it  carries  the  taint 
of  the  backwoods.  Still,  it  is  unarguable  that  the  acceptance 
of  pled  is  overwhelming.  Neither  the  New  York  Times  nor 
the  Los  Angeles  Times  practices  any  such  foolishness  as 
prohibiting  it. 

*  ♦  * 

Then  there  is  theater,  which  both  wire-service  stylebooks 
ordain  instead  of  theatre  even  when  this  version  is  part  of  a 
name:  Rialto  Theatre.  Theater  is  American  and  theatre  is 
British,  although  showbiz  folk  in  America  have  an  affinity 
for  theatre. 

Whatever,  the  wire-service  ban  contradicts  the  common- 
sense  rule  observed  by  respectable  newspapers  to  the  effect 
that  the  owner  is  the  judge  of  the  spelling  of  his  own  name. 
Neither  of  the  big  Timeses  commits  this  faux  pas;  the  Los 
Angels  Times  cites  the  rule  honored  in  the  observance. 

The  wire-service  stylebooks,  except  for  rare  deviations, 
are  identical.  Why  could  they  not  have  been  identical  with¬ 
out  exceptions,  since  many  newspapers  rely  on  them?  We 
can  explain  this  only  by  the  drunkenness  of  power. 
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IMPROVE 


THE  PHOTOGRAPHY 
IN  JOURNALISM  CONFERENCE. 

APRIL  18-20.  For  the  second  consecuU\'e  year,  the  San  Jose  Mercury  News  is  proud  to  six>nsor 
the  nation's  only  interdisciplinary  conference  for  newspaper  editors  and  photographers. 

The  Mercury  News' second  annual  “Photography  in  Journalism  Conference"  will  lx?  held  in 
San  Jose,  California,  on  April  18-20,  1980.  The  conference  includes  seminars  in  both  the  technical  and 
theoretical  aspects  of  contemporary  photojournalism. 

The  conference  speakers  include  Gene  Roberts,  e.xecutise  editor  of  The  Philadelphia  Inquirer: 
Bill  Wax  of  The  Gainesville  Sun,  1980  POY  Newspaper  Photographer  of  the  Year:  Susie  Eaton  Hopper 
of  The  Muskegon  Chronicle,  1980  POY  Picture  Editor  of  the  Year;  B(.>b  Madden  of  {he  National  Geographic, 
1980  POY  Magazine  Photographer  of  the  Year;  SusanT  McElhinney,  Newsweek  photographer,  and  Edward 
Miller,  editor-publisher  of  The  Morning  Call  of  Allentown,  Pennsylvania. 

Preregistration  closes  April  10th.  Eor  information,  call  '“TTljpj  Q  AXI 

(408)  289-55,4,4.  Or  write  .1.  Bruce  Baumann,  Director  of  Photography,  ,  rii^z 

San  Jose  Mercury  News,  750  Ridder  Park  Drive,  San  Jo.se,  Ca.  95190.  iVlr!#lxC>UlxY  JN  il Vv  u. 


It’s  ridiculous 
to  have  a  press  sit 
idle  twenty  hours 


Ed  Martin 

Publisher,  Colorado  Springs  Sun 


When  The  Oklahoma  Publishing  Co.  acquired  the 
23,000  daily  Sun  in  June  of  1977,  they  brought  both  money 
and  ideas  into  the  battle  for  the  fast-growing  Colorado 
Springs  market.  Their  strategy  may  set  a  pattern  for  the 
entire  newspaper  industry. 

“Three  months  after  the  acquisition,  we  ordered  an 
eight-unit  Harris  N-1660r  says  Ed  Martin,  “because  the 
press  was  the  key  to  our  market  strategy.  The  Oklahoma 
Publishing  Co.  was  prepared  to  invest  $8  —  9  million  in 
capital  improvements,  but  we  wanted  a  fast  payback.  So 
we  ordered  the  press  with  the  folder  in  the  center  and  a 
four-unit  section  on  either  side  with  independent  drives!’ 

“The  size  and  configuration  gave  us  a  press  which 
could  produce  commercial  work  efficiently  most  of  the 
day,  and  run  our  paper  in  less  than  four  hours’,’  he 
continued.  “Within  a  month  of  start-up,  we  were  running 
170,000  impressions  per  day  of  commercial  work  along 
with  the  30,000  papers.  We  soon  will  double  that 
production!’ 

“Our  commerciai  work  isn’t  a  sideline,  it’s  basic  to  our 
operation.  It  will  pay  for  the  press  and  make  a  good  profit 
because  we  planned  it  that  way  from  the  start!’ 

“We  checked  everything  available,  and  we  are 
absolutely  sure  that  the  Harris  1660  is  the  right  press  for 
our  operation!’ 

If  you  are  interested  in  learning  how  a  Harris  N-1660 
press  can  convert  your  pressroom  from  a  cost  center  to  a 
profit  center,  write  Harris  Corporation,  Web  Press  Division, 
P.O.  Box  515,  Westerly,  Rhode  Island  02891. 


Editor  &  Publisher 

THE  FOURTH  ESTATE  ' 

Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Signs  of  real  growth 

The  annual  quantitative  analysis  of  advertising  and  read¬ 
ing  content  for  daily  newspapers  in  1979  appearing  in  this 
issue  provides  additional  unmistakable  signs  of  real  growth 
in  the  business  as  opposed  to  inflationary  growth. 

A  study  based  on  preliminary  reports  to  the  Audit  Bureau 
of  Circulations  for  the  period  ending  Sept.  30,  1979,  revealed 
that  daily  newspaper  circulation  had  increased  more  than  a 
quarter  of  a  million  copies  over  the  previous  year. 

The  year-end  report  of  Media  Records  showed  that  adver¬ 
tising  dollar  expenditures  in  newspapers  were  up  13%  for 
the  year  of  1979  compared  to  1978.  Most  newspapers  showed 
linage  increases  for  the  year  but  because  of  inflationary 
factors  the  question  is  asked:  How  much  of  the  growth  was 
linage  and  how  much  was  due  to  rate  increases. 

Media  Records’  latest  report  gives  us  some  answers.  With 
increases  in  advertising  and  reading  content  the  average 
issue  of  the  daily  newspaper  is  growing  in  size. 

Three  years  ago  the  average  number  of  pages  for  morning 
editions  was  59  pages.  It  increased  to  64  pages  in  ’78  and 
then  to  70  pages  in  ’79. 

The  average  number  of  pages  for  evening  papers  grew 
from  50  to  56  to  59  in  the  same  period. 

For  Sunday  papers  the  average  number  of  pages  grew 
from  177  to  196  to  207  last  year. 

At  the  same  time  the  ratio  of  advertising  content  to  total 
content  for  all  newspapers  was  63.7%  compared  to  63.4%  the 
previous  year. 

Although  there  are  no  statistics  available  to  show 
whether  circulation  growth  is  continuing  in  the  ’80s,  Media 
Records  reports  linage  increases  are  continuing.  The  figures 
indicate  that  retail  as  well  as  general  advertisers  believe  the 
growth  is  there,  the  readership  is  there  and  the  advertising 
impact  is  there. 

Inconsistency 

An  official  of  the  Department  of  Energy  told  New  York 
news  people  last  week  that  the  press  is  spending  too  much 
time  in  Washington  covering  the  energy  crisis  and  not 
enough  “out  in  the  field”  reporting  on  what  is  being  done 
about  it  around  the  country. 

Then,  in  the  same  talk  he  said  the  press  does  not  call  him 
or  the  DOE  often  enough  for  information. 

That’s  a  little  inconsistent. 

The  press  may  be  guilty  of  misdirected  effort  in  covering 
many  stories,  but  in  this  one  we  believe  editors  have  been 
led  to  believe  that  what  happens  locally  with  respect  to 
energy  depends  almost  100%  on  policy  decisions  made  in 
Washington. 
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Letters 


THANK  YOU 

Thank  you  for  publishing  Laura  San- 
som’s  “sexist  ad”  story  (E&P,  February 
16). 

We  agree  100  per  cent  that  the  Ad 
Bureau  1980  cover  is  “repulsive”,  and 
find  it  hard  to  believe  that  an  organiza¬ 
tion  associated  with  newspapers  would 
blatantly  perpetuate  sterotyping  woman 
in  any  way.  We  are  glad  to  know  that  at 
least  one  person  refused  to  pass  this 
exploitive  material  along. 

The  Women's  Committee 

The  Courier-Journal  & 
Louisville  Times  Co. 

Louisville,  Kentucky 

REGRETTABLE 

The  original  draft  of  my  January  12 
E&P  article  about  newspaper  library  au¬ 
tomation  contained  all  the  points  raised 
by  Marie  Wisner  in  her  February  2  letter. 
Her  criticism  regarding  the  apparent 
omission  of  any  information  about 
microfiche  text  storage  systems  in  gen¬ 
eral,  and  the  Info-Ky  (R)  system  in  par¬ 
ticular,  is  justified. 

The  draft  discussed  microform  text 
storage,  described  the  Info-Ky  system  in 
detail  and  mentioned  all  four  of  the  pres¬ 
ent  installations.  I  received  much  help 
from  the  Info-Ky  systems  managers  dur¬ 
ing  my  research  period. 

I  meant  the  article  to  be  a  concise 
state-of-the-art  survey  for  newspaper 
management  considering  library  automa¬ 
tion.  E&P  chose  to  delete  all  references 
to  microform  systems  from  the  article, 
save  a  single  mention.  This  out-of- 
context  reference  erroneously  implied 
that  Info-Ky  (R)  used  the  electronic  text 
storage  approach. 

Microform  text  storage  is  a  valid  ap¬ 
proach  used  at  several  publications 
around  the  world,  as  well  as  in  the 
Info-Ky  system.  It  is  regrettable  that 
E&Ps  editing  eliminated  presentation  of 
information  about  this  widely  used  text 
storage  method. 

Ernest  Perez 
(Perez  is  chief  librarian  for  the  Chicago 
Sun-Times .) 

MESSAGE  BEYOND 

In  your  story  “Judge  rejects  prior  re¬ 
straint  on  shopper”  (Feb.  9),  there  is  a 
message  beyond  the  First  Amendment 
challenge  thus  resolved.  It  has  to  do  with 
the  role  of  free  distribution  newspapers 
and  the  stepchild  status  they  are  gener¬ 
ally  accorded  by  the  profession,  by  the 
courts  and  by  the  post  office. 

While  many  free  papers  are,  in  fact, 
“shoppers,”  others  maintain  legitimate 
news  operations  and  should  be  accorded 
equal  status  with  comparable  newspa¬ 
pers  that  have  paid  circulations. 
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What  this  amounts  to  is  the  govern¬ 
ment-recognized  leaders  of  our  profes¬ 
sion)  proclaiming  what  is  and  what  is  not 
a  legitimate  newspaper. 

The  logical  extention  of  giving  the 
government  (or  competing  media)  such 
prerogatives  can  easily  be  imagined. 

When  I  began  publication  of  The 
Brooklyn  Paper  two  years  ago,  I  made  a 
tactical  decision  that  free  distribution 
was  the  better  way,  given  the  geography 
and  nature  of  our  market.  The  fact  that 
this  paper  is  distributed  free  does  not 
make  it  a  “shopper;”  it  means  only  that 
we  are  able  to  distribute  more  copies 
than  our  paid  circulation  competition. 

We’re  willing  to  match  our  news 
coverage,  issue-by-issue,  with  that  in 
any  paid  circulation  weekly  in  our  mar¬ 
ket.  We’re  no  less  a  newspaper  because 
we  are  free. 

Ed  Weintrob 
(Weintrob  is  publisher  of  The  Brooklyn 
Paper  in  Brooklyn,  N.Y.) 

CABLE  REGULATION 

E&P’s  February  2  editorial,  “State 
regulation,”  lamenting  the  order  from 
the  Connecticut  Division  of  Public 
Utilities  Control  to  the  Times  Mirror  Co. 
to  divest  itself  of  either  The  Hartford 
Courant  or  its  two  cable  television  fran¬ 
chises  in  the  Hartford  area  was  astound¬ 
ing  for  its  ignorance. 

The  state  agency’s  decision,  E&P. 
wrote,  “contains  a  threat  to  every  news¬ 
paper  in  the  country  with  an  interest  in 
cable  in  the  city  of  publication.”  And 
thank  God  it  does.  That  was  just  the 
point:  that  the  state  should  not  contrib¬ 
ute,  in  the  awarding  of  cable  television 
franchises,  to  the  monopolization  of  the 
media.  As  long  as  cable  television  is  a 
public  utility,  an  operation  in  which 
competition  is  not  possible,  state  regula¬ 
tion  is  required  to  protect  the  public 
interest.  Even  Times  Mirror  Co.  admit¬ 
ted  that  the  arguments  on  the  other  side 
had  some  legitimacy. 

In  this  case  Connecticut  is  regulating 
ownership  of  a  public  utility  in  such  a 
way  as  to  protect  diversity  in  the  media. 
The  “control  of  the  press”your  editorial 
feared,  is  threatened  through  cross¬ 
ownership  of  media  much  more  than  it  is 
threatened  by  state  refusal  to  grant  utility 


franchises  to  companies  which  already 
dominate  the  press  in  the  area  of  the 
franchise. 

The  media  in  Connecticut  will  be 
stronger  and  more  diverse  because  of  the 
decision  in  this  case,  which  was  exactly 
the  decision  sought  by  several  smaller 
newspapers  in  the  area  of  the  Courant 
and  Times  Mirror’s  cable  franchises. 

Instead  of  criticizing  this  decision  as  a 
threat  to  monopoly,  you  should  be 
applauding;  unless,  of  course,  you  like 
media  monopolies. 

Elizabeth  S.  Ellis 
(Ellis  is  publisher  Manchester  (Conn.) 
Journal. ) 

WAITING 

One  upon  a  time  I  enjoyed  reading  an 
Editor  &  Publisher  with  great,  big 
friendly  9x1 2-inch  pages. 

And  then  came  January  8,  1944,  and 
you  announced  that  you  would  be 
“forced  to  adopt  a  ‘Wartime  Format’  to 
conform  to  government  requirements.” 
On  February  5,  1944,  my  favorite 
magazine  appeared  in  a  reduced  page 
size. 

I  accepted  this  sacrifice  in  the  interest 
of  Victory  in  World  War  II. 

And  1  have  been  patiently  waiting  for 
the  magazine  to  return  to  its  pre-war 
format.  Alas,  my  copies  still  come  in  the 
“Wartime  Format.” 

Will  peace  ever  return  to  E&P,  or  has 
my  old  magazine  gone  the  way  of  Lucky 
Strike  Green? 

Roy  Lindberg 
(Lindberg  is  editor,  Star  Reporter  Pub¬ 
lishing  Co.  Inc.,  Staten  Island,  N.Y.) 

‘WHEREIN’ 

In  the  February  16  issue,  Roy  Cop- 
perud  goes  to  great  length  to  discuss  the 
differential  in  usage  of  “where”  and 
“when.” 

1  was  greatly  surprised  to  note  that 
nowhere  did  he  consider  using 
“wherein”  in  place  of  “where,”  particu¬ 
larly  in  the  first  three  examples  he  cited: 
“There  are  many  cases  wherein  (instead 
of  where)  etc.  .  .  .;  “There  are  some 
problems  wherein  etc.  .  .  and  “The 
detective  recalled  a  case  wherein,  etc. 


Roger  Beck 


SPECIAL  BULLETIN 


The  New  York  Times’  crossword 
puzzles  may  be  the  most  delightfully 
difficult  of  them  all — but  it  couldn’t  be 
simpler  to  add  them  to  your  features  list. 

A  phone  call  does  it.  From  then  on — daily 
"AX  y  Sunday — your  readers  are  sure  to  become 

'"addicts  of  Eugene  T.  Maleska’s  ingenious  creations. 
The  Timesf  puzzles  appear  in  well  over  300  papers,  large  and 
small,  across  the  country.  And  no  wonder  that  their  popularity 
continues  to  grow;  readers  soon  realize  that  this  is  the  ultimate 
challenge  in  the  game  of  wit  and  words!  Call  Dan  Barber  or 
Nancy  Hammer  at  (212)  972-1070,  or  Paul  Finch  at  (213)  278-4534. 

The  New  Mark  Times  Syndicalion  Sales  Corporation.  200  Park  Avenue.  New  Vbrk.  N.Y  10017 

' - Wjij  Special  Features - ^ 
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test  manKtuig  dimate. 

What  makes  Portland  such  an  excellent  test  market?  The  feet  that  Portland 
demographics  are  virtually  identical  to  national  averages.  Item  by  item. 

The  feet  that  Portland  is  uniquely  isolated  from  outside  marketing  influences 
helps,  too. 

So  it’s  easy  to  see  why  Portland  tops  Dancer'Fitzgerald'Sample’s  list  of 
recommended  test  markets  on  the  West  Coast. 


It’s  also  easy  to  see  why  the  Oregonian/Oregon  Journal  is  the  single  best  way  to 
reach  this  special  market. 

More  facts:  combined,  they  reach  49.3%  of  all  households  in  the  Oregon 
counties  of  the  Portland  ADI.  68. 59%  of  those  in  the  three  Oregon  counties  of 
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21 -city  survey  finds 
satisfied  daily  reader 


By  Jerry  Walker 

Research  Drs.  Michael  and  Judee  Bur- 
goon  sent  New  York  State  publishers 
home  in  a  happy  frame  of  mind. 

The  young  husband  and  wife  team 
from  Michigan  State  University  told  the 
publishers  they  are  giving  the  vast  major¬ 
ity  of  their  readers  the  type  of  newspaper 
they  want. 

“Ninety  percent  of  the  people  read  a 
daily  paper,”  Dr.  Michael  Burgoon  as¬ 
serted.  The  group  of  nonreaders,  he 
noted,  is  comprised  of  persons  who  are 
illiterate  and  unreachable. 

He  said  the  percentage  of  nonreaders 
ranges  from  a  low  of  ten  percent,  to  a 
high  of  sixteen  percent  in  one  city.  He 
said  the  nonreader  group  parallels  the 
illiteracy  rate  for  those  cities. 

The  researchers  appeared  on  the  pro¬ 
gram  at  the  New  York  State  Publishers 
Convention  this  week  held  in  Port  Ches¬ 
ter,  New  York. 

Speakers  that  came  before  the  Bur- 
goons  presented  somewhat  gloomy  re¬ 
ports  on  the  economy,  advertising  scene, 
unfavorable  libel  rulings,  and  deteriorat¬ 
ing  community  relations. 

But  the  Burgoons,  who  have  been 


conducting  readership  surveys  for  the 
past  two  years,  coast  to  coast,  in  twenty- 
one  cities  for  Gannett  Co.,  gave  the  pub¬ 
lishers  something  to  feel  good  about  in 
revealing  that  they  could  find  only  a 
small  amount  of  disaffection  with  news¬ 
papers  and  a  high  rate  of  readership 
coupled  with  a  high  interest  in  the  news¬ 
paper. 

Dr.  Michael  Burgoon  noted  that  in  all 
of  the  phone  interviews,  which  take  20 
minutes  to  complete,  there  was  only  one 
person  who  hung  up  on  contact.  “We 
found  that  more  people  were  willing  to 
talk  about  their  daily  paper  than  about 
politicians,”he  said. 

Dr.  Burgoon  repeated  his  criticism  of 
recent  poll  findings  by  Dr.  George  Gal¬ 
lup,  showing  a  dissatisfaction  trend 
among  readers. 

Burgoon  said  he  believes  Gallup  ar¬ 
rived  at  his  findings  by  asking  the  wrong 
questions.  “We  think  the  method  dic¬ 
tates  the  response  and  not  the  ques¬ 
tions,”  Burgoon  said. 

“We  found  in  twenty-one  cities  that 
people  can’t  tell  a  good  paper  from  a  bad 
one  and  can’t  articulate  likes  or  dislikes 
about  a  paper,”  he  said. 

“What  sells  a  pajjer,”  according  to 


Every  Saturday  since  1884 

Burgoon,  “is  hard  news  and  reader  sat¬ 
isfaction  depends  on  the  product  and 
character  of  the  audience,”  he  said. 

By  way  of  example,  he  said  more  edu¬ 
cated  people  are  the  heaviest  consumers 
of  papers  and  also  the  least  satisfied.  The 
same  was  found  to  be  the  case  in  the 
25-  to  34-year-old  group. 

He  said  it  was  found  that  most  papers 
in  the  study  were  not  adequately  serving 
the  minority  reader.  However,  Burgoon 
said  that  while  this  group  read  the  paper 
less,  they  were  not  dissatisfied  with  the 
product.  “The  low  penetration  of 
minorities,”  he  said,  “is  a  first  amend¬ 
ment  issue,”  for  publishers  to  be  con¬ 
cerned  about. 

Dr.  Judee  Burgoon  said  readers  in  the 
studies  were  asked  to  rate  their  papers 
on  a  scale  of  1  to  5  in  three  areas — 
competence,  personal,  and  bias.  In  the 
competence  area,  she  says  the  scores 
were  4.2  for  trustworthiness;  4.7  for  ac¬ 
curacy;  and  4.5  for  having  the  latest 
news. 

On  the  personal  level,  readers  gave 
newspapers  overall  4.0  for  fulfilling  its 
role  as  a  community  watchdog.  In  the 
bias  area  she  said  papers  were  given  their 
lowest  marks,  coming  in  around  3,  3.3, 
and  3.5. 

She  said  the  three  judgment  areas 
were  important  in  terms  of  satisfaction. 
A  surprise  finding  she  said,  was  that 
“packaging  of  format  was  tied  closely 
(Continued  on  page  12) 


LEN  SMALL  KILLED  IN  CAR  CRASH  ON  WAY  TO  ANPA 


Len  H.  Small,  65,  president  of  Small  Newspapers  Inc., 
was  killed  Monday  (March  10)  in  a  two-car  crash  just  outside 
his  hometown  of  Kankakee,  Illinois. 

Small  was  on  his  way  to  O’ Hare  Airport  in  Chicago,  where 
he  was  to  catch  a  plane  that  would  take  him  to  an  executive 
committee  meeting  of  the  American  Newspaper  Publishers 
Association  in  Reston,  Virginia. 

Vice  chairman  of  the  ANPA  since  1977,  Small  was  due  to 
be  installed  as  chairman  and  president  during  the  group’s 
Honolulu  convention  on  April  23. 

State  police  said  Small’s  car  collided  with  another  vehicle 
whose  driver  apparently  failed  to  halt  at  a  stop  sign. 

Small’s  car  traveled  100  feet  after  the  impact  and  burst  into 
flames,  killing  Small  on  the  spot.  His  driver  and  the  driver  of 
the  other  car  were  in  critical  condition  at  a  local  hospital  as 
of  Tuesday. 

Allen  Neuharth,  chairman  of  ANPA  and  of  Gannett  Com¬ 
pany  Inc.,  noted  that  Small,  “a  lawyer  by  profession,  elected 
to  devote  his  life  to  newspapering,  which  he  loved  dearly.” 

Neuharth  said  Small  “made  major  and  lasting  contribu¬ 
tions  to  the  cause  of  publishing  better  newspapers,  and  all  of 
us  in  this  business  are  the  beneficiaries  of  his  great  dedica¬ 
tion.” 

The  Kankakee  Daily  Journal,  the  group’s  flagship, 
editorialized  on  the  irony  of  Small’s  untimely  death,  refer¬ 
ring  in  part  to  the  ANPA  chairmanship,  his  purchase  of 
another  paper  just  one  month  ago,  and  a  Family  Weekly 
cover  story  on  him  scheduled  for  April  20. 


Len  H.  Small 

“His  tragic  death  came  at  a  time  when  his  career  as  a 
newspaperman  was  at  its  zenith,”  the  editorial  declared. 
”...  when  he  was  on  the  threshold  of  receiving  the  type  of 
recognition  he  long  deserved.” 

Small  is  survived  by  his  wife  of  40  years,  Jean  Alice, 
associate  editor  and  publisher  of  the  Daily  Journal;  two  sons, 
(Continued  on  page  32) 
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36  energy  saving  tips 
and  cost  cutting  ideas 

By  Richard  K.  Wager 

1.  Purchase  or  rent  energy  management  computer  to  control  building 
electricity. 

2.  Install  bulk  storage  gasoline  tanks. 

3.  Purchase  silver  recovery  units  for  all  film  processors.  Replace  old  silver 
recovery  units  if  they  do  not  recover  most  of  the  silver. 

4.  Install  insulation  and  seal  most  of  the  windows  in  the  plant. 

5.  Put  up  draperies  on  all  windows  in  the  front  office,  cutting  drafts  and 
reducing  volume  of  gas  for  heating. 

6.  Block  up  older  type  windows  and  doors  where  possible  to  save  on 
heating  and  air  conditioning. 

7.  Lower  ceilings.  This  helps  with  the  heat  and  air  conditioning. 

8.  Communicate  directly  to  all  employees  any  steps  you  are  taking  in 
energy  conservation. 

9.  Many  newspapers  run  8-inch  photomechanical  paper  in  all  typeset¬ 
ters  to  accommodate  type,  heads  and  ads  wider  than  two  column.  Run  4-inch 
paper  in  one  typesetter  and  8-inch  paper  in  the  other  and  send  only  the  wider 
set  to  the  typesetter  with  8-inch  paper.  Most  ads,  even  some  full  page  ads, 
can  be  set  in  block  form  on  the  cheaper  4-inch  paper. 

10.  Keep  lights  out  in  less  frequently  used  areas.  Turn  them  on  only  when 
necessary.  This  includes  bathrooms. 

1  1 .  Check  the  boiler  every  day  to  make  sure  the  water  level  is  maintained 
at  the  most  efficient  level. 

12.  When  possible,  such  as  on  weekends  and/or  holidays,  shut  down  the 
front-end  system. 

1  3.  Have  a  device  which  stops  someone  from  turning  up  the  thermostats. 

14.  Place  production  equipment  properly  in  a  room  to  get  the  most  heat 
from  the  BTU's  generated  by  the  VDTs,  phototypesetters,  etc. 

15.  Make  certain  that  equipment  with  heating  units,  such  as  dryers  and 
heat  strapping  machines,  are  not  turned  on  too  far  ahead  of  the  time  they  are 
needed. 

16.  Adjust  air  compressor  motors  so  that  the  motor  will  not  run  until  air 
pressure  drops  and  the  compressor  is  needed. 

1 7.  Place  timers  on  ventilation  fans,  so  that  they  shut  off  at  night  and  only 
turn  on  again  during  working  shifts. 

18.  Install  a  separate  air  conditioner  just  to  cool  the  computer  room.  This 
enables  the  main  unit  to  be  shut  off  during  non-working  hours. 

19.  Cover  suspended  ceilings  on  the  upper  surface  with  six  inches  of 
insulation.  This  holds  cooled  or  heated  air  within  the  main  room  of  building. 

20.  Insulate  and  seal  openings  and  air  passages,  such  as  the  tunnel  for 
the  conveyor  that  delivers  papers  from  the  press  to  the  mailroom. 

21.  Shut  off  one  half  of  the  furnace  capacity  during  the  winter. 

22.  Put  furnaces  on  a  night  cycle  with  a  special  thermostat  to  maintain  at 
least  65  degrees. 

23.  Give  emplovees  constant  reminders  to  turn  off  lights,  electric  type¬ 
writers  and  other  machines  not  needed  during  off  hours. 

24.  Install  a  suspended  ceiling,  of  insulated  tile,  in  the  pressroom. 

25.  Remove  25%  of  the  fluorescent  tubes  and  ballasts  in  building. 

26.  Paint  the  interior  of  the  building  white  to  reflect  more  light. 

27.  Weatherstrip  outside  doorways. 

28  Place  insulation  behind  all  the  thermostats  to  protect  them  from  drafts 
coming  through  the  walls. 

29.  Replace  mercury  vapor  lamps  in  the  pressroom  with  fluorescent  tubes. 

30.  Tell  employees  to  wear  warm  clothing. 

31.  Include  selected  advertising  promotion  with  the  commercial  bills. 

32.  Review  tearsheet  mailings  for  duplicates  and  unnecessary  mailings. 

33.  Mail  tearsheets  weekly  or  monthly  instead  of  daily. 

34.  Verify  mail  subscription  lists  for  duplicates  and  unauthorized  mailing. 

35.  Have  switchboard  operator  do  light  clerical  work,  such  as  stuffing 
envelopes,  or  filing. 

36.  Clean  out  storage  rooms  and  sell  unused  equipment  or  furniture. 


(Richard  K.  Wager,  president  and  pubiisher,  Poughkeepsie  (N.Y.)  Journal,  pre¬ 
sented  these  tips  at  the  New  York  State  Pubiisher  Association  convention,  March 
10.  He  said  the  information  was  passed  along  to  him  by  other  pubiishers  in  the 
state.) 


Satisfied  readers 

( Continued  from  page  II) 


with  satisfaction.”  She  said  readers  want 
“anchored  content  items.” 

Another  surprise  to  the  researchers 
was  that  they  did  not  find  one  reader  out 
of  the  15,000  interviewed  who  read  the 
paper  just  for  one  item  such  as  comics  or 
crossword  puzzles. 

One  of  the  more  dissatisfied  readers 
was  the  corlvention’s  banquet  speaker, 
Don  Hewitt,  executive  producer,  “60 
Minutes.” 

Hewitt,  a  veteran  of  32  years  with 
CBS,  criticized  publishers  for  letting  re¬ 
porters  make  unfair  accusations  against 
broadcasters. 

“We  get  accused  by  newspaper-tv  crit¬ 
ics  of  committing  sins  that  their  own 
publishers  have  committed  for  years,” 
Hewitt  asserted. 

He  used  the  occasion  to  settle  an  old 
score  with  the  New  York  Times,  which 
reported  at  the  time  that  CBS  was  using 
videotapes  during  the  first  sub-orbital 
flight  over  20  years  ago  and  not  bothering 
to  inform  viewers. 

The  Times  was  right,  Hewitt  said. 
“We  should  have  labelled  it  a  simula¬ 
tion.”  He  then  called  attention  to  the 
page  one  picture  in  the  March  10  edition 
of  the  Times  showing  Warren  Austin,  of 
the  United  States  and  Andrei  Vishinsky 
of  Russia,  and  the  caption  that  disclosed 
it  was  a  picture  of  the  two  men  discus¬ 
sing  the  Berlin  situation.  “You  and  1 
know  that’s  a  picture  of  Austin  and  Vis¬ 
hinsky  posing  for  a  Times’  photographer 
before  they  began  the  discussion,” 
Hewitt  charged.  “Why  don’t  they  label 
that  simulation?  Every  day  I  see  pictures 
in  papers,  that  we  all  know  were  posed 
by  photographers.  But  I’ve  never  seen  a 
newspaper  caption  that  says  simula¬ 
tion,”  he  declared. 

Hewitt  said  broadcasters  have  other 
“pet  peeves”  about  newspapers. 

“For  instance,  why  is  ‘ad’  a  clean 
word  and  ‘c/ommercial’  a  dirty  word? 
Why  is  ‘circulation’  a  clean  word  and 
‘rating’  a  dirty  word?  Newspaper  column¬ 
ists  talk  about  the  decibel  level  of  com¬ 
mercials  versus  the  rest  of  the  program. 
Why  did  the  print  ad  for  the  used  car 
dealer  in  Louisville,  run  in  bigger  type 
than  the  headline  ‘John  F.  Kennedy  as¬ 
sassinated  in  Dallas’?  They  talk  about 
commercial  interruptions.  Why  do  I 
begin  a  story  on  page  one  and  have  to 
look  for  the  rest  of  it  somewhere  be¬ 
tween  an  ad  for  a  special  at  the  A&P  and 
an  ad  for  a  new  Sears  refrigerator?” 

In  a  closing  shot,  Hewitt  said  he  dis¬ 
agrees  with  reports  that  tv  Journalists  are 
overpaid  and  that  ‘‘news  people 
shouldn’t  make  that  kind  of  money.” 

“My  answer  always  was:  How  ’bout 
William  Randolph  Hearst  and  Henry 
(Continued  on  page  13) 
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(Continued  from  page  12) 

Luce  and  Kay  Graham  and  the  Sulzber¬ 
gers?  Whoever  said  it  was  wrong  for 
them  to  get  rich  on  journalism.  If  it’s 
okay  for  them  .  .  .  it’s  okay  for  Rather 
and  Walters  in  my  book,”  Hewitt  said. 

On  the  positive  side,  Hewitt,  who 
started  his  news  career  as  a  reporter  for 
the  Pelham  (N.  Y.)  Sun,  later  going  to  the 
New  Rochelle  (N.Y.)  Standard-Star, 
AP,  UP  and  New  York  Herald  Tribune, 
said  he  has  “never  gotten  over  the  idea 
that  print  is  where  it’s  at.” 

He  defended  as  news  “anything  that 
people  are  interested  in  hearing  for  the 
first  time  and  hearing  more  about.”  He 
admitted  though  that  most  news  is 
“handout”  from  public  relations  firms 
who  have  chosen  to  release  the  news  at  a 
particular  time.  He  said  the  job  of  the 
reporter  is  to  go  out  and  find  things  that 
are  interesting  to  people. 

Hewitt  was  accompanied  by  his  wife, 
Marilyn  Berger  Hewitt,  the  former 
Washington  Post  and  NBC  reporter, 
who  is  anchor  woman  and  managing 
editor  of  Public  Television’s  City  Edition 
on  Channel  13  in  New  York. 

Hewitt  noted  that  she  shared  the  same 
“nostalgic  feeling”  about  print  jour¬ 
nalism.  “When  someone  asked  Marilyn 
why  she  left  the  Washington  Post  to  go 
with  NBC,  she  said  ‘Like  the  man  who 
got  tattooed,  at  the  time,  it  seemed  like  a 
good  idea’  ”,  he  commented. 

Newspaper  Advertising  Bureau  presi¬ 
dent  Jack  Kauffman  informed  the  pub¬ 
lishers  that  while  the  ad  picture  for  1979 
was  bright,  the  competition  for  ad  dollars 
is  expected  to  become  fierce  in  the  years 
ahead. 

“If  you  think  it  is  bad  now,  you  ain’t 
seen  nothing  yet,”  Kauffman  stated. 

“We  think  the  expansion  of  the  con¬ 
sumer  market  will  be  phenomenal  in  the 
next  ten  years.  There  will  be  so  many 
more  people  of  working  age,  so  many 
more  skilled  and  educated  people,  so 
many  more  households  .  .  he  said. 

Kauffman  said  the  continuity  discount 
program,  called  Newsplan,  and  CAN 
EK),  a  centralized  research  data  bank, 
will  prove  successful  in  getting  more  na¬ 
tional  advertising  into  newspapers. 

During  a  question  and  answer  period, 
Kauffman  predicted  that  NABSCAN,  a 
separate  division  of  the  Ad  Bureau  that 
analyzes  and  sells  Universal  Product 
Code  data  on  supermarkets,  will  be  ex¬ 
panded  to  include  sales  information  on 
major  retail  stores,  such  as  J.C.  Penney 
Co. 

“Eventually,  NABSCAN  will  become 
larger  than  the  Ad  Bureau,”  Kauffman 
said. 

The  Association  presented  awards  to 
daily  newspapers  for  distinguished  excel¬ 
lence  in  local  reporting,  editorial  writing, 
community  service  and  state  government 
coverage . 

The  awards  were  announced  by  Wil- 
(Continued  on  page  16) 
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OUR  YEARLY 
SALE 

EVERY  ITEM  IS  ON  SALE 
MARCH  10-23 


Ship  at  Albany  port  readies  | 
for  sail,  minus  Soviet  corn 


COtOHKMiOeS 
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NEWS  PINPOINTED — The  Saratoga  Springs  (N.Y.)  Saratogian  Tri-County 
News  is  packaging  world,  nation,  and  state  reports  in  brief  roundups.  Borrowing 
an  old  school  bulletin  board  idea,  the  paper  publishes  maps  pinpointing  where 
events  are  happening  around  the  world,  nation,  and  state  on  a  regular  basis. 


Sunday  paper 
redone  by 
N.Y.  publisher 

The  Saratoga  Springs  (N.Y.)  Sara¬ 
togian  Tri-County  News  introduced  sev¬ 
eral  format  and  content  changes  in  its 
March  9  Sunday  newspaper. 

Linda  A.  Toohy,  publisher  of  the  Gan¬ 
nett  paper,  said  the  changes  in  the  paper 
are  the  result  of  months  of  study  and 
research  to  determine  ways  “we  think 
will  offer  more  news  and  make  it  easier 
and  more  interesting  to  read.” 

The  publisher,  who  is  expecting  a  baby 
in  July,  said  the  new  Sunday  paper  fea¬ 
tures  a  new  and  exclusively  local  section 
that  in  addition  to  expanded  local  news 
reports  will  have  several  staff  written 
columns. 

The  columns  are  “Night  Watch,”  a 
weekly  column  about  people  and  places 
after  dark;  “Conversations,”  an  in-depth 
question  and  answer  interview  every 
three  weeks  with  local  people  in  the 
news;  “Focus  on  .  .  .,”  a  column  every 
three  weeks  focusing  on  neighborhoods 
throughout  the  area;  “Squaring  Off,”  a 
feature  every  three  weeks  in  which  area 
experts  will  be  invited  to  write  about  the 
pros  and  cons  of  various  issues;  an  “in¬ 
quiring  photographer’’  column;  and 
“Town  Crier,”  a  column  previewing  the 
coming  week’s  governmental  meetings  in 
the  area. 

Toohy  said  the  new  package  will  have 
a  separate  business  section,  with  stories 
about  the  local  business  community  plus 
two  local  stock  broker  columns,  which 


will  alternate.  The  classified  section  was 
moved  from  the  sports  section  to  the 
back  of  the  business  section. 

UN  Secretary-General 
to  address  publishers 

Kurt  Waldheim,  the  Secretary-Gen¬ 
eral  of  the  United  Nations  and  a  prime 
mover  in  the  international  efforts  to  ob¬ 
tain  the  release  of  the  American  hostages 
in  Iran,  will  speak  to  the  94th  annual 
convention  of  the  American  Newspaper 
Publishers  Association. 

Waldheim,  who  was  the  principal 
architect  of  the  package  deal  for  U.N. 
intervention  in  the  hostage  issue,  will 
address  the  AN  PA  convention  at  its 
luncheon  session  on  Wednesday  (April 
23)  in  Honolulu. 

“This  year’s  gathering  of  American 
and  Canadian  newspaper  publishers  will 
focus  on  world  news  for  the  ’SOs,”  Allen 
H.  Neuharth,  ANPA  chairman  and  pres¬ 
ident,  said  in  announcing  the  Waldheim 
appearance. 

Leaders  of  other  nations  around  the 
world  have  been  invited  to  address  the 
convention,  which  will  be  held  April 
21-23.  Waldheim’s  acceptance  was  the 
first  to  be  announced  by  the  association. 

Estate  settled 

Colonel  John  R.  Reitemeyer,  the 
long-time  Hartford  Courant  executive, 
left  assets  and  property  now  valued  at 
$2,227,788,  it  has  been  disclosed.  The 
colonel,  who  died  April  21,  1979,  was 
former  president  and  publisher.  All  but 
$44,500  of  the  assets  were  left  to  his 
widow,  Gertrude. 
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ARCHITECTURAL  model  showing  the  way  the  Los  Angeles  Times  Orange 
County  newspaper  facility  will  look  following  a  $56.8  million  expansion  now 
under  way.  William  L.  Pereira  Associates,  Los  Angeles,  planned  and  designed 
the  expanded  facility. 

2nd  satellite  plant 

Expansion  at  LA  Times 
set  at  $215  million 


By  Earl  Wilken 

A  $215  million  expansion  program  for 
the  production  of  the  daily  and  Sunday 
newspapers,  including  a  second  satellite 
printing  facility  in  the  San  Fernando  Val¬ 
ley,  was  announced  March  10  by  Otis 
Chandler,  publisher  and  chief  executive 
officer  of  the  Los  Angeles  Times. 

The  program  is  believed  to  represent 
the  largest  capital  expenditure  ever  au¬ 
thorized  for  a  newspaper  in  this  country. 

The  Times  will  buy  16  offset  press 
lines,  six  for  the  Orange  County  plant  at 
Costa  Mesa,  six  for  the  downtown  Los 
Angeles  plant  and  four  press  lines  for  the 
new  second  satellite  plant  to  be  built  on 
23.5  acres  in  Northridge  (San  Fernando 
Valley)  area.  The  Times  will  also  convert 
all  letterpress  units  at  Costa  Mesa  and 
downtown  to  offset  type  printing  (E&P, 
Oct.  20,  1979). 

This  Fall  construction  will  begin  on  the 
San  Fernando  Valley  facility  which  is 
scheduled  for  completion  in  1985.  The 
Times  claims  to  be  the  first  metropolitan 
daily  newspaper  in  the  U.S.  to  build  a 
second  satellite  printing  facility. 

The  $215  million  program  was  de¬ 
veloped  after  two  years  of  planning  by  a 
special  press  study  group  headed  by 
Times  president,  Tom  Johnson,  who 
succeeds  Chandler  as  publisher  on  April 
14. 

Johnson  said  studies  were  made  of  fu¬ 
ture  population  trends,  area  potentials 
and  competitive  factors.  He  also  said  the 
study  included  long-range  plans  for 
product  expansion,  advertising  growth 
and  projected  circulation  increases. 
Completion  of  the  study  indicated, 
Johnson  said,  the  need  for  immediate  ac¬ 
tion  to  match  the  projected  future 
momentum  in  Southern  California. 
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The  $56.8  million  Orange  County  plant 
expansion  was  announced  by  Chandler 
in  December  of  1978  and  completion  of 
the  project  is  expected  by  the  Spring  of 
1981,  with  conversion  of  the  downtown 
presses  also  in  this  time  frame.  (See  E&P 
Dec.  30,  1978). 

William  L.  Pereira  Associates,  Los 
Angeles,  designed  the  Orange  County 
plant  which  opened  in  1968  and  is  the 
team  that  designed  and  planned  the  ex¬ 
pansion  to  the  facility. 

Two  major  additions  to  the  Orange 
plant  include  182,000  square  feet  more 
newspaper  plant  space  and  32,000  square 
feet  more  office  area.  The  additions  will 
triple  the  Times’  existing  facility. 

The  addition  to  the  Orange  plant  will 
accommodate  two  new  12-unit  Goss 
offset  presses  with  room  for  two  more 
presses  in  the  future.  Currently,  the 
Orange  County  plant  has  four  10-unit 
Hoe  letterpress  presses,  each  capable  of 
producing  60,000  copies  per  hour  of  an 
80-page  newspaper.  These  presses  will 
be  enlarged  to  12  units  each  and  con¬ 
verted  to  Smith  RPM  LOC  (letterpress 
offset  conversion)  system.  The  units  will 
have  the  capacity  to  print  96  pages  and 
fiill  color.  Six  additional  press  units  from 
Newsday  will  also  be  converted  for  in¬ 
stallation  in  the  Orange  plant.  The  con¬ 
version  system  for  the  downtown  plant 
has  not  been  decided  at  this  time,  accord¬ 
ing  to  a  Los  Angeles  Times  spokesman. 

A  new  warehouse  area  will  provide 
storage  for  20,000  tons  of  newsprint,  five 
times  the  present  Orange  County  capac¬ 
ity  of  4,0()0  tons.  The  addition  will  also 
include  an  expansion  of  platemaking, 
mailroom  and  transportation  facilities. 

To  improve  delivery  of  newsprint,  the 
Southern  Pacific  Railroad  spur  which 
currently  serves  Orange  County  will  be 


extended,  permitting  direct  rail  shipment 
from  Publishers  Paper  newsprint  mills  at 
Newberg  and  Oregon  City,  Oregon. 

Still  in  the  design  stage  is  a  glass  cube 
office  addition  that  will  be  placed  be¬ 
tween  the  Times’  existing  office  and 
plant  facilities. 

The  Pereira  design  utilizes  solar 
bronze  glass  and  glass-like  spandrilite, 
and  the  addition  will  encompass  what  is 
now  a  canopied  connection  between  two 
separate  buildings  and  will  retain  a  foun¬ 
tain  in  the  passageway  as  the  center  of  a 
new  lobby.  A  horizontal  black  metal 
band  on  the  facade  will  maintain  con¬ 
tinuity  with  the  existing  structures. 

A  dramatic  75  foot  by  25  foot  skylight 
will  provide  natural  light  to  the  central 
lobby  feature  of  the  two  story  section 
which  will  also  include  office  space,  a 
cafeteria  and  recreational  rooms. 

Editorial  and  sales  offices  will  be  en¬ 
larged  by  approximately  15,000  square 
feet. 

Exterior  additions  include  a  separate 
heliport,  service  garage,  gas  stations  and 
water  storage  tanks. 

The  Orange  County  plant  produces  a 
daily  Orange  County  Edition  of  the 
Times  in  addition  to  printing  some  Los 
Angeles  editions  and  the  Times’  San 
Diego  County  edition. 

The  Northridge  facility  (San  Fernando 
Valley),  to  be  constructed  under  the 
supervision  of  operations  vicepresident, 
Charles  C.  Chase,  is  in  an  industrial  area 
on  a  site  purchased  last  year  by  the 
Times  and  previously  owned  by  South¬ 
ern  Pacific  Railroad  (SPR).  The  plant  will 
have  a  SPR  spur  so  that  newsprint  can  be 
shipped  directly  to  the  Northridge  plant. 
The  four  press  lines  in  Northridge  will 
each  have  a  96-page,  six-section  capac¬ 
ity. 

Both  the  Orange  County  plant  and  the 
Northridge  plant  are  almost  equidistant 
from  Times  Mirror  Square  in  downtown 
Los  Angeles. 

A  Times  company  spokesman  told 
Editor  &  Publisher  that  decisions  on 
suppliers  for  transmission,  plate  making 
systems,  presses,  mailroom  equipment, 
plant  design  at  Northridge,  and  the  offset 
conversion  system  for  downtown,  have 
not  been  made  at  this  time.  The  board  of 
directors  of  the  Times  approved  the  total 
expansion  program  on  March  5. 

Although  the  Times  has  not  revealed 
the  conversion  cost  at  the  Orange  plant 
for  46  Hoe  units,  the  manufacturer  said 
at  the  time  of  the  introduction  of  the  sys¬ 
tem  that  each  conversion  unit  would  cost 
less  than  Vsth  of  a  new  offset  press  unit. 
A  new  offset  press  unit  at  that  time  was 
said  to  be  approximately  $750,000.  These 
cost  figures  would  indicate  the  Times’ 
investment  in  LOC  conversion  at  Orange 
County  would  approach  $6,900,000.  The 
same  arithmetic  if  applied  to  the  96  units 
at  the  downtown  plant  would  approach 
$14,400,000.  The  Orange  County  $56.8 
(Continued  on  page  35) 
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ANPA  mustering  support 
for  4A’s  fixed-size  ads 


By  Bill  Gloede 

The  newspaper  business  is  preparing  a 
fixed-size  ad  system  which  will  make  na¬ 
tional  newspaper  advertising  buys 
easier. 

The  long  range  hope  is  that,  equipped 
with  a  standardized,  simplified  and  cen¬ 
tralized  system  of  national  advertising 
sales,  newspapers  can  once  again  domi¬ 
nate  the  national  advertising  market. 

The  American  Newspaper  Publishers 
Association  Production  Management 
Committee  is  currently  “fine  tuning”  a 
fixed-size  ad  system  for  newspapers 
which  was  proposed  to  the  industry  by 
the  American  Association  of  Advertising 
Agencies,  according  to  William 
Rinehart,  vicepresident/technical  for 
ANPA. 

A  committee  meeting  at  the  New  York 
Times  (March  5)  failed  to  produce  a 
consensus  on  the  issue  of  what  sizes  to 
propose  to  the  ANPA  board  of  directors, 
but,  according  to  Peter  Romano,  ANPA 
production  department  director,  the 
committee  is  “three-quarters  of  the  way 
there.”  Romano  was  chiefly  responsible 
for  getting  newspapers  to  use  Ad  Pro 
color  inks  a  few  years  back. 

“We  think  this  is  a  very  major  step 
forward  in  marketing  in  the  newspaper 
business,”  says  Rinehart.  He  believes 
that  a  fixed-size  newspaper  ad  system  for 
national  advertising  buyers  will  be  in 
place  and  operating  by  the  end  of  1980. 

Explaining  the  tentative  timetable  es¬ 
tablished  by  the  production  management 
committee,  Rinehart  says,  “Hopefully,  a 
proposed  group  of  sizes  that  would  be 
mutually  agreeable  to  both  newspapers 
and  the  advertising  industry  might  be  laid 
down  before  the  ANPA  Board  of  Direc¬ 
tors  within  the  next  few  months.”  Asked 
whether  or  not  the  proposed  sizes  would 
be  ready  in  time  to  be  put  before  the 
board  during  the  ANPA  annual  conven¬ 
tion  in  Hawaii  next  month,  Rinehart  re¬ 
fused  to  speculate. 

The  effort  to  arrive  at  a  system  accept¬ 
able  to  both  the  advertising  community 
and  the  newspaper  industry  has  involved 
ANPA,  the  International  Newspaper 
Advertising  Executives,  the  Newspaper 
Advertising  Bureau  and  the  4  A’s.  At 
present,  the  ANPA  committee  is  virtu¬ 
ally  in  sole  possession  of  the  issue  since 
no  system  can  be  developed  without  the 
approval  of  the  ANPA  Board  of  Direc¬ 
tors. 

If  and  when  the  AN  PA  board  approves 
a  system  of  fixed-size  ads.,  the  issue 
would  be  tossed  back  to  the  4  A’s  Print 
Production  and  Newspaper  Format 
Committees  for  their  approval.  The 
Newspaper  Advertising  Bureau  (which  is 
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currently  participating  in  talks  but  is  not 
directly  involved  in  the  decision-making 
process)  would  then  begin  tieing  the 
fixed-size  ad  system  to  a  standardized, 
centralized  system  of  ordering  and  bill¬ 
ing.  However,  the  NAB  has  merely  de¬ 
veloped  some  possible  ways  to  ac¬ 
complish  such  a  system  as  part  of  a  pres¬ 
entation  which  debuted  during  the  Inland 
Daily  Press  Association  convention  in 
Phoenix  earlier  this  month. 


The  presentation,  delivered  by  NAB 
vicepresident/marketing  and  planning 
Charles  Kinsolving,  urges  the  industry  to 
accept  the  fixed-size  system  ultimately 
developed  by  the  ANPA  and  4  A’s  com¬ 
mittees  and  identifies  ordering,  billing, 
collecting  and  the  transmission  of  adver¬ 
tising  mechanicals  as  other  areas  in  need 
of  simplification  and  standardization. 

During  the  presentation.  Kinsolving 
says,  “If  we  want  to  be  1,700  separate 
media  vehicles,  we  can  stay  the  way  we 
are.  If,  on  the  other  hand,  we  want  to 
compete  for  national  money  and  to  be 
perceived  as  a  national  network  of  buy 
options,  then  we’re  going  to  have  to  do 
(Continued  on  page  37) 


Proposed  Fixed-Size  Newspaper  Ad  System 
(Based  on  AAAA  Standard  S-Size  Column  Widths) 


Unit 

No. 


Size  in  Inches 


1 

1 

1/2 

X 

3 

9/16 

1 

X 

50 

50 

2 

1 

1/2 

X 

7 

1/8 

1 

X 

100 

= 

100 

3 

3 

1/8 

X 

3 

9/16 

2 

X 

50 

= 

100 

4 

3 

1/8 

X 

7 

1/8 

2 

X 

100 

= 

200 

5 

3 

1/8 

X 

10 

11/16 

2 

X 

150 

= 

300 

6 

3 

1/8 

X 

14 

5/16 

2 

X 

200 

= 

400 

7 

4 

5/16 

X 

6 

3/16* 

3 

X 

86 

= 

258 

8 

4 

5/16 

X 

7 

1/8 

3 

X 

100 

= 

300 

9 

4 

5/16 

X 

9 

1/2 

3 

X 

133 

= 

400 

10 

4 

5/16 

X 

11 

15/16 

3 

X 

167 

= 

500 

11 

4 

5/16 

X 

14 

5/16 

3 

X 

200 

= 

600 

12 

4 

5/16 

X 

19 

1/16 

3 

X 

267 

= 

800 

13 

6 

5/16 

X 

9* 

4 

X 

126 

= 

504 

14 

6 

5/16 

X 

10 

11/16 

4 

X 

150 

= 

600 

15 

6 

5/16 

X 

14 

5/16 

4 

X 

200 

= 

800 

16 

6 

5/16 

X 

17 

13/16 

4 

X 

250 

= 

1000 

17 

6 

5/16 

X 

21 

7/16 

4 

X 

300 

= 

1200 

18 

7 

15/16 

X 

11 

5/16* 

5 

X 

159 

= 

795 

19 

7 

15/16 

X 

14 

1/4 

5 

X 

200 

= 

1000 

20 

7 

15/16 

X 

17 

1/8 

5 

X 

240 

= 

1200 

21 

7 

15/16 

X 

21 

7/16 

5 

X 

300 

= 

1500 

22 

9 

5/8 

X 

13 

3/4* 

6 

X 

193 

= 

1158 

23 

9 

5/8 

X 

17 

13/16 

6 

X 

250 

= 

1500 

24 

9 

5/8 

X 

21 

7/16 

6 

X 

300 

= 

1800 

25 

10 

15/16 

X 

15 

5/8* 

7 

X 

219 

= 

1533 

26 

10 

15/16 

X 

18 

5/16 

7 

X 

257 

= 

1800 

27 

13 

X 

10 

11/16 

8 

X 

150 

= 

1200 

28 

X 

21 

7/16 _ 

8 

X 

300 

= 

2400 

Approximate  Lineage** 


*  in  7"  X  10"  proportion 

**  The  number  of  columns  and  the  approximate 
lineage  are  based  on  an  8/9  column  format. 

For  6-column  papers,  these  numbers  would  not 
apply.  Columns  and  lineage  are  listed  only 
for  comparison  to  common  newspaper  ad  sizes. 
They  wiTl  not  be  used  once  the  system  becomes 
acceptable  to  newspapers.  Only  unit  number  and 
size  in  inches  should  be  used  then. 

STARTING  POINT — The  fixed-size  newspaper  ad  system  as  proposed  by  the 
American  Association  of  Advertising  Agencies.  The  ANPA  Production  Manage¬ 
ment  Committee  is  using  this  system  as  a  starting  point  in  developing  a  system 
which  will  create  the  fewest  problems  for  individual  newspapers. 
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Editorial  excellence  awards 
won  by  N.Y.  State  dailies 


(Continued  from  page  13) 
liam  Cotter,  Awards  Committee  Chair¬ 
man,  and  Sam  Williams.  Cotter  is  editor 
of  the  Syracuse  Herald-American  and 
Williams  is  assistant  managing  editor  of 
the  Rochester  Democrat  and  Chronicle. 
The  awards  were  presented  by  NYSPA 
president  Louis  A.  Weil,  III. 

The  awards  were  made  following 
competition  among  the  state’s  daily 
newspapers  in  a  contest  designed  to 
honor  continuing  excellence  in  all  phases 
of  news  and  editorial  operations. 

Entries  in  the  contest  were  evaluated 
and  top  winners  chosen  by  a  panel  of 
independent  judges  chosen  for  their  im¬ 
partiality  and  contributions  to  newspa¬ 
pers  and  journalism. 

The  judges  were  Edward  Moser,  man¬ 
aging  editor  of  the  Globe  and  Mail  in 
Toronto,  Canada;  Ron  Martin,  editor  of 
the  News-American  in  Baltimore;  Jerry 
Ceppos,  executive  news  editor  of  the 
Miami  Herald;  Rich  Archbold,  managing 
editor  of  the  Independent,  Press-Tele¬ 
gram  in  Long  Beach,  California;  and  Ted 
Fritts,  executive  editor  of  the  Bakersfield 
Californian. 

Awards  were  presented  in  each  of  the 
four  contest  categories — Distinguished 
Local  Reporting  Distinguished  Editorial 
Writing,  Distinguished  Community  Ser¬ 
vice  and  Distinguished  State  Govern¬ 
ment  Coverage. 

In  the  competition  among  newspapers 
with  circulation  greater  than  50,000,  the 
winning  newspapers,  along  with  the 
judges  citations,  are  as  follows: 

•  To  Newsday,  Long  island  for  Dis¬ 
tinguished  Local  Reporting; 

The  award  is  for  a  series  of  articles 
dealing  with  corruption  in  a  major  Long 
Island  sewer  construction  project.  The 
stories  revealed  double  billing,  falsified 
records,  retroactive  bids,  misuse  of 
county  and  state  funds,  faulty  materials, 
phony  tests  and  illegal  pay-offs. 

The  stories  led  directly  to  the  defeat  of 
the  County  Executive  in  his  bid  for  re- 
election. 

“Each  of  the  stories  from  January 
through  October  is  an  easily  digested 
package  of  fascinating  information.” 

•  To  the  Rochester  Times-Union,  for 
Distinguished  Editorial  Writing; 

The  editorial,  entitled  “Kodak  in 
South  Africa:  Is  it  Time  to  Leave?”  of¬ 
fered  “a  fair  analysis  of  Kodak’s 
rationale  for  doing  business  with  a  coun¬ 
try  officially  condoning  racism.  It  also 
presented  informed,  well-reasoned  ar¬ 
guments  questioning  the  company’s 
claim  in  that  country.” 

•  To  Newsday,  Long  Island,  for  Dis¬ 
tinguished  Community  Service; 

The  award  is  presented  for  a  series  of 


stories  dealing  with  nuclear  power  and 
its  local  implications.  Newsday  pre¬ 
sented  “a  striking  set  of  stories  and  spe¬ 
cial  sections  about  nuclear  power  which 
put  into  perspective  the  potential  and 
perils  of  nuclear  power  as  it  relates  to  the 
country  as  a  whole  and  specifically  to 
Newsday  readers  on  Long  Island.” 

•  To  Rochester  Democrat  and 
Chronicle  for  Distinguished  State  Gov¬ 
ernment  Coverage: 

The  award  is  for  a  series  of  stories 
dealing  with  truck  safety.  The  articles 
pointed  out  serious  flaws  in  the  New 
York  State  vehicle  inspection  system. 

“This  is  a  perfect  example  of  the  kind 
of  reporting  a  local  newspaper  can  per¬ 
form  more  effectively  than  any  other 
medium.  This  highly  readable  series  is  in 
the  best  tradition  of  watch-dog  public 
service  journalism.” 

In  the  competition  among  newspapers 
with  circulation  ranging  from  25,000  to 
49,999,  the  winning  newspapers,  along 
with  the  judges  citations,  are  as  follows: 

•  To  the  Poughkeepsie  Journal  for 
Distinguished  Local  Reporting: 

The  award  is  for  a  series  of  articles  on 
medical  examiners. 

“The  Journal  provided  solid  evidence 
that  some  homicides  go  undetected  be¬ 
cause  of  the  cavalier  attitude  of  Dutchess 
County’s  poorly  organized  medical 
examiners.  In  addition,  the  series  did 
what  the  media  so  often  fails  to  do — it 
provided  comparisons  with  nearby  coun¬ 
ties  so  that  the  reader  could  easily  under¬ 
stand  that  some  jurisdiction  has  solved 
such  problems.” 

•  To  the  Journal-News,  Rockland 
County,  for  Distinguished  Editorial  Writ¬ 
ing; 

The  winning  editorial  focused  upon  the 
criminal  justice  system  and  concluded 
that  judges  may  have  too  much  leeway  in 
sentencing  and  that  the  reduction  of  that 
leeway  would  be  one  step  toward  im¬ 
proving  the  fairness  of  the  judicial  proc¬ 
ess. 

The  editorial  “summed  up  the  prob¬ 
lems  with  sentencing  procedures  in  a 
way  readers  couldn’t  fail  to  under¬ 
stand.” 

•  To  the  Journal-News,  Rockland 
County,  for  Distinguished  Community 
Service: 

The  award  is  presented  for  a  series  of 
articles  concerning  corruption  at  a 
Ramapo,  N.Y.  municiple  landfill. 

The  Journal-News  first  learned  of  the 
story  through  an  anonymous  tip  in  1977. 
The  paper  followed  up  the  tip  and  found 
evidence  that  the  landfill  was  being  oper¬ 
ated  in  a  corrupt  and  potentially  hazard¬ 
ous  manner. 

In  all,  the  Journal-News  wrote  well 


over  200  articles  on  the  subject  and  suc¬ 
ceeded  in  forcing  reluctant  town  officials 
to  revoke  the  contract  of  the  landfill 
operator  and  to  reduce  pollution  at  the 
site. 

“To  the  newspaper’s  credit,  a  revela¬ 
tion  that  the  operators  of  the  landfill  had 
organized  crime  connections  was  not  al¬ 
lowed  to  overshadow  the  fact  that  the 
landfill  was  a  danger  to  the  public 
health.” 

In  the  competition  among  newspapers 
with  circulation  ranging  from  10,000  to 
24,999  circulation,  the  winning  newspa¬ 
pers,  along  with  the  judges  citations,  are 
as  follows: 

•  To  the  Standard-Star,  New 
Rochelle,  for  Distinguished  Local  Re¬ 
porting: 

The  series  of  articles  which  received 
this  award  investigated  the  death  of  an 
18-year-old  New  Rochelle  black  who 
was  shot  in  the  back  by  a  white  police 
officer. 

“The  Standard-Star’s  vigorous  cover¬ 
age  and  dogged  follow-up  kept  pressure 
upon  the  official  investigation  which  re¬ 
sulted,  ultimately,  in  an  indictment.” 

•  To  the  Saratogian/Tri-County 
News,  Saratoga  Springs,  N.Y.,  for  Dis¬ 
tinguished  Editorial  Writing; 

This  award  is  for  an  editorial  dealing 
with  a  decision  by  the  local  Republican- 
dominated  County  Board  of  Supervisors 
to  no  longer  designate  The  Saratogian  as 
the  county’s  official  newspaper. 

It  was  a  difficult  editorial  to  write 
without  sounding  self-serving,  but  the 
Saratogian  succeeded  in  pointing  out  that 
the  decision  was  apparently  based  upon 
the  party’s  dissatisfaction  with  the  pa¬ 
per’s  editorial  policies  and  viewpoints. 

“The  Saratogian  made  a  convincing 
case  and  rightly  did  what  some  papers 
would  not  have  done.  They  told  the  ad¬ 
ministration  to  keep  its  money.” 

•  To  the  Finger  Lakes  Times, 
Geneva,  N.Y.,  for  Distinguished  Com¬ 
munity  Service: 

The  award  is  for  a  series  entitled  “Of 
Nations  and  Neighbors”  which  con¬ 
cerned  the  establishment  of  a  Cayuga  In¬ 
dian  reservation. 

“The  Times  showed  exceptional  en¬ 
terprise  in  seeking  out  the  Cayuga  In¬ 
dians,  who  were  reluctant  to  be  inter¬ 
viewed,  in  pursuing  all  views  on  a  con¬ 
troversial  subject,  and  in  presenting  a 
comprehensive  balanced  report  to  its 
readers.” 

In  competition  among  newspapers 
with  circulation  less  than  10,000,  the 
winning  newspapers,  along  with  the 
judges’  citations,  are  as  follows: 

•  To  the  Ossining  Citizen  Register  for 
Distinguished  Local  Reporting: 

Last  spring,  the  Three  Mile  Island  Nu¬ 
clear  Power  Plant  accident  provided  a 
vehicle  for  almost  every  newspaper  in 
the  country  to  show  what  it  could  do  at 
reporting  a  local  angle  of  a  national 
story. 

(Continued  on  page  32) 
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Maryland  politicians  seek 
to  reguiate  newspapers 


By  I.  WiUiam  Hill 

Newspapers  have  become  a  favorite 
target  of  the  Maryland  state  legislature. 

In  this  year’s  General  Assembly  ses¬ 
sions  in  Annapolis,  there  have  been 
more  and  more  cries  of  “irresponsible 
reporting,”  of  “slanted  coverage,”  of  a 
“lack  of  quality  reporting.” 

As  a  consequence: 

•  A  bill  to  require  newspapers  to  cor¬ 
rect  factual  errors  has  soared  in  popular¬ 
ity  despite  doubts  as  to  its  constitutional¬ 
ity. 

•  Another  measure  recently  intro¬ 
duced  would  establish  a  state  Media  Re¬ 
view  Board  that  would  be  empowered  to 
investigate  complaints  against  the  press 
and  order  corrective  action  where  false 
reporting  has  caused  harm. 

•  Two  bills  have  been  introduced  to 
deny  reporters  access  to  information 
showing  how  much  influence  lobbyists 
have  in  the  drafting  of  legislation  and  to 
limit  reporter  access  rights.  To  prevent 
enactment,  the  Baltimore  Evening  Sun 
led  a  protest  of  Maryland  publishers  by 
filing  suit. 

According  to  one  delegate,  the  hostil¬ 
ity  against  the  press  began  when  the  Bal¬ 
timore  News-American  published  a  story 
rating  the  10  best  and  the  10  worst  mem¬ 
bers  of  the  Assembly  as  rated  by  their 
colleagues.  To  no  one’s  surprise,  the 
story  angered  those  named  to  the  10 
worst  list  and  was  denounced  in  floor 
speeches. 

All  of  a  sudden,  a  bill  fathered  long  ago 
by  Delegate  Michael  H.  Weir,  (D- 
Baltimore)  became  popular.  This  bill 
would  require  that,  whenever  a  newspa¬ 
per  is  presented  with  documentation  that 
it  has  published  a  factual  error,  it  must 
promptly  publish  a  boxed  correction  in 
“as  prominent  a  place  as  the  error  was 
printed”  and  “in  at  least  as  large  type.” 

Weir  says  he  first  decided  to  introduce 
his  bill  two  years  ago  after  he  read  what 
he  regarded  as  an  inaccurate  news  story 
that  was  highly  embarrasing  to  one  of  his 
political  friends. 

Weir  says:  “The  motivation  behind 
my  bill  is  the  lack  of  quality  reporting. 
I’d  be  the  last  one  to  propose  something 
that  would  restrict  a  newspaper’s  right  to 
print  the  truth.” 

Weir’s  bill  actually  passed  the  House 
in  the  closing  days  of  last  year’s  session, 
although  some  members  now  insist  the 
action  was  taken  strictly  as  a  joke. 

E>elegates  complaining  about  irrespon¬ 
sible  and  slanted  stories  have  rushed  to 
endorse  Weir’s  bill  at  this  session. 

“You  really  don’t  like  to  feel  that  you 
would  support  a  bill  that  is  unconstitu¬ 
tional,”  says  Delegate  Robert  S.  Red- 
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ding,  (D-Prince  Georges).  “But  some¬ 
times  you  have  to  if  that’s  the  only  av¬ 
enue  available.” 

By  the  time  Weir’s  bill,  backed  by  four 
co-sponsors,  came  before  the  House 
Constitutional  and  Administrative  Law 
Committee  recently,  it  was  greeted  with 
open  arms. 

One  of  the  co-sponsors.  Delegate  Joe 
Miedusiewski,  (D-Baltimore),  said  it  had 
become  obvious  that  reporters  were  pre¬ 
paring  an  expose  on  committee  atten¬ 
dance. 

“Photographers  are  coming  in  and  out 
snapping  pictures  of  empty  chairs,  and,  if 
this  ever  gets  in  the  papers,  it’s  obviously 
going  to  be  presented  in  a  negative  light. 
Why  can’t  the  press  just  say  that  it’s 
been  a  slow  session  and  leave  it  at  that?” 

House  Majority  Leader  Donald  B. 
Robertson,  (D-Montgomery)  suggested 
the  root  problem  is  that  reporters  have 
assumed  an  investigative  role  for  them¬ 
selves  since  Watergate.  “There  just  isn’t 
much  difference  between  the  editorial 
page  and  the  front  page,”  he  said. 
George  Delaplaine,  Jr.,  publisher  of  the 
Frederick  (Md.)  News  and  Post,  in  an¬ 
swer  to  delegate  queries,  spoke  for  the 
state’s  press  association  in  opposing  the 
Weir  bill.  He  pointed  out  that  most  state 
papers  already  have  a  policy  of  printing 
corrections.  He  admitted,  however,  that 
it  was  unfortunate  that  the  press  had 
adopted  an  adversary  role  toward  the 
legislature. 

The  review  board  measure  was  intro¬ 
duced  by  Delegate  Thomas  W.  Chamber- 
lain,  Sr.,  (D-Baltimore)  with  Weir  as  a 
co-sponsor.  It  provides  that,  if  a  person 
has  been  “unjustifiably  harmed  by  false 
or  improper  reporting,”  the  board  could 
order  “corrective  action.” 

Few  members  expect  final  passage  for 
either  of  the  Weir  or  Chamberlain  bills 
during  this  session. 

The  two  access  bills  were  introduced 
after  Evening  Sun  reporter  David  Light- 
man  was  denied  access  to  files  touching 
on  lobbyist  activity  on  grounds  they  con¬ 
tained  “privileged  material.”  The  Sun 
immediately  filed  an  official  request  for 
the  lobbyist  information  under  the  state’s 
Freedom  of  Information  Act. 

General  Assembly  leaders  referred  the 
request  to  the  Maryland  Attorney  Gen¬ 
eral’s  office  for  an  opinion  as  to  whether 
the  material  sought  should  be  released. 

The  Attorney  General’s  response  was 
to  the  effect  that  the  legislature  could 
deny  reporters  access  to  the  files. 

When  the  restrictive  bills  were  intro¬ 
duced,  the  Evening  Sun  went  to  court 
and  asked  for  an  order  granting  im¬ 
mediate  access.  At  the  same  time,  the 


Maryland-Delaware-D.C.  Press  Associa¬ 
tion  sprang  to  the  support  of  the  Sun. 

By  the  beginning  of  March,  the  legisla¬ 
ture  had  backed  down  and  allowed  two 
Sun  reporters  to  see  the  files.  Also,  lead¬ 
ers  of  both  houses  of  the  Maryland  legis¬ 
lature  said  the  access  bills  would  be 
withdrawn. 

Copley  will  not 
reconsider  ad  ban 

Helen  K.  Copley,  publisher  of  the  San 
Diego  Union  and  Evening  Tribune,  has 
turned  down  a  request  by  156  employees 
that  she  reconsider  her  prohibition 
against  accepting  advertising  concerned 
with  abortion,  anti-abortion  and  birth 
control. 

The  ban,  which  has  been  in  effect 
since  January  1,  was  ordered  because 
such  subjects  were  felt  to  be  “counter  to 
the  concepts  of  a  family  oriented  news¬ 
paper,”  according  to  a  policy  statement. 

In  a  letter  to  the  employees,  Copley 
said  the  expression  of  views  “on  sub¬ 
jects  affecting  our  newspapers  is  re¬ 
spected  and  encouraged.  At  the  same 
time,  I  trust  you  respect  my  right  to 
form  and  carry  out  policy  in  all  aspects  of 
this  business— editorial,  advertising,  per¬ 
sonnel  and  other,”  she  continued. 

“I  established  a  policy  on  abortion  and 
birth  control  advertising  and  believe  it  to 
be  a  sound  policy  for  the  advertising  col¬ 
umns  of  these  newspapers.” 

Coply  said  she  has  heard  from  readers 
“vigorously  supporting  this  policy — and 
from  those  vigorously  opposing  it.” 

Employees  of  both  newspapers  had 
signed  a  petition  which  said: 

“Regardless  of  our  individual  views  on 
these  issues,  we  feel  it  is  of  utmost  im¬ 
portance  that  the  Evening  Tribune  and 
San  Diego  Union ,  the  major  advertising 
and  news  sources  in  San  Diego,  allow 
and  encourage  the  publication  of  all 
points  of  view. 

“This  principle  of  free  and  unfettered 
expression  is  of  even  greater  signifigance 
when  the  subject  is  as  openly  debated 
and  discussed  as  is  family  planning.” 

“In  her  letter,  Copley  noted  that  the 
newspapers  are  maintaining  “indepen¬ 
dent  news  and  editorial  policies”  which 
are  not  affected  by  the  advertising  ban. 

She  added  that  she  did  not  feel  the 
advertising  policies  deny  the  people  of 
San  Diego  access  to  family  planning  in¬ 
formation,  “which  is  readily  available 
from  the  medical  profession,  religious  or¬ 
ganizations  and  schools  and  counseling 
services.” 

Reporter  dies 

Kai  Harris,  a  reporter  for  the  Orlando 
(Fla.)  Sentinel  Star,  died  March  3  of  an 
apparent  self-inflicted  gunshot  wound, 
the  paper  reported. 

Harris,  38,  was  found  in  her  apart¬ 
ment.  She  is  survived  by  two  sons  and 
other  relatives. 
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Ad-news  ratio  for  226  newspapers 


The  annual  quantitative  analysis  of 
advertising  and  reading  content  of  daily 
newspapers  for  1979  prepared  by  Media 
Records,  Inc.,  shows  that  while  the  ratio 
of  advertising  to  reading  matter  remains 
fairly  constant  part  run  ad  linage  is  pro¬ 
ducing  a  larger  share. 

The  individual  performances  of  64 
morning  newspapers,  72  evenings  and  90 
Sundays,  making  a  total  of  226  newspa¬ 
pers,  is  given  in  the  report  for  1979. 

The  ratio  of  advertising  to  total  con¬ 
tent  last  year  for  the  morning  newspa¬ 
pers  was  63%,  for  evenings  61.4%,  for 
Sundays  68.2%  and  for  all  papers  63.7%. 

In  1978  these  ratios  were  62.4%,  61.5%, 
67.4%  and  63.4%,  respectively.  The 
highest  ad  ratios  were  achieved  in  1974 
with  65.5%  mornings,  64.9%  evenings, 
66.8%  Sundays,  and  65.6%  for  all  papers. 

Last  year,  part  run  advertising  pro¬ 
vided  6.8%  of  the  total  content  for  all  the 
papers  measured.  That  figure  was  6.2% 
in  1978  and  6%  in  1977. 

For  morning  newspapers  in  1979,  part 
run  occupied  7.9%  of  total  content.  The 
figure  was  6.8%  in  1978  and  6.5%  in 
1977. 

For  evening  newspapers  in  1979,  part 
run  was  4.7%  of  total  content  while  it 
was  4.7%  in  1978  and  4.5%  in  1977. 

For  Sunday  papers,  part  run  was  8.3% 
of  content  in  1979,  7.6%  in  1978,  and 
7.5%  in  1977. 

Many  newspapers  changed  column 
format  in  past  years.  Some  changed  from 
eight  columns  to  six  columns  and  some 
went  from  eight  columns  to  nine  col¬ 
umns.  The  linage  data  shown  in  this 
compilation  represents  linage  based  on 
eight  and  nine  columns.  Newspapers  on 
a  six-column  format  were  converted  and 
reported  as  eight-column  in  this  report, 
according  to  Media  Records. 

The  average  page  size  used  to  deter¬ 
mine  average  pages  is  2,532  lines  to  the 
page.  In  prior  years  (when  almost  all 
newspapers  were  on  a  standard  eight- 
column  format)  Media  Records  used  the 
{Continued  on  page  36) 

Ad  spending  up 
14%  in  January 

Advertising  expenditures  in  daily 
newspapers  increased  14%  in  January 
over  the  same  month  last  year  and 
amounted  to  $1.1  billion,  according  to 
the  Newspaper  Advertising  Bureau,  Inc. 

National  advertising  had  the  biggest 
gain,  up  17.4%  to  $165  million. 

Other  gains  by  ad  classification  in 
January  were;  classified,  up  13.8%  to 
$361  million  and  retail,  up  13%  to  $548 
million. 

The  Bureau  bases  its  estimates  of 
newspaper  advertising  expenditures  on 
measurements  by  Media  Records,  Inc.  in 
its  index  cities  plus  “other”  data. 
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MCRNING  NEWSPAPERS 

Atlanta  Constitution 
Baltimore  Sun 
Boston  Globe 
Boston  Herald  American 
Buffalo  Courier  Express 
Charlotte  Observer 
Chicago  Sun»Tiines 
Chicago  Tribune 
Cincinnati  Enquirer 
Cleveland  Plain  Dealer 

Columbus  (Ga)  Enquirer 
Coltmbus  (Ohio)  Citizen-Journal 
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New  York  Times 
Newark  Star  Ledger 
Orange  County  Register 

Pasadena  Star-News 

Paterson  News 

Peoria  Journal  Star 

Philadelphia  Inquirer 

Pittsburgh  Post-Gazette 

Providence  Journal 

Rochester  Democrat  Sc  Chronicle 

Sacramento  Bee 

Sacramento  Union 

St*  Louis  Globe  Democrat 

St*  Paul  Pioneer  Press 

St*  Petersburg  Times 

Salem  Oregon  Statesman 

San  Antonio  Express 

San  Antonio  Express-News  (Sat) 

San  Diego  Union 

San  Francisco  Chronicle 

San  Jose  Mercury 

Shreveport  Times 

Syracuse  Post-Standard 

Tallahassee  Democrat 
Tampa  Tribune 
Washingtm  Post 
West  Palm  Beach  Post 
Wichita  Eagle 


TCTAL 

LINAGE 

~r- 

TOTAL 

LINES 

OF 

TOTAL 

LINES 

NEWS 

% 

TOTAL 

TOTAL 

LINES 

CONTENT 

PART  RUN  CONTENT 

OFFICE  CONTENT 

CONTENT  CONTENT 

CONTENT 

62.2 

3152 

5.3 

1309 

2.2 

18165 

30.3 

59858 

50.0 

551 

1.3 

1166 

2.8 

19468 

45.9 

42360 

55.2 

982 

1.8 

1000 

1*8 

22454 

41*2 

54502 

30.0 

2642 

7.8 

978 

2.9 

20035 

59.3 

33812 

40.0 

729 

2.7 

1059 

3.9 

1U55 

53.4 

27065 

55.6 

2450 

5.3 

1164 

2.5 

17048 

36.6 

46517 

54.6 

7428 

12.0 

1300 

2.1 

19356 

31.3 

61923 

33.7 

40712 

31.1 

3379 

2.6 

42641 

32.6 

130843 

67.7 

6 

- 

746 

1.2 

18851 

31.1 

60744 

53.8 

4744 

6.3 

2456 

3.3 

27497 

36.6 

75121 

53.8 

558 

1.8 

956 

3.1 

12605 

41.3 

30550 

51.8 

2 

- 

159 

0.6 

12293 

47.6 

25826 

64.9 

4123 

4.8 

2518 

2.9 

23702 

27.4 

86531 

59.2 

461 

1.1 

837 

2*0 

15826 

37.7 

41926 

72*4 

- 

- 

1247 

1.7 

19432 

25.9 

74943 

51.4 

U76 

8.7 

1498 

2.9 

19012 

37.0 

51456 

53.3 

731 

3.0 

705 

2.9 

9856 

40.8 

24198 

61.9 

49 

0*2 

362 

1.2 

11463 

36.7 

31197 

52.0 

10762 

13.4 

1912 

2.4 

25961 

32.2 

80411 

58.1 

2975 

5.2 

1326 

2.3 

19528 

34.4 

56934 

69.1 

1173 

2.3 

14364 

28.6 

50304 

65.4 

6519 

il:? 

1434 

1.5 

24538 

26.2 

94001 

59.3 

7316 

710 

1.2 

15649 

26*9 

58135 

63.8 

170 

0.6 

171 

0.6 

9925 

35.0 

28325 

58*2 

1075 

2.4 

1042 

2.3 

16458 

37.1 

44406 

U.l 

2875 

7.9 

707 

1.9 

16743 

46.1 

36352 

51.8 

5880 

11.2 

1279 

2.4 

18273 

34.6 

52734 

49.1 

33992 

24.1 

4041 

2.9 

33619 

23.9 

140807 

51.8 

8108 

11*8 

3482 

5*1 

21593 

31.3 

68858 

49.6 

963 

3.3 

975 

3.3 

12951 

43.8 

29542 

48*2 

879 

2.5 

1011 

2.9 

16203 

46.4 

34922 

62.8 

2349 

5.1 

629 

1.4 

14021 

30.7 

45649 

49*9 

13114 

14.3 

2283 

2.5 

30645 

33.3 

91840 

57.4 

- 

- 

836 

2.2 

15567 

40.4 

38477 

61.9 

1267 

3.3 

894 

2.4 

12349 

32.4 

38042 

60.3 

2124 

4.6 

748 

1.6 

15416 

33.5 

46099 

29.9 

16419 

29.5 

1031 

1.8 

21616 

38.8 

55708 

53.6 

1323 

2*0 

1548 

2.4 

27497 

42.0 

65515 

59.7 

1698 

2.6 

1015 

1.6 

23230 

36.1 

64347 

73.8 

634 

0.7 

2059 

2.4 

20260 

23.1 

87583 

14182  47.3 
12052  40.1 
22817  60.9 
26598  52.2 
13878  45.5 
20595  46.3 
21082  54.7 
39876  55*0 
29779  55.7 
20358  45*8 

15465  59.6 
36999  44.4 
30162  66*2 
30788  61.4 
6748  63.0 
44447  67*1 
27910  45.3 
64729  65.9 
28598  61.1 
14261  43.6 

20623  58.3 
36206  46.1 
58081  60.0 
34706  64.0 


1266  1.9 

10536  17.1 


12994  43.4 
158U  52.8 
12522  33.4 
20705  40.6 
13822  45.2 
18520  41.6 
14955  38*8 
24846  34*2 
19848  37.0 
20971  47.2 

9786  37.8 
32757  39.3 
14526  31.8 
14737  29.4 
3511  32*8 
19492  29*4 
22282  36.2 
28219  28.8 
15877  33.9 
16652  51.0 

12885  36.4 
30287  38.6 
29403  30.3 
16987  31.3 
15488  32.5 


(Continued  on  page  36) 

EDITOR  &  PUBLISHER  for  March  15,  1980 


El  Heraldo  de  Mexico  started  in  1%5 
with  a  6-unit  Goss  Urbanite  press. 
Today,  14  years  later,  their  72-unit 
installation  (which  includes  5 
three-color  units  and  8  folders)  is  the 
lai^gest  in  Mexico  City.  And  the 
largest  Urbanite  instdlation  in  the 
world  with  almost  2%  of  the  world’s 
4,(XX)  installed  Urbanite  units. 

The  reason  for  this  unswerving 
Urbanite  loyalty  is  easy  to  explain, 
according  to  the  newspaper’s 
subdirector,  Oscar  Alarcon  V.  “Our 
prepurchase  research,”  he  said, 
“showed  that  this  sin^e- width, 
semicylindrical  press  was  unmatched 
in  speed  and  printing  quality,  and  that 


counting  on  it  to  help  double  our 
circulation  in  the  years  to  come.” 

For  more  information,  contact 
Goss  Newsp£q)er  Printing  Products, 
Graphic  Systems  Division, 
Rockwell  International,  3100  S. 
Central  Ave.,  Chicago,  IL  60650. 
Phone:  312/656-8600. 

The  Goss  systems  solution 
to  printing  production. 


it  was  superior  in  equipment  versa¬ 
tility,  price  and  quality.  Over  the 
years,  we  found  all  these  advantages 
to  be  forthcoming.  The  most 
important  Urbanite  features,  to  us, 
are  its  ease  of  operation,  its  liigh 
40,000  pph  average  speed,  and  its 
color  flexibility. 

“In  our  higMy  competitive 
market,”  continued  Alarcon,  “color 
is  of  particular  importance.  Even  with 
the  large  amount  we’re  using,  though, 
we’ve  been  able  to  keep  our 
pressroom  waste  down  to  2%. 

“All  in  all,  if  we  were  confronted 
with  the  same  decision  today,  we’d 
again  choose  the  Urbanite.  We’re 


Rockwell 

International 


McClatchy  dailies 
install  ANPA/RI 
newsprint  system 

A  computerized  “Newsprint  Inven¬ 
tory”  system  that  was  developed  by  the 
computer  applications  department  of 
the  ANPA/Research  Institute  has  been 
installed  at  the  McClatchy  Newspapers 
in  California. 

About  a  year  ago  the  R1  department 
developed  a  newsprint  inventory 
software  program,  written  in  Fortran  IV 
language,  and  designed  for  use  on  mini¬ 
computers.  The  package  costs  $200  per 
year  per  paper  and  includes  full 
documentation  along  with  maintenance 
updates. 

The  system  records  data  on  each 
newsprint  roll  such  as  rail  number,  size 
and  weight,  invoice  number,  supplier, 
shipper  and  means  of  shipping,  price  per 
unit  weight,  and  where  the  roll  is  being 
stored. 

The  software  can  also  provide  data  on 
roll  usage,  press  and  unit  ran  on,  and 
waste  figures  for  the  categories  used  in 
the  ANPA/Rl  quarterly  newsprint  waste 
reports. 

In  the  McClatchy  configuration,  the 
software  is  being  used  on  a  PDP-1 1/70  at 
the  Modesto  (Calif.)  Bee,  with  the  other 
two  dailies  transmitting  and  receiving 
data  via  remote  telephone  links. 

“Time  well  spent... 
learned  more 
about 

Alternate  Delivery 
than  expected...” 

Wayne  Patrick, Publisher, Evening 
Herald,  Rock  Hill.  S.C. 

“THE  NEWSPAPER 
AND 

ALTERNATE  DELIVERY” 
by  newspaper  people 
for  newspaper  people 

HYATT  HOUSE 
LOS  ANGELES 

INTERNATIONAL  AIRPORT 

Opening  Reception:  6  p.m.  March  31 
Seminar  Opens:  9  a.m.  April  1 
Seminar  Closes:  1  p.m.  April  2 
For  information,  call 

(212)  867-1112 

LANDON  SEMINARS  ■ 

A  division  of 
LANDON  ASSOCIATES,  INC. 

750  Third  Avenue,  New  York,  N.Y.  1 001  7 


The  three  McClatchy  dailies  had  been 
maintaining  newsprint  inventories  by 
manual  methods  and  each  under  a  differ¬ 
ent  system. 

The  ANPA/RI  software  can  also  re¬ 
cord  number  of  web  breaks  per  ro)l, 
down  time  for  each  web  break  and  the 
cause  of  the  break,  according  to  estab¬ 
lished  ANPA  &  Canadian  Pulp  and  Pa¬ 
per  Association  newsprint  defect  classi¬ 
fications. 

A  number  of  reports  can  be  generated 
by  the  newsprint  inventory  software. 
Some  of  the  information  includes:  re¬ 
ceived  report;  usage  report;  on-hand  re¬ 
port;  waste  report;  web  break  report, 
and  summary  report. 

The  system  permits  access  to  all  avail¬ 
able  data  on  any  roll  via  a  two-character 
command  and  roll  number  on  a  system 
VDT. 

Family  Weekly 
denies  touting  CBS 

Some  industry  analysts  have  been 
speculating  that  the  appearance  of  two 
CBS  oriented  cover  stories  in  Family 
Weekly  magazine  (since  the  broadcast 
giant  acquired  the  Sunday  supplement) 
were  the  result  of  deliberate  corporate 
self-promotion.  They  were  not,  accord¬ 
ing  to  Family  Weekly  executive  editor 
Art  Cooper. 

“Both  of  these  were  in  the  works  long 
before  the  CBS  acquisition,”  Cooper 
told  E&P.  He  explained  that  one  of  the 
stories,  which  featured  a  cover  photo  of 
CBS’  Walter  Cronkite  and  his  wife, 
Mary,  surrounded  by  a  heart,  was  actu¬ 
ally  more  of  a  Valentine’s  Day  feature 
than  a  media  piece. 

The  other  story  cited  by  analysts  was  a 
recent  cover  feature  on  the  CBS-tv  series 
“Dallas.’’  That  story,  according  to 
Cooper,  had  been  in  the  works  for 
months  before  the  acquisition  took 
place. 

Cooper  also  said  the  magazine’s 
coverage  ratio  between  CBS  and  ABC, 
in  the  past,  has  leaned  heavily  toward 
ABC. 

Multimedia  buys 
tv  station 

Multimedia,  Inc.  has  completed  pur¬ 
chase  of  tv  station  WZTV  in  Nashville, 
Tennessee.  WZTV  operates  as  an  inde¬ 
pendent  on  Channel  17. 

Multimedia  publishes  13  daily  and  22 
non-daily  newspapers,  principally  in  the 
Southeast. 

Adds  UPl 

The  Harrisburg  (Pa.)  Patriot-News 
has  added  the  services  of  United  Press 
International. 

The  Patriot-News  is  also  a  member  of 
the  Associated  Press  and  seven  other 
newsgathering  agencies. 


Bulletin  drops 
Sunday  roto  mag 

The  Philadelphia  Bulletin  will  stop 
printing  its  Discover  Sunday  magazine  as 
a  separate  roto  gravure  supplement  on 
April  13  and  begin  incorporating  sections 
of  the  magazine  into  its  regular  Sunday 
paper. 

The  Bulletin  plans  to  continue  publish¬ 
ing  “a  dozen  or  so”  special  interest  Dis¬ 
cover  magazines  a  year,  such  as  the  up¬ 
coming  Discover  Baseball  Guide.  The 
special  magazines  will  be  printed  on  the 
Bulletin’s  letterpresses  using  the  NAPP 
platemaking  system. 

“This  is  not  a  retrenchment.  This  is 
product  enhancement,”  stated  Joseph 
Elliott,  the  Bulletin’s  vicepresident  and 
business  manager,  of  the  forthcoming 
changes  in  the  Sunday  magazine.  “We 
are  making  Discover  more  profitable  in 
terms  of  reader  interests  and  improving 
our  Sunday  product.” 

Noting  that  the  Bulletin  also  carried 
Parade  on  Sunday,  Elliott  said  the  paper 
believed  the  nationally  distributed  sup¬ 
plement  had  overshadowed  Discover 
and  become  “the  primary  section  for 
roto  advertising  in  our  paper.” 

The  situation  with  Parade,  Elliott  add¬ 
ed,  “made  it  too  costly  to  present  the 
material  in  Discover”  as  a  separate  roto 
gravure  section. 

Eller  resigns 
as  Gannett  director 

Karl  Eller  has  resigned  from  the  board 
of  directors  of  Gannett  Co.  Inc.  to  avoid 
conflict  with  the  Federal  Communica¬ 
tions  Commission  over  his  purchase  of 
radio  station  KlOl-FM  in  San  Francisco. 

The  FCC’s  crossownership  rules  pre¬ 
vented  Eller  from  acquiring  KlOl-fm 
while  he  continued  serving  on  the  board 
of  Gannett  which  owns  six  AM  and  six 
FM  radio  stations  and  is  waiting  for  ap¬ 
proval  of  its  license  application  for  a 
seventh  FM  station  in  Tampa,  Florida. 

The  FCC’s  crossownership  rules  also 
limits  to  \%  the  total  amount  of  Gannett 
stock  Eller  can  own  and  still  be  able  to 
purchase  KlOl-fm.  He  currently  owns 
1.3%  of  Gannett's  stock. 

Eller  was  president  of  Gannett’s  Com¬ 
bined  Communications  Corporation  sub¬ 
sidiary  until  his  resignation  from  that 
post  last  December  31. 

ANPA  registration 

For  many  decades  Editor  &  Publisher 
has  published  a  list  of  those  planning  to 
attend  the  annual  meetings  of  the  Ameri¬ 
can  Newspaper  Publishers  Associations 
along  with  the  hotels  at  which  they  will 
be  staying.  The  convention  list  for  this 
year’s  meeting  in  Honolulu  will  appear  in 
E&P  April  19.  Information  must  be 
handed  in  by  April  8  to  be  included. 
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Photographed  at  Permian  Basin  Petroleum  Museum 


We  Turn  You  On  Everyday 


You  have  probably  never  heard  of  us,  but  we  turn  you  on  everyday. 

We  are  some  of  the  1700  independent  producers  and  energy- related 
firms  of  the  Permian  Basin  Petroleum  Association,  and  we  turn  the 
valves  that  help  keep  America  supplied  with  gasoline  and  natural  gas. 

Located  in  West  Texas  and  Southeastern  New  Mexico,  the  Permian  Basin 
is  a  giant  geological  province  (an  ancient  sea  bed)  of  100,000  square 
miles,  with  an  oil  or  gas  well  for  every  square  mile.  We  in  PBPA  have 
had  a  hand  in  drilling  and  producing  most  of  these  wells,  which  account 
for  about  30%  of  America's  domestic  production.  We  play  a  major  role  in 
the  quality  of  America's  lifestyle,  and  we  think  America  should  know 
more  about  us. 


WRITE  FOR  FREE  PRESS  KIT  TO  INFORMATION  BUREAU: 


Permian  Basin  Petroleum  Association 
Box  132 

Midland,  Texas  79702 


Repeat  winners  highlight 


Inland  Press  design  contest 


Most  of  the  awards  in  this  year’s  In¬ 
land  Daily  Press  Association’s  Makeup 
and  Design  Content  went  to  two-time 
winners. 

“Almost  every  winner  has  won  be¬ 
fore,’’  contest  director  Jack  Sissors  of 
Northwestern  University’s  Medill 
School  of  Journalism  said,  “which  tells 
me  they’re  doing  something  right  consis¬ 
tently.  Not  necessarily  the  same  paper 
wins  each  year  but,  perhaps,  every  year 
or  every  fourth  year,  indicating  that 
there  are  some  standards  which  are  being 
met  and  applied  (in  the  industry).’’ 

The  awards  were  handed  out  at  the 
Inland’s  95th  annual  winter  meeting  in 
Phoenix,  Ariz.,  March  2-5. 

This  year’s  winners  and  their  circula¬ 
tion  categories  include: 

Greencastle  (Ind.)  Banner  Graphic 
(under  6,000);  Junction  City  (Kans.) 


“many  papers  were  excellently  or¬ 
ganized,  and  that  often  the  smaller  circu¬ 
lation  papers  do  a  much  better  job.” 

Criticism  from  the  judges  was  due  to 
the  cramped  and  crowded  pages  of  some 
newspapers,  “with  pages  that  looked 
quite  gray.  Some  papers  were  disor¬ 
ganized  with  no  sense  of  unity — they 
looked  like  they  had  been  thrown  to¬ 
gether.” 

Political  cartoons  were  regarded 
favorably  by  the  judges  but  that  “the  use 
of  cartoon  strips,  like  Doonesbury, 
cheapens  the  editorial  page.” 

The  use  of  a  briefing  page  met  with  the 
approval  of  judges  and  dl  winning  papers 
were  “clean-looking  and  open.  Perhaps 
their  main  characteristic  was  orderliness 
in  a  dramatic  fashion.” 

Indiana  daily  wins 


WORTHINGTOIPAILY  GLOBE 


Antarctic  crash: 
257  are  kilied 


Carter  preu  conference  lottfght . 

'Hostage  treatment  a  disgrace' 


Daily  Union  (6,000  to  10,000);  Worth¬ 
ington  (Minn.)  Daily  Globe  (10,000  to 
20,000);  Hutchinson  (Kans.)  News 
(20,000  to  50,000);  and  the  Wisconsin 
State  Journal. 

The  offset-letterpress  production 
categories  were  dropped  this  year  since 
most  papers  are  now  produced  by  offset. 

Judges  for  the  contest  were:  Rhodes 
Patterson,  graphics  designer;  Jim 
Elsener,  executive  director  of  Suburban 
Newspapers  of  America;  and  Dennis 
Waite,  free  lance  writer  and  member  of 
the  Medill  School  of  Journalism. 

The  judges  said  that  the  entries  dis¬ 
played  “more  consciousness  of  graphic 
design  and  that  many  papers  are  adapting 
the  power  of  graphic  design  to  newspa¬ 
pers  by  using  more  and  larger  pictures, 
more  white  space  and  more  color.” 

Judges  also  noted  that  “there  is  better 
picture  quality  and  more  imaginative  use 
of  photographs  and  cropping,”  also  that 


“sweepstakes”  award 

The  Michigan  City  (Ind.)  News-Dis¬ 
patch,  a  newspaper  with  a  circulation  of 
18,858,  won  the  sweepstakes  award  in 
the  1980  Editorial  Excellence  contest 
sponsored  for  the  Inland  Daily  Press  As¬ 
sociation  by  the  William  Allen  White 
Foundation,  University  of  Kansas. 

The  News-Dispatch  was  recognized 
for  excellence  in  all  of  its  entries.  Judges 
said  that  the  editorials  showed  variety, 
force  and  vigor,  and  a  “good  literary 
feeling.”  The  paper  also  was  named  best 
among  newspapers  in  its  class:  10,000- 
25,000  circulation. 

Other  winners  by  circulation 
categories  in  the  eighth  annual  competi¬ 
tion  were:  the  Detroit  (Mich.)  Free 
Press,  (over  50,000);  the  Racine  (Wis.) 
Journal  Times,  (25,()00-50,000);  and  the 
Arkansas  City  (Kan.)  Traveler,  under 
(Continued  on  page  26) 
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n  you  would  like  to  know  more  about  leads 
essential  contribution  to  our  lives  today  and  in 
the  future,  write  for  our  free  booklets. 


LEAD  COMPANY 


Tel.  (314)  726-9500 


7733  Forsyth  Blvd.,  Clayton,  Mo.  63105 


Diviston  of  St.  Joe  Minerals  Corporation 


They’re  breathing  in  the  beauty  of  nature. ..and 
CLEANER  AIR. ..Thanks  to  LEAD 


At  the  Missouri  Botanical  Garden  in  St.  Louis,  trams 
powered  by  lead-acid  batteries  give  visitors  a  quiet, 
fumeless  ride  that  enhances  their  enjoyment  of  the 
beautiful  setting. 

The  trams  are  equipped  with  trailers  to  carry  up  to 
14  passengers  on  a  20  minute  narrated  tour  of  the 
garden.  Driven  by  two,  2-horsepower  electric 
traction  motors  operated  by  twelve  6-volt  batteries, 
the  trams  can  achieve  speeds  up  to  14  mph. 
Lead-acid  batteries  are  providing  quiet  pollution-free 


power  in  an  increasing  number  of  personnel 
carriers,  golf  carts,  industrial  lift  trucks,  delivery  vans 
and  trucks.  They  also  supply  starting  energy  for  all 
types  of  gasoline  and  diesel  engines.  Emergency 
lighting  systems  rely  on  lead-acid  batteries  and  large  i 

battery  banks  are  currently  being  studied  in  our 
nation's  energy  program  as  a  means  of  load-leveling  I 

for  electrical  utilities.  jj 

Lead  is  a  vital  material.  It  is  making  a  growing 
contribution  to  civilized  progress.  ! 

i 
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Sweepstakes 

(Continued  from  page  22) 

10,000. 

The  winners  were  selected  by  faculty 
members  of  the  William  Allen  White 
School  of  Journalism,  University  of 
Kansas,  where  the  foundation  is  located. 

In  citing  the  Michigan  City  Dispatch  as 
sweepstakes  winner,  judges  called  spe¬ 
cial  attention  to  two  editorials,  written 
by  Leo  Morris,  assistant  managing 
editor. 

One,  dealing  with  the  press  and  open 
meetings,  said  that  “the  first  casualty  of 
a  closed  government  is  government’s 
credibility.”  It  said  that  two  governmen¬ 
tal  bodies  had  lost  credibility  by  “appar¬ 
ently  breaking  the  letter  of  the  Indiana 
open  meetings  law  .  .  .  and  by  violating 
the  spirit  of  that  law.” 

“The  Indiana  open  meeting  law,  it  is 
true,  requires  only  that  meetings  be  open 
to  the  public,”  the  writer  said.  “It  says 
nothing  about  how  a  citizen  is  to  re¬ 
cord — for  himself  or  others — the  events 
of  the  meeting. 

“But  banning  videotaping  of  a  council 
session  is  different  in  degree  only,  from 
banning  a  reporter  and  his  notebook,  a 
radio  station  and  its  tape  recorder  or  a 
private  citizen  and  his  memory  of  what 
happened  at  the  session.  It  is  a  violation 

“Landon’s 
Seminar  did  my 
Alternate  Delivery 
homework... 

...  and  tackled  the  subject  from 
a  newspaper’s  point  of  view 
with  candor.  ’’ 

James  F.  Urbanski.V.P.,  General 
Manager, Tribune  Times, Tampa, Fla. 

“THE  NEWSPAPER 
AND 

ALTERNATE  DELIVERY” 
by  newspaper  people 
for  newspaper  people 

HYATT  HOUSE 
LOS  ANGELES 
INTERNATIONAL  AIRPORT 

Opening  Reception:  6  p.m.  March  31 
Seminar  Opens:  9  a.m.  April  1 
Seminar  Closes:  1  p.m.  April  2 
For  information,  call 

(212)  867-1112 

LANDON  SEMINARS! 

A  division  of 

LANDON  ASSOCIATES,  INC.  ■■ 
750  Third  Avenue,  New  York,  N.Y.  1 001 7 
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of  the  spirit  of  openness.” 

The  other  editorial,  entitled  “The  Fifth 
of  July,”  made  a  good  statement,  judges 
said,  of  “what  America  is  all  about.” 

“It  is  proper  that  we  set  aside  the 
Fourth  of  July  to  listen  to  the  speeches 
and  watch  the  flags  go  by  and  feel  a  little 
of  the  wonder  of  this  country,”  the  writ¬ 
er  said.  “That  is  our  salute  to  our  heri¬ 
tage,  to  the  people  who  gave  us  what  we 
have. 

“The  most  important  heritage,  though, 
is  not  what  we  have  been  left,  but  what 
we  leave  behind.  And  building  that  heri¬ 
tage  is  a  job  that  begins  on  the  fifth  of 
July.” 

In  the  opinion  of  the  judges,  the  De¬ 
troit  Free  Press  editorials  displayed  “a 
keen  appreciation  of  human  problems, 
particularly  in  a  forceful  and  carefully 
logical  editorial  about  a  proposed  free¬ 
way  that  had  once  seemed  to  die,  then 
been  revived.” 

Receiving  special  commendation  from 
the  judges  was  the  Racine  Journal  Times 
editorial  on  the  need  to  improve  an  un¬ 
safe,  unsanitary  jail  in  the  community. 

In  evaluating  the  Arkansas  City 
Traveler  editorials,  the  judges  said  that 
the  writer  concentrated  on  local  issues 
that  needed  and  deserved  editorial  com¬ 
ment,  that  he  ignored  the  standard  “on 
the  other  hand”  safety  valve  to  make  the 
newspaper’s  position  clear.  The  edito¬ 
rials  contained  strong  viewpoints,  force¬ 
fully  enunciated,  and  with  clear  recom¬ 
mendations  for  action. 

All  the  editorials  were  by  Donald 
Brazeal,  editor.  In  writing  of  one  prob¬ 
lem  he  said:  “The  Cowley  County 
Commission’s  decision  on  insurance 
plans  for  the  county  prompts  some  com¬ 
pliments  and  some  complaints. 

New  Hartford 
daily  planned 

Planners  of  a  new  afternoon  daily  for 
Hartford  have  filed  a  certificate  of  incor¬ 
poration  with  the  office  of  the  Connec¬ 
ticut  Secretary  of  the  State,  listing  the 
firm  as  Constitution  Communications 
Corp.,  with  principal  address,  266  Pearl 
Street,  Hartford  06103. 

Officers  include  Richard  McCormack, 
president;  Richard  Suisman,  vice  presi¬ 
dent/treasurer;  and  Morton  Shamik,  sec¬ 
retary.  Start-up  date  of  the  project  is  yet 
to  be  disclosed. 

Joint  venture 

Capital  Cities  Communications,  Inc. 
and  Oak  Industries,  Inc.  are  forming  a 
joint  venture  to  purchase  49%  of  Chicago 
tv  station  WSNS  and  to  operate  an  over- 
the-air  subscription  tv  service  through 
the  station’s  facilities. 

The  companies  have  reached  an 
agreement  in  principle  with  Video  44, 
owner  and  operator  of  WSNS-tv.  It  is 
subject  to  approval  by  the  Federal 
Communications  Commission. 


Church  paper  names 
newspeople  to  board 

Socrates  Butsikares,  deputy  news 
editor  of  the  New  York  Times,  was 
among  a  group  of  news  people  named  to 
serve  on  the  1980  advisory  board  of  the 
Orthodox  Observer,  a  biweekly  publica¬ 
tion  of  the  Greek  Orthodox  Archdiocese 
of  North  and  South  America.  Also  serv¬ 
ing  on  the  new  advisory  board  are  James 
Houtrides,  producer,  CBS/TV  Weekend 
News;  Kathryn  Johnson,  associate 
editor,  U.S.  News  and  World  Report; 
Constantine  Kazanas,  advertising  man¬ 
ager,  New  York  Magazine,  and  Peter 
Kourides,  attorney  at  law. 

In  addition,  the  board  includes  Jim 
Scofield,  librarian,  St.  Petersburg  Times; 
Jim  Speros,  staff  advertising  supervisor, 
AT  &  T;  Constantine  Stephano,  of 
Philadelphia;  Joan  Vassiliadis,  senioj 
editor.  King  Features  Syndicate;  John 
Veronis,  president,  J.J.V.  Publishing, 
and  A1  Vonates,  president.  Press  Fea¬ 
tures  and  Advertising. 

The  appointments  were  announced 
February  2  by  Archbishop  lakovos  at  the 
new  board’s  first  meeting. 

The  board  oversees  the  editorial  con¬ 
tent  and  advertising  for  the  New  York- 
based  publication  which  goes  to 
thousands  of  Greek  Orthodox  Church 
members. 

CWO&O  appoints 
sales  executives 

Thomas  V.  Clifford,  senior  vicepresi¬ 
dent  in  the  Chicago  Office  of  Cresmer, 
Woodward,  O’Mara  &  Ormsbee,  Inc., 
newspaper  advertising  sales  firm,  was 
appointed  to  the  newly  created  position 
of  Midwest  Regional  Manager. 

Joining  CWO&O  Chicago  in  1961,  he 
was  named  Chicago  manager  in  1977.  In 
his  new  position,  he  will  be  responsible 
for  CWO&O  offices  located  in  Dallas, 
Detroit,  Minneapolis  and  Chicago,  and 
the  territories  served  by  those  offices. 

Richard  K.  Wheeler,  a  member  of  the 
sales  staff  in  the  Minneapolis  Office  of 
CWO&O,  was  promoted  to  vicepresi¬ 
dent  and  manager  of  the  Chicago  Office. 

Wheeler  has  been  with  CWO&O  since 
1%9.  He  was  formerly  a  salesman  for  the 
Minneapolis  Star  and  Tribune. 

Grey  account 

The  Huffy  Corporation,  of  Dayton, 
Ohio,  has  appointed  Grey  Advertising 
Inc.,  to  handle  advertising  for  its  prod¬ 
ucts. 

The  Huffy  Corporation  is  a  manufac¬ 
turer  of  bicycles  in  the  United  States. 
Huffy  is  also  a  leading  manufacturer  of 
gasoline  cans,  automotive  aftermarket 
products,  exercise  bicycles,  basketball 
backboards,  and  fishing  and  marine 
equipment. 

Grey  takes  over  the  account  July  1st. 
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Gudnin  Zaiif  canft  understand 
whyTV  Guide^  doesn^  want  anyone 

to  use  its  name. 


There’s  only  one  Gudrun  Zapf.  She’d 
gladly  share  the  name. 


They’re  registered  trademarks,  the  exclusive 
property  of  Triangle  Publications,  Inc. 


There’s  only  one  TV  Guide  magazine.  And  no  one  else  can  use  them. 


too.  But  we  like  it  that  way.  So  we  protect 
our  good  names,  TV  Guide  and  Television 
Guide,®  as  well  as  our  logo. 


Which  makes  us  pretty  unique.  Along 
with  Gudrun  Zapf.  — 


TV 

.GUIDE 


To  over  43  miion  American 
tsduhs,  there's  only  orre 
.  ^  TV  Guide  magazine. 

IML_ 


Newspeople  in  the  news 


Louis  A.  Brancaccio,  29,  state  editor, 
was  named  metropolitan  editor  for  the 
Fort  Myers  (Fla.)  News  Press.  Robert 
Lubeck,  59,  associate  editor  for  the  De¬ 
troit  (Mich.)  News,  was  named  features 
editor.  Larry  Meyer,  26,  assistant 
People  section  editor,  was  named  section 
editor.  Peter  G.  Johnson,  26,  assistant 
metro  editor,  was  named  state  editor. 


Cynthia  L.  Wagner,  general  assign¬ 
ment  reporter  for  the  Norwich  (Conn.) 
Bulletin,  was  appointed  a  product  publi¬ 
cist  for  the  marketing  communications 
department  of  the  Rogers  Corp.  in  Rog¬ 
ers,  Conn. 


Gannett  Newspapers  announces  the 
following  editorial  promotions:  Claude 
V.  Burgett,  to  managing  editor  for  the 
Lansing  (Mich.)  State  Journal;  and  Bar¬ 
bara  Morgan,  assistant  managing  editor 
for  sports  and  features;  Cynthia  S.  Oi, 
assistant  managing  editor  for  news,  and 
Neal  Engledow,  news  editor,  all  to  the 
Honolulu  (Hawaii)  Star-Bulletin. 


NAMED— ROBERT  D.  GILLILAND,  48, 
has  been  named  publisher  of  the  Ok¬ 
lahoma  Journal,  replacing  Russell 
Vaught  who  resigned  to  start  a  public 
relations  firm.  Gilliland,  who  joined  the 
staff  in  May,  has  30  years  in  the  metro¬ 
politan  newspaper  field.  Working  his 
way  through  various  newspaper  man¬ 
agement  posts,  he  served  as  assistant  to 
general  manager,  joining  Community 
Publications,  Inc.,  holder  of  the  Journal, 
in  1970.  He  was  transferred  to  a  sister 
company  in  Oregon  and  was  assigned 
to  the  Journal  last  spring  as  operations 
manager. 


John  Greenwald,  37,  editor  of  Times 
Magazine,  a  supplement  to  military  ser¬ 
vices  magazines,  was  appointed  editorial 
director  of  the  five  Washington  D.C., 
based  Journal  Newspapers. 


S.J.  Micciche,  managing  editor  for 
administration,  was  named  associate 
editor  and  ombudsman  for  the  Boston 
(Mass.)  Globe.  Frank  Grundstrom  was 
named  to  his  spot.  Matthew  V.  Storin 
was  named  to  assistant  managing  editor 
for  news.  Lucinda  Smith  was  promoted 
to  living/arts  editor  and  John  Koch  to 
arts  editor. 


John  S.  Prescott,  former  president  of 
the  Washington  Post  and  executive 
vicepresident  for  Whitney  Communica¬ 
tions  Corp.,  New  York,  has  been  named 
president  of  the  magazine  division  of 
Whitney  and  will  also  continue  his  cor¬ 
porate  duties.  He  succeeds  Donald  R. 
Wall  who  will  become  president  and 
part-owner  of  the  Hockey  News,  a  com¬ 
pany  publication.  Prescott  was  also  gen¬ 
eral  manager  of  the  Philadelphia  Inquirer 
and  Charlotte  (N.C.)  Observer. 


Steven  M.  Harry,  32,  executive  editor 
of  the  Manchester  (Conn.)  Evening 
Herald,  has  been  designated  1980  Out¬ 
standing  Alumni  for  the  University  of 
Wisconsin  (Eau  Claire,  Wis.)  department 
of  journalism.  He  is  a  1970  graduate. 


Need  Help? 

IN  HOUSE  PROVIDES 
CIRCULATION  AND 
ADVERTISING  CAMPAIGNS, 


Rochester,  N.Y.,  based  Gannett  Co., 
Inc.,  announces  the  following  appoint¬ 
ments  to  its  research  and  development 
task  force  on  new  ventures:  general 
executives,  Larry  Sackett,  30,  and 
Frank  Vega,  31,  and  also  new  staffers, 
Thomas  Curley,  31,  and  Paul  Kessinger, 
29.  Also,  coordinator  of  group  activities, 
Vince  Spezzano. 


Strategic  planning  and  finished  cam¬ 
paigns  for  in-paper,  radio,  billboards 
and  television. 

In  House  newspaper  professionals 
work  as  your  promotion  department  on 
an  ‘as  needed'  basis.  In  House  helps  you 
compete  effectively  with  the  majors  at 
a  price  you  can  afford. 


Ann  W.  Shannon,  a  2Vi-year  employee 
of  Gannett  Co.,  Inc.,  has  been  promoted 
to  vicepresident/marketing  and  research 
for  Gannett  Broadcasting  and  Gannett 
Outdoor  Advertising  Groups  based  in 
Rochester,  N.Y.  She  will  be  based  in 
Phoenix,  Ariz. 


2  West  45th  St.  7th  FI. 
New  York,  N.Y.  10036 
212  944-9815 


HOUSE 


TO  START  FIRM— Lee  E.  Dirks,  44, 
vicepresident  and  general  manager  for 
the  Detroit  (Mich.)  Free  Press  and  a 
former  investment  analyst  specializing 
in  newspapers,  has  resigned  to  begin  a 
newspaper  consulting  and  brokerage 
firm  in  Detroit.  His  new  firm  will  ap¬ 
praise  newspapers  and  communica¬ 
tions  companies,  facilitate  newspaper 
mergers  and  acquisitions,  and  consult 
with  news  managements  on  various 
topics. 


AD  MANAGER— Robert  B.  Booth,  33, 
marketing  director  for  the  Columbus 
(Ind.)  Republic,  has  joined  the  Wash¬ 
ington  (D.C.)  Star  as  general  ad  man¬ 
ager  in  charge  of  national  and  coopera¬ 
tive  advertising.  Booth  served  as  coop 
ad  manager  for  the  Miami  (Fla.)  Herald, 
promotion/research  director  for  the  Cor¬ 
pus  Christ!  (Texas)  Caller-Times  and 
editorial  research  analyst  for  Harte- 
Hanks  Newspapers,  Inc.  He  began  as  a 
sportswriter  for  the  Bethlehem  (Pa.) 
Globe-Times  and  later  wrote  for  the 
Stroudsburg  (Pa.)  Pocono  Record. 
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Edward  H.  Shur,  staff  writer  for  the 
Seaford  (Del.)  Leader,  has  been  pro¬ 
moted  to  editor  of  the  Laurel  (Del.)  State 
Register. 

*  ♦  ♦ 

Leland  Barnes,  4()-year  news  veteran 
and  classified  ad  manager  for  the  Mid¬ 
land  (Texas)  Reporter-Telegram,  has 
been  named  director  of  advertising.  At 
the  same  time,  the  return  of  Cary  Grant, 
former  retail  advertising  manager  who 
left  last  May,  to  the  same  position  has 
been  announced. 

*  *  ♦ 

John  M.  Wylie  II,  energy/environ¬ 
mental  writer  for  the  Kansas  City 
(Kans.)  Star,  has  been  selected  “Com¬ 
municator  of  the  Year  for  1979”  by  the 
Federal  Information  Council  of  Greater 
Kansas  City. 

tit 

Sandy  Apostolo,  Michael  Garmon 
AND  Debbie  Carrico,  advertising  staf¬ 
fers  for  the  Conroe  (Texas)  Montgomery 
County  Daily  Courier,  have  been  pro¬ 
moted.  Garmon,  account  executive  for 
the  south  county,  was  named  retail  ad¬ 
vertising  manager.  Apostolo,  a  5-year 
employee,  was  named  classified  ad  man¬ 
ager,  and  Carrico,  a  3Vi-year  employee, 
was  named  national  ad  manager. 

i)c  %  :4c 

Donald  F.  Heath,  business  manager 
of  the  Bradenton  (Fla.)  Herald,  has  been 
named  ad  manager  for  the  Junction  City 
(Kans.)  Daily  Union. 

9(c  :4c  9tc 

Ed  Bernstein,  has  been  named  news 
editor  for  the  San  Rafael  (Calif.)  Inde¬ 
pendent  Journal.  Other  staff  appoint¬ 
ments  are:  Jeff  Greer,  editorial  page 
editor,  returning  to  reporter;  George 
Frazier,  columnist  for  a  California 
weekly,  to  the  lifestyle  section;  and 
George  Lager  to  sports  editor. 

♦  *  ♦ 

Dave  Didio  of  the  Miami  (Fla.)  Herald, 
has  joined  the  photo  staff  at  the  U.S. 
Army  Stars  and  Stripes.  Also  new  on  the 
staff  are  Greenway  Stuart,  Linda  White, 
Ed  Fleming,  Bucky  Fox  and  Clay  Sher¬ 
man. 

♦  ♦  9K 

Gerard  E.  Sherry,  a  Catholic  press 
journalist  for  32  years,  has  resigned  as 
editor  of  the  Voice,  southern  Florida 
archdiocesan  newspaper,  and  w>ill  lead  a 
family  business  in  the  West. 

♦  * 

Zana  Tillison,  zone  manager  for  the 
Tuscaloosa  (Ariz.)  News,  was  named 
circulation  director  for  the  Picayune 
(Miss.)  Item. 

Hf 

Bruce  A.  Thompson,  production  direc¬ 
tor  for  the  past  seven  years  for  the  El¬ 
mira  (N.Y.)  Star-Gazette,  was  appointed 
operations  manager/graphics  for  the  New 
York  Daily  News. 

*  ♦  * 

Dennis  O’Hara,  39,  assistant  ad  man¬ 
ager  for  a  year,  was  named  ad  manager 
for  the  Macomb  County  (Mich.)  Daily. 
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The  following  changes  have  been  an¬ 
nounced  at  the  Pasadena  (Calif.)  Star- 
News: 

•  Joe  Hendrickson,  sports  columnist 
and  author  of  a  book  on  the  Tournament 
of  Roses,  has  retired  after  a  19- year 
career  with  the  newspaper. 

•  James  A.  Groth,  managing  editor  of 
the  San  Pedro  (Calif.)  News-Pilot ,  was 
named  assistant  managing  editor. 

•  Chris  Redondo,  day  news  editor, 
has  retired  after  11  years. 

•  Jack  Davis,  a  13-year  veteran,  was 
named  day  news  editor. 

•  Maury  Powell,  a  10-year  veteran, 
was  named  assistant  day  news  editor. 

•  Robin  Fulton  was  named  weekend 
news  editor. 

•  JiLES  Fitzgerald  has  joined  the  staff 
and  came  from  the  staff  of  the  News- 
Pilot  where  he  was  a  staff  writer. 

•  Norm  Denton,  a  photographer  for  23 
years,  has  retired,  and  was  replaced  by 
Blake  Sell. 

:1c 

John  Howse,  business  editor  for  the 
Alberta  (Can.)  Calgary  Herald,  was 
promoted  to  national  energy  writer  for 
Southam  Press  Ltd.  based  in  Calgary. 

McClure  promoted 

Richard  McClure,  54,  general  execu¬ 
tive  of  the  Sacramento  (Calif.)  Bee,  has 
been  named  executive  vicepresident  of 
the  El  Dorado  Publishing  Co. 

The  company  is  a  subsidiary  of 
McClatchy  Newspapers,  Sacramento, 
formed  recently  to  operate  the  commun¬ 
ity  newspapers  division  of  the  newspaper 
group. 

Bob  Byerly,  47,  will  assume  the  gen¬ 
eral  managership  of  the  Sacramento  Bee. 
He  has  been  general  executive  of  the 
Modesto  (Calif.)  Bee  for  the  past  three 
years,  while  McClure  has  been  general 
executive  of  the  Sacramento  Bee  since 
1977. 

Both  promotions  have  been  effective 
since  March  3. 

The  moves  were  announced  recently 
by  Erwin  Potts,  vice  president  and  direc¬ 
tor  of  newspapers  for  McClatchy. 

McClure  is  the  chief  operating  officer. 
The  subsidiary’s  weekly,  community 
newspapers  currently  include  the  Gilroy 
(Calif.)  Dispatch,  Clovis  (Calif.)  Inde¬ 
pendent  and  Tribune  and  Morgan  Hill 
(Calif.)  Times. 

He  will  participate  in  the  subsidiary’s 
future  development  programs. 

McClure,  who  joined  the  system  in 
1958,  starting  in  Sacramento  as  an  adver¬ 
tising  salesman  in  retail  sales,  became 
advertising  manager  at  the  Modesto  Bee 
in  1964  and  the  Sacramento  paper  two 
years  later. 

In  1971, -''he  was  named  assistant  to  the 
business  manager  there  and  six  years 
later,  general  executive. 

Byerly’s  replacement  will  be  an¬ 
nounced  later. 


NAMED — Larry  Boyer,  40,  publisher 
of  the  Sidney  (Neb.)  Telegraph,  has 
been  named  president  and  publisher  of 
the  Wildwood  (N.J.)  Gazette-Leader,  a 
tri-weekly  publication  serving  Cape 
May  County  in  New  Jersey.  Both  news¬ 
papers  are  owned  by  Worrell  Newspa¬ 
pers,  Inc.,  with  headquarters  at  Char¬ 
lottesville.  Va. 

Robert  A.  Baumuller,  who  has  been 
associated  with  Parade  Publications, 
Inc.,  New  York,  in  the  Chicago,  111., 
sales  office,  for  the  past  eight  years,  was 
named  head  of  Parade’s  Detroit  sales  of¬ 
fice  in  Southfield,  Mich. 

tic  t  * 

Vernon  W.  Firchow  was  appointed 
commercial  services  and  job  printing 
manager  for  the  St.  Petersburg  (Fla.) 
Times  and  Evening  Independent  suc¬ 
ceeding  Scott  Penrod  who  is  retiring 
after  18  years  with  the  Times  Publishing 
Co.  in  St.  Petersburg. 

*  *  * 

Reginald  Shelford,  64,  president  and 
general  manager  for  the  Winnipeg  (Can.) 
Free  Press,  has  retired  after  44  years  of 
service  with  the  press. 

♦  *  ♦ 

David  N.  Harrison,  assistant  circula¬ 
tion  director  for  the  Lubbock  (Texas) 
Avalanche-Journal,  was  named  the  di¬ 
rector  succeeding  Robert  C.  McVay  who 
has  taken  a  post  with  the  Odessa  (Texas) 
American. 
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Newspeople  in  the  news 


^  *  9|C 

Garry  Boulard,  reporter  for  the 
Wyoming  Advocate-Southkent  News  in 
Michigan  and  the  News  Observer  in  Ar¬ 
kansas,  was  named  press  secretary  for 
the  Public  Defender’s  Office,  16th  judi¬ 
cial  circuit,  Florida. 
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Kevin  D.  Coffey,  county  government 
reporter  and  assistant  city  editor  of  the 
Marion  (Ohio)  Star,  was  named  city 
editor  of  the  Coshocton  (Ohio)  Tribune. 

♦  3ie 

The  following  changes  were  an¬ 
nounced  at  the  Wilmington,  (Del.)  News 
Journal. 

•  Thomas  Stetina,  a  pressroom  staff 
member,  was  promoted  to  consumer 
service  and  distribution  manager. 

•  Anne  Miller,  single  copy  sales 
supervisor,  was  promoted  to  single  copy 
sales  zone  manager.  She  reports  to 
George  Plath,  consumer  development 
and  training  manager,  who  will  continue 
to  report  to  the  circulation  director. 

•  Ed  Fortner,  home  delivery  sales 
manager,  and  Stetina  are  sharing  the 
duties  of  assistant  to  the  circulation  di¬ 
rector.  Reporting  to  Fortner  are  Tom 
Bibs,  morning  home  delivery  manager, 
Charles  McLaren,  country  circulation 
manager,  and  Earl  Nuttall,  afternoon 
home  delivery  manager.  Reporting  to 
Stetina  will  be  James  Allen,  transporta¬ 
tion  manager,  and  Ethel  Seleski,  service 
center  supervisor. 

United  Western 
names  ad  managers 

Larry  Harrison,  38,  and  Gary  Moore, 
25,  have  been  named  advertising  direc¬ 
tors  for  United  Western  Newspapers, 
Inc.,  succeeding  Tom  Wynn. 


iK.i  - 


Harrison 

Harrison,  who  will  remain  display  ad 
manager  for  the  Santa  Monica  (Calif.) 
Evening  Outlook,  assumes  responsibility 
for  national  advertising.  Moore,  former 
classified  ad  manager  for  the  Oceanside 
(Calif.)  Blade-Tribune  for  the  past  three 
years,  will  manage  the  classified  ad  area. 

Diana  Turner  will  continue  as  assistant 
display  ad  manager  to  Harrison. 

Harrison  joined  the  Outlook’s  dispatch 
department  in  1%1  and  served  14  years 
as  a  display  ad  manager  salesman.  Two 
years  ago,  he  was  promoted  to  display  ad 
manager.  Wynn,  who  is  moving  to 
Anacortes,  Wash.,  joined  the  Outlook  as 
a  display  advertising  salesman  in  1956 
and  became  manager  in  1960.  For  the 
past  year,  he  has  directed  both  classified 
and  display  sectors. 


PUBLISHER— Moody  C.  Hamrick  Jr., 
41,  was  named  publisher  of  the  Man¬ 
chester  (Tenn.)  Times,  succeeding 
WELDON  PAYNE  who  resigned.  The 
Times  is  one  of  six  papers  owned  by 
Lakeway  Publishers  in  Tennessee.  Ham¬ 
rick,  a  native  of  North  Carolina,  was 
publisher  at  another  Lakeway  newspa¬ 
per  before  the  appointment  in  February. 


Gary  Green,  26,  makeup  and  design 
editor  for  the  Clarksville  (Tenn.)  Leaf- 
Chronicle,  was  promoted  to  editor  for 
the  DeKalb  County  (Tenn.)  Star,  and 
was  also  named  president  of  Action  Pub¬ 
lications  and  publisher  for  the  company’s 
syndicate  operations.  Newspaper  Ser¬ 
vices  Corp.  of  Tennessee. 


Stephen  Advokat,  29,  assistant  city 
editor  for  the  Fort  Lauderdale  (Fla.) 
Sun-Sentinel,  was  named  projects  direc¬ 
tor  there. 


Moore 


William  Block,  Jr. 


Block  named 
N.J.  publisher 

William  K.  Block,  Jr.,  a  third  genera¬ 
tion  publisher,  has  been  appointed  pub¬ 
lisher  of  the  Shrewsbury  (N.J.)  Daily  and 
Sunday  Register. 

His  father,  William  Block  and  uncle, 
Paul  Block,  Jr.,  are  publishers  of  the 
Pittsburgh  (Pa.)  Post-Gazette  and  To¬ 
ledo  (Ohio)  Blade  and  owners  of  the  Reg¬ 
ister.  Block’s  grandfather,  the  late  Paul 
Block,  also  published  newspapers  in¬ 
cluding  the  former  Newark  (N.J.)  Star 
Eagle. 

Block  has  been  sales  manager  and  as¬ 
sumes  responsibility  for  the  business 
functions. 

Continuing  to  head  news  and  editorial 
operations  is  Arthur  Z.  Kanin,  president 
and  editor  and  head  of  the  Red  Bank 
(N.J.)  Register  corporation. 

Block  entered  the  newspaper  in  1972 
and  worked  his  way  through  circulation 
and  advertising,  production,  accounting 
and  commercial  printing  areas.  He  also 
served  at  the  Blade  in  advertising  and 
news. 

♦  ♦  ♦ 

Lynne  A.  Frantz,  ad  director  for  the 
Reno  (Nev.)  State  Journal  and  Evening 
Gazette,  and  former  general  manager  of 
two  shopping  malls,  was  named  general 
manager  of  Tucson  Newspapers,  Inc., 
Tucson,  Ariz.  At  one  time  he  was  chief 
field  deputy  and  assistant  director  in  the 
Los  Angeles  County  (Calif.)  District  At¬ 
torney’s  Office. 

3k  >k 

Carol  Khan  of  the  Pioneer  Press  in 
Detroit,  Mich.,  and  George  Freeman,  to¬ 
bacco  ad  manager  for  the  New  York 
Times,  were  appointed  simultaneously  as 
assistant  retail  sales  managers  in  charge 
of  group  sales  for  the  Washington  (D.C.) 
Star. 
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Rotarian  fellowships 
awarded  to  reporters 

Two  Quincy  Newspapers,  Inc., 
employees  were  awarded  journalism  fel¬ 
lowships  from  the  Rotary  International 
Foundation  to  study  abroad  during  the 
1980-81  school  year. 

Elizabeth  Keck,  regional  editor  for  the 
Quincy  (Ill.)  Herald-Whig  has  received 
an  award  to  study  at  the  University  of 
Hong  Kong,  Cynthia  Ann  Foder,  news 
anchor  and  reporter  for  WVVA  Televi¬ 
sion,  Inc.,  in  Bluefield,  West  Virginia, 
will  study  at  Bristol  College  in  England. 

Keck  and  Foder  were  two  of  64  jour¬ 
nalists  selected  to  receive  journalism 

Neuharth  heads 
medal  winners 

Allen  N.  Neuharth,  chairman  and 
president  of  the  board  of  Gannett  Co. 
Inc.,  will  receive  a  1980  Missouri  Medal 
for  Distinguished  Service  in  Journalism 
from  the  University  of  Missouri. 

The  medal,  in  recognition  of  continu¬ 
ing  service  to  journalism,  will  be  pre¬ 
sented  by  Columbia  campus  Chancellor 
Barbara  S.  Uehling  during  ceremonies 
climaxing  UM’s  71st  annual  Journalism 
Week.  Neuharth  will  address  journalism 
students  and  faculty  the  afternoon  of 
April  11. 

Neuharth  was  cited  for  his  efforts  “to 
strengthen  the  communications  industry 
as  a  force  for  freedom”  his  commitment 
to  quality  journalism  and  for  “his  own 
personal  standards  as  a  reporter,  an 
editor  and  a  publisher.” 

Other  individual  medalists  include 
Katherine  Fanning,  publisher  of  the  An¬ 
chorage  (Alaska)  Daily  News;  Robert  W. 
Greene.  Newsday  assistant  managing 
editor  and  holder  of  two  Pulitzer  Prizes 
for  investigative  reporting;  Merril  Panitt, 
editorial  director  of  Triangle  Publications 
and  TV  Guide  editor;  William  S. 
McNamee,  president  of  Farm  Press  Pub¬ 
lications,  and  Sam  A.  Burk,  general 
manager  of  KIRX  radio,  Kirksville,  Mo. 

Honored  in  the  institutional  category 
will  be  the  MacNeil-Leher  Report,  a 
Public  Broadcasting  System  program, 
and  the  Columbia  (Mo.)  Daily  Tribune. 

Outdoor  writer  cited 

Philadelphia  Inquirer  outdoor  colum¬ 
nist  Jim  Bashline  was  unanimously 
selected  the  Gold  Medal  Award  winner 
of  the  African  Safari  Club  of  Philadel¬ 
phia.  Bashline  was  chosen  for  the  annual 
wildlife  conservation  award  because  of 
his  “outstanding  outdoor  editorials  as 
well  as  his  keen  sense  of  sportsman¬ 
ship.”  This  is  the  first  time  the  award, 
which  will  be  presented  at  a  black-tie 
dinner  on  April  18  in  the  Rare  Mammal 
House  of  the  Philadelphia  Zoo,  was 
made  to  an  outdoor  writer. 
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awards.  Keck  will  study  Chinese  lan¬ 
guage  for  three  months  this  summer,  fol¬ 
lowed  by  nine  months  in  a  general  Asian 
and  Chinese  studies  program.  Foder  will 
study  film,  television,  and  radio  for  a 
year  beginning  in  October. 

Keck,  25,  joined  Quincy  Newspapers, 
Inc.,  in  May,  1979.  She  was  the  area 
reporter  for  the  St.  Joseph  Gazette  in  St. 
Joseph,  Missouri,  before  moving  to 
Quincy.  She  also  has  worked  as  a  re¬ 
porter  for  the  Carroll  News  in  Hillsville, 
Virginia,  and  the  Palmyra  Spectator,  in 
Palmyra,  Missouri.  She  is  the  daughter 
of  Mr.  and  Mrs.  Lee  Keck  of  Palmyra. 
Her  father  is  publisher  of  the  Spectator. 

After  graduating  from  the  University 
of  Missouri  in  May,  1976,  she  was  an 


International  4-H  Youth  Exchange  rep¬ 
resentative  to  India  for  four  months.  She 
is  a  member  of  the  National  Organization 
for  Women. 

Foder,  22,  received  a  bachelor  of  sci¬ 
ence  degree  in  journalism  from  Ohio 
University  in  June,  1979.  As  a  student 
she  won  the  Outstanding  Achievement 
Award  in  Broadcast  News  given  by  the 
Athens,  Ohio  University. 

Joins  art  service 

Edward  Hall,  manager  of  Jackson, 
Miss.,  Travelodge  motel,  and  former  pub¬ 
lisher,  has  joined  Dynamic  Graphics  Inc. 
of  Peoria,  Ill.  as  southeastern  sales  rep¬ 
resentative. 


The  University  of  Missouri  School  of  Journalism  is  now  accepting  applicationsforthe 
1980  Herbert  J.  Davenport  Fellowships  in  Business  and  Economics  reporting. 
Classes  begin  Monday,  June  2  and  end  Friday,  June  27.  Experienced  editors  and 
reporters  for  newspapers,  magazines,  trade  publications  and  radio  and  television 
who  seek  to  cover  the  business  and  economics  beat  more  incisively  are  prime 
candidates  for  the  fellowships.  The  15  fellowships  granted  each  year  cover  room, 
board,  tuition,  books  and  travel,  and  provide  a  $200  stipend. 

During  the  four  week  program.  Fellows  will  work  through  a  challenging  curriculum 
especially  designed  to  give  editors  and  reporters  an  advanced  working  knowledge  of 
the  intricacies  of  business  and  the  day-to-day  realities  of  the  American  economy  on 
both  the  national  and  international  level.  While  current  business  and  economic 
theory  are  an  important  part  of  the  core  curriculum,  the  select  Herbert  J.  Davenport 
faculty  of  economists,  accountants,  financial  experts,  and  journalists  address  the 
specific  needs  of  reporters  and  editors  who  must  untangle  and  explain  business  and 
economics  news.  Attention  is  given  to  such  fundamentals  as  how  to  read  and 
interpret  financial  statements,  as  well  as  as  how  to  cover  the  tough  issues  of 
inflation,  taxation,  energy,  and  the  impact  of  local,  state  and  federal  regulations  on 
business  and  the  economy.  This  year's  curriculum  will  also  include  two  sessions  on 
how  to  cover  privately  held  companies  and  one  on  how  to  write  business  and 
economics  news  for  the  general  consumer. 

Outside  of  classroom  work,  two  highly  stimulating  and  useful  features  of  the  program 
are  the  mid-course  retreat  and  the  day-long  meeting  at  the  Federal  Reserve  Bank  in 
St.  Louis.  The  retreat  is  a  day-and-a-half  discussion  of  vital  business  issues  with 
distinguished  editors  and  corporate  chief  executive  officers  held  at  Lake  Ozark,  Mo. 
At  the  St.  Louis  Fed,  the  Fellows  discuss  important  monetary  and  fiscal  issues  with 
the  bank’s  experts. 

To  apply  for  a  fellowship,  the  following  items  must  be  submitted  by  March  31. 

— A  letter  of  nomination  from  the  editor  stating  how  applicant  can  benefit  from  the 
program  and  two  letters  of  recommendation 
— A  biographical  sketch  of  applicants'  journalism  career  and  future  plans.  Include 
date  of  birth,  social  security  number,  home  address,  and  office  phone  number. 
— A  listing  of  educational  background  (for  information  purposes  only;  transcripts 
must  be  included  if  applicant  desires  credit  for  the  course) 

— A  letter  from  the  employer  stating  that  the  applicant  will  have  a  position  with  the 
organization  upon  completion  of  the  course. 

Recipients  will  be  notified  by  May  1. 

College  Credit:  except  for  a  record  of  demonstrated  reporting  ability,  no  further 
educational  requirements  are  necessary.  However,  Fellows  have  the  option  of  taking 
the  Davenport  course  for  three  hours  college  credit  toward  adegree  or  for  non-credit. 

For  further  information  about  the  Herbert  J.  Davenport  Fellowships,  contact; 

William  McPhatter,  Director 
Business  Journalism  Program 
School  of  Journalism 
University  of  Missouri 
Columbia,  Missouri  65211 
Telephone:  314/882-7862 
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New  York  News  picks  Awards 

Young  &  Rubicam  — — 


The  New  York  News  awarded  its  more 
than  $1  million  advertising  account  to 
Young  &  Rubicam,  Inc.,  after  a  three 
month  agency  review. 

The  paper’s  director  of  sales,  Henry 
K.  Wurzer,  said  the  News  chose  Y&R 
over  two  other  contenders,  J.  Waiter 
Thompson  and  KSW&G.  The  latter  had 
been  the  paper’s  agency  for  three  and 
one  half  years. 

Y&R  will  handle  all  of  the  News’s 
trade,  consumer,  in-paper,  direct  re¬ 
sponse,  and  public  relations  advertising 
efforts. 

Young  &  Rubicam  also  handles  adver¬ 
tising  for  Gannett,  however,  Gannett 
executives  don’t  see  the  award  of  the 
News’  account  to  the  agency  as  any 
competitive  threat. 

According  to  John  Quinn,  Gannett 
vicepresident/news,  Y&R  handles  only 
the  Gannett  corporate  account.  The 
Westchester  Rockland  Newspapers, 
which  are  owned  by  Gannett  and  are  in 
direct  competition  with  the  News  in 
Westchester  County,  N.Y.,  have  their 
own  ad  agency  and  would  therefore  not 


be  affected  by  the  national  agency. 

Regarding  the  News  switch  from 
KSW&G  to  Y&R,  Quinn  said,  “I  com¬ 
pliment  the  Daily  News  on  its  good  taste.” 

Retrial  date  set 
for  antitrust  suit 

An  antitrust  law  suit  against  San  Fran¬ 
cisco’s  2  major  daily  newspapers  has 
been  scheduled  for  retrial  January  20, 
1981. 

The  first  trial  of  the  suit  filed  by  the 
weekly  Pacific  Sun  in  Marin  County 
ended  in  a  mistrial  last  month  when  a 
6-person  U.S.  District  Court  jury  was 
unable  to  reach  a  verdict.  The  suit 
charges  that  the  Chronicle  and  the 
Examiner  violated  federal  antitrust  laws 
when  they  formed  a  joint  company  in 
1965  to  handle  their  printing,  circulation, 
advertising  and  business  operations. 

The  newspapers  claimed  the  joint  op¬ 
eration  was  necessary  for  both  to  survive 
and  was  legal  under  the  Newspaper  Pres¬ 
ervation  Act  designed  to  save  failing 
newspapers. 


“The  Ossining  Citizen  Register’s  step 
back  from  the  story  to  critically  examine 
its  nuclear  neighbor — the  Indian  Point 
Nuclear  Power  Plant — represents  good 
local  reporting  of  a  national  issue.  The 
stories  were  comprehensible  but  reada¬ 
ble;  critical — in  the  best  sense  of  the 
word — but  balanced.” 

•  To  the  Canandaigua  Daily  Mes¬ 
senger  for  Distinguished  Editorial  Writ¬ 
ing: 

The  editorial  protested  a  local  judge’s 
decision  to  close  a  preliminary  hearing  to 
the  press — but  not  to  the  general  public. 

“The  editorial  makes  the  clear  point 
that  the  rights  of  access  to  government 
by  the  press  are  not  peculiar  to  the  press, 
but  represent  a  diminution  of  the  public’s 
right  to  access.” 

•  To  the  Norwich  Evening  Sun  for 
Distinguished  Community  Service: 

The  Sun  receives  this  award  for  a 
five-part  series  exploring  pollution  in  the 
Chenango  River. 

The  series  was  a  “comprehensive,  yet 
easy  to  read  series  of  articles  about  a 
complex  problem.” 


Len  Small  killed 

(Continued  from  page  11) 


Len  R.  “Rob,”  publisher  of  the  Moline  (111.)  Daily  Dispatch 
and  Tom,  publisher  of  the  Metro  Shopper  in  Davenport, 
Iowa;  a  daughter,  Jennifer,  a  reporter  in  the  Small  Group’s 
Washington  Bureau;  his  mother,  Grace;  and  three  grandchil¬ 
dren. 

Described  as  a  small  town  publisher  whose  name  was 
known  in  the  business  from  Vermont  to  California,  Small 
was  bom  in  Kankakee  on  May  12,  1914.  The  grandson  of 
onetime  Illinois  Governor  Len  Small,  he  received  his  law 
degree  from  the  University  of  Illinois  law  school.  He  served 
as  Illinois  Assistant  Attorney  General  from  1940  until  1944, 
retiring  from  his  law  practice  in  1955  to  assume  the  title  of 
associate  editor  of  the  Journal. 

Two  years  later  Small  was  named  editor  and  publisher, 
following  in  his  father’s  footsteps,  who  before  his  death  in 
1957,  had  directed  the  Journal  for  43  years. 

The  new  publisher  then  set  about  building  the  small  stable 
of  newspapers  which  today  include:  the  Moline  (Ill.)  Daily 
Dispatch;  Davenport  (Iowa)  Metro  Shopper,  Streator  (Ill.) 
Times-Press,  Ottawa  (Ill.)  Times,  La  Porte  (Ind.)  Herald- 
Argus  and  Rochester  (Minn.)  Post  Bulletin. 

In  1976,  Small  also  purchased  a  quarter  interest  in  Family 
Weekly,  serving  as  chairman  of  its  board  until  he  sold  his 
shares  in  1979  to  Columbia  Broadcasting  System. 

The  publisher’s  professional  activities  reflected  his  dedica¬ 
tion  to  the  industry. 

An  active  member  of  ANPA,  he  put  in  stints  as  treasurer, 
chairman  of  the  Government  Affairs  Committee  and  rep¬ 
resented  the  association  in  1978  at  the  International  Confer¬ 
ence  of  Press  Associations  of  the  Free  World  held  in  the 
Hague,  Netherlands. 
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He  worked  his  way  up  through  the  Inland  Daily  Press 
Association’s  executive  ranks,  accepting  the  president’s 
gavel  in  1970.  He  also  served  on  the  advisory  board  of 
United  Press  International  and  was  a  board  director  for  the 
Bloomington  (Ill.)  Pantograph. 

Small’s  memberships  included  the  American  Society  of 
Newspaper  Editors,  Inter  American  Press  Association, 
Sigma  Etelta  Chi,  and  the  Illinois  Press  Association. 

Community  involvement  also  played  an  important  part  on 
Small’s  daily  agenda. 

A  past  president  of  the  Kankakee  Chamber  of  Commerce, 
Small  served  as  a  director  for  the  Illinois  state  Chamber  of 
Commerce,  two  local  banks  and  a  hospital. 

An  occasional  writer  of  editorials.  Small  covered  the  1976 
National  Republican  Convention  and  also  wrote  a  series  of 
articles  on  these  problems  in  Britain  and  the  British  press  for 
his  dailies.  He  was  an  outspoken  defender  of  the  First 
Amendment,  telling  a  local  group  of  Kiwanis  in  1973  that  a 
reporter’s  right  to  protect  his  sources  protected  the  public’s 
right  to  know. 

For  those  who  knew  him.  Small  will  be  remembered  as  a 
kind,  decent  and  generous  man,  one  whose  integrity,  intelli¬ 
gence  and  vision  contributed  not  only  to  his  own  newspapers 
but  to  the  entire  industry. 

Perhaps  one  of  the  greatest  tributes  paid  to  him  came  from 
his  employees,  whose  sentiments  were  expressed  in  a  Jour¬ 
nal  editorial: 

“The  many  employees  at  Small  newspapers  will  talk 
about  what  a  great  man  their  boss  was.  And  they’ll  go 
about  their  jobs,  putting  out  good  newspapers,  newspapers 
that  will  forever  reflect  the  flavor  and  spirit  of  Len  H.  Small. 
They’ll  work  hard  to  make  their  papers  better  with  each 
passing  year.  But  they’ll  do  it  knowing  that  from  now  on  it 
won’t  be  quite  the  same.” 

Services  were  scheduled  to  be  held  March  13  in  Kan¬ 
kakee.  In  lieu  of  flowers,  the  family  requested  that  donation 
be  made  to  the  Kankakee  Historical  Society,  South  Eight 
and  Water  St.,  Kankakee,  Ill.  60901. 
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Post  Corp.  net 
earnings  off 

Post  Corporation,  Appleton,  Wise., 
earned  $3,839,000  or  $2.10  per  share 
during  1979,  compared  with  $4,152,000 
or  $2.30  per  share  in  1978. 

The  company  cited  narrowing  margins 
in  its  newspaper  operations,  higher 
interest  costs,  the  increased  cost  of  an 
improved  employee  pension  plan  and 
expenses  incurred  to  “improve  the 
product”  at  several  locations  as  major 
causes  of  the  earnings  decline. 

For  the  year,  operating  profit  in  Post’s 
broadcast  division  dipped  1 .5%  and  the 
newspaper  division  12.4%.  The  com¬ 
pany’s  commercial  printing  division  in¬ 
creased  its  operating  profit  over  1978  by 
128%. 

The  broadcast  division  continued  as 
the  firm’s  largest  division,  contributing 
65%  of  1979  operating  earnings.  The 
newspaper  division  accounted  for  33% 
and  the  commercial  printing  division  2%. 

A  24%  increase  in  interest  paid  on  the 
company’s  debt  also  cut  into  earnings, 
the  company  said. 

Pressure  on  margins  at  Post’s  newspa¬ 
pers  came  from  several  sources,  the  firm 
said,  including  softness  of  advertising 
demand,  especially  in  classified  advertis¬ 
ing,  that  developed  in  the  second  half  of 
the  year  as  high  interest  rates  cut  into 
real  estate  advertising  and  the  auto  in¬ 
dustry’s  troubles  reduced  car  sales.  Also 
mentioned  were  costs  associated  with  in¬ 
tegrating  newly-acquired  papers  into 
existing  operations  in  the  Boston  and 
Cleveland  suburban  markets,  competi¬ 
tive  pressures  on  prices  especially  in  the 
St.  Louis  suburbs,  and  increased  depre¬ 
ciation  charges  reflecting  improvements 
made  in  plant  and  equipment  in  recent 
years. 

Post  Newspapers,  the  company’s 
group  in  the  Milwaukee  suburbs,  again 
posted  a  loss  in  1979  but  reduced  its 
operating  deficit  by  15%. 

The  firm’s  broadcast  stations  had  a 
“good  year,”  the  spokesman  said,  with 
the  small  drop  in  earnings  caused  princi¬ 
pally  by  increased  program  and  news  ex¬ 
penses  at  the  company’s  largest  sub¬ 
sidiary,  WOKR-TV,  Rochester,  N.Y. 

Offset  units  sold 
to  Houston  firm 

M.A.N.-Wood  Industries  has  sold 
four,  two-color,  144-page  web  offset  di¬ 
rectory  presses  to  Gulf  Printing  of  Hous¬ 
ton,  Texas. 

Two  of  the  new  presses  wilt  replace 
single-color,  144-page  letterpress  press¬ 
es.  The  16  special  Lithomatic  II  units, 
with  two  reels  per  four  unit  press  and  a 
jaw  type  folder,  are  valued  at  more  than 
$10  million. 

The  special  Lithomatic  II  offset  units 
are  designed  for  directory  printers. 
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PEACHY — Willie  Nelson,  singer, 
composer,  screen  actor  and  winner  of 
the  "1979  Entertainer  of  the  Year" 
award  from  Nashville's  Country  Music 
Association,  donned  an  "Eastbay  To¬ 
day"  T-shirt  and  wore  it  throughout  an 
entire  country-music  performance  re¬ 
cently.  The  scene  was  a  recent  "gig"  at 
Stanford  University's  Maples  Pavilion, 
when  Nelson's  super-fan,  Molly  Swan¬ 
son  of  the  Oakland  Tribune's  classified 
department,  gifted  the  entertainer  and 
his  band  with  T-shirts.  The  shirt's  "Reach 
for  the  Peach"  slogan  touts  the  peach- 
colored  sports  and  business  sections  of 
the  Tribune's  new  morning  edition, 
Eastbay  Today. 


Florida  A  &  M 
gets  j-school  grant 

Florida  A  &  M  University  has  been 
awarded  a  grant  of  $423,739  from  the 
W.K.  Kellogg  Foundation  of  Battle 
Creek,  Michigan,  to  be  used  to  strengthen 
its  degree  program  in  journalism. 

The  funds,  payable  over  a  3-year 
period,  will  be  used  for  faculty  and  stu¬ 
dent  development  and  equipment. 

“A  major  portion  of  the  grant  will  con¬ 
centrate  on  providing  scholarships  to 
outstanding  students,”  said  Robert  Rug- 
gles,  chairman  of  the  school’s  depart¬ 
ment  of  journalism. 

The  grant  is  the  second  award  made  by 
the  Kellogg  Foundation  during  the  past 
three  years  in  support  of  the  University’s 
journalism  program.  In  1977,  a  $491,440 
grant  was  awarded  to  the  University. 

Editor  honored 

Alexis  Scott  Reeves,  editor  of  Atlan¬ 
ta’s  weekly  Intown  EXTRA,  has  been 
named  as  a  winner  of  the  National  Urban 
Coalition’s  Third  Annual  Distinguished 
Urban  Journalism  Award. 

Reeves  will  be  honored  for  her  “out¬ 
standing  contribution  to  the  cause  of 
America’s  cities”  at  the  Coalition’s 
Twelfth  Anniversary  “Salute  to  the 
Cities”  Dinner  on  March  28,  1980,  in 
Washington,  D.C. 


A  EXTRA 

NITTO  NEWS  EXTRAS 

Avoid 

issed 

Pasters! 

NITTOTAPE 

makes  todays 
news  stick! 


Apply,  splice,  recycle 
with  Nitto  repulpable,  fly¬ 
ing  splice,  high  speed 
tape.  It  ends  adhesive 
mess,  saves  time  (recycle 
the  splice  area,  tape-and- 
all)  and  saves  money  (in¬ 
experienced  worker  can 
make  uniform  splices  with 
minimal  training).  Saves 
down  time.  Nitto  repulp¬ 
able  tape  is  the  newest 
way  to  make  the  news 
stick. 


Also  available  in: 

Nitto  No.  509N  Repulpable  Double 
Coated  Adhesive  Tape  For  Ordinary 
Splice 

Nitto  No.  509A  Repulpable  Double 
Coated  Adhesive  Tape  For  Auto 
Splicing 

Nitto  No.  734  Repulpable  Adhesive 
Tape  For  Butt  Splice 

Distributor  inquiries  invited. 

For  further  information  call 
(516)  488-3322  or  write: 

NITTO  DENKO  AMERICA,  INC. 

5  Dakota  Drive 
Lake  Success.  N.Y.  11042 
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Another  publisher 
is  off  ‘egregious’ 
station  saie  iist 

One  more  of  the  16  “egregious”  cross¬ 
ownership  situations  banned  by  the  Su¬ 
preme  Court  decision  two  years  ago  is 
off  the  list.  Now  only  three  are  left  and 
one  of  those  has  chosen  to  divest  the 
radio  and  television  stations  from  news¬ 
paper  publishing. 

With  June  1  coming  close  as  the  final 
deadline  for  breaking  up  concentration 
of  newspaper  and  broadcast  interests  in 
the  same  market,  the  Federal  Communi¬ 
cations  Commission  has  granted  a  waiver 
to  Gray  Communications  of  Albany,  Ga. 
so  that  it  may  keep  the  license  for 
WALB-tv  in  that  city. 

The  grant  of  the  waiver,  which  had 
been  denied  earlier,  followed  shortly 
after  Gray,  a  publicly  owned  corpora¬ 
tion,  had  filed  an  application  for  approval 
of  the  sale  of  WALB-tv  to  Atlantic  Tele¬ 
casting  Corp.  for  $20,750,000.  The  sale 
was  conditioned  on  FCC’s  repeated  de¬ 
nial  of  a  waiver  from  the  divestiture 
order  pending  since  1975.  The  Supreme 
Court  upheld  the  FCC’s  authority  to 
break  up  crossownerships  in  16 
monopoly  situations  in  1978. 

A  black  physician  has  been  granted  a 
construction  permit  for  a  new  tv  station 
in  Albany,  Ga.  On  this  basis  three  out  of 
five  participating  FCC  commissioners 
voted  for  the  WALB-tv  waiver,  although 
the  FCC  staff  had  opposed  it  because 
Gray  is  helping  to  finance  the  new  outlet. 

Six  other  “egregious”  cases  have  been 
resolved  the  same  way,  with  the  entry  of 
competition  in  the  markets.  Five  on  the 
original  list  have  divested  and  one  suc¬ 
cessfully  contested  the  divestiture  order 
in  legal  proceedings.  Waivers  have  again 
been  denied  for  Anniston,  Ala.  and 
Owosso,  Mich. 

The  Johnson  family  newspaper  corpo¬ 
ration  at  Watertown,  N.Y.  has  elected  to 
sell  off  stations  in  its  circulation  area. 
WWNY-am  at  Watertown  has  been  sold 
to  McCaffrey  &  McCall  Inc.,  a  New 
York  City  advertising  agency,  for 
$450,000.  The  Johnsons,  who  publish  the 
Watertown  Times,  also  own  a  radio  sta¬ 
tion  at  Massena  and  a  tv  station  at  Carth¬ 
age. 

Paper  firm 
names  president 

Jack  Chinn  has  resigned  as  vicepresi¬ 
dent  of  Canadian  International  Paper 
Company  to  become  president  and  chief 
executive  officer  of  Madison  Paper  In¬ 
dustries  of  Madison. 

Madison  Paper  Industries,  a  super- 
calendered  paper  producer,  is  a  partner¬ 
ship  recently  formed  by  the  New  York 
Times  Company  and  Madison  Paper 
Corp.,  a  wholly-owned  subsidiary  of 
Myllykoski  Oy  of  Finland. 


(Continued  from  page  15) 
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TOTAL 
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TOTAL 
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OFFICE 
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CONTENT 

CONTENT 

CONTENT 

Aberdeen  American  News 

4880 

53.8 

148 

1.6 

I6l 

1.8 

3875 

42.8 

9064 

Akron  Beacon  Journal 

16193 

63.2 

1561 

6.1 

170 

0.7 

7709 

30.0 

25633 

Asbury  Park  Press 

20171 

62.2 

606 

1.9 

367 

1.1 

11275 

34.8 

32419 

Atlanta  Journal  &  Constitution 

21051 

65.'^ 

1680 

5.2 

879 

2,7 

8408 

26.4 

32018 

Baltimore  News^^merican 

9315 

46.8 

2800 

14.1 

316 

1.6 

7454 

37.5 

19885 

Baltimore  Sun 

26724 

67.1 

2597 

6.5 

640 

1.6 

9838 

24.8 

39799 

Bergen  County  Record 

19528 

61.5 

3436 

10.8 

285 

0.9 

8513 

26.8 

31762 

Boca  Raton  News 

6778 

64.4 

. 

• 

306 

2.9 

3439 

32.7 

10523 

Boston  Globe 

29821 

64.9 

3922 

8.5 

722 

1.6 

11488 

25.0 

45953 

Boston  Herald  American 

6286 

35.1 

4113 

23.0 

320 

1.8 

7194 

40.1 

17913 

Boulder  Camera 

9474 

56.6 

85 

0.5 

427 

2.6 

6749 

40.3 

16735 

Bradenton  Herald 

7882 

54.9 

• 

406 

2.8 

6057 

42.3 

U345 

Buffalo  Courier  Express 

13785 

59.2 

276 

1.2 

456 

2.0 

8766 

37.6 

23283 

Buffalo  News 

4525 

32.0 

32 

0.2 

251 

1.8 

9345 

66.0 

14153 

Charlotte  Observer 

12297 

61.0 

1661 

8.2 

373 

l.o 

5821 

28.9 

20152 

Chicago  Tribune 

32643 

54.3 

12955 

21.6 

1661 

2.8 

12818 

21.3 

60077 

Chicago  Sun^Times 

12267 

42.4 

6724 

23.3 

377 

1.3 

9524 

33.0 

28892 

Cincinnati  Enquirer 

259U 

75.8 

21 

0.1 

419 

1.2 

7826 

22.9 

34210 

Cleveland  Plain  Dealer 

24945 

64.7 

1595 

4.1 

961 

2.5 

11035 

28.7 

38536 

Colvsnbus  (Ga)  Ledger  Enquirer 

7792 

54.9 

15 

0.1 

172 

1.2 

6218 

43.R 

14197 

Colmbus  (Ohio)  Dispatch 

21789 

62.5 

1543 

4.4 

335 

1.0 

11186 

32.1 

34853 

Dallas  News 

24803 

62.0 

4209 

10.5 

882 

2.2 

10084 

25.3 

39978 

Dallas  Times-Herald 

25502 

67.7 

1295 

3.4 

956 

2.5 

9922 

26.4 

37675 

•Dayton  News 

13431 

63.0 

107 

0.5 

292 

1.4 

7498 

35.1 

21328 

Denver  Post 

28645 

73.5 

. 

• 

643 

1.7 

9661 

24.6 

38949 

Denver  Rocky  Mountain  News 

13081 

66.2 

6 

. 

291 

1.5 

6382 

32.3 

19760 

Detroit  Free  Press 

10698 

51.6 

2466 

11.9 

U5 

2.2 

7104 

34.3 

20713 

Detroit  News 

21873 

60.6 

4542 

12.6 

576 

1.6 

9131 

25.2 

36122 

Duluth  News  Tribune 

9172 

57.9 

998 

6.3 

257 

1.6 

5403 

34.2 

15830 

Erie  Tines-News 

10120 

59.9 

98 

0.6 

225 

1.3 

6448 

38.2 

16891 

Evansville  Courier-Press 

10181 

59.4 

354 

2.1 

114 

0.7 

6497 

37.8 

17146 

Ft  Lauderdale  News  6  Sun-Sentinel 

22498 

59.5 

4163 

11,0 

540 

1.4 

10620 

28.1 

37821 

Gary  "'ost-Trlbune 

13077 

66.2 

11 

0.1 

124 

0.6 

6546 

33.1 

19758 

Grand  Forks  Herald 

6329 

56.2 

804 

7.1 

92 

0.8 

4041 

35.9 

11266 

Hartford  Courant 

16353 

52.5 

5100 

16.4 

246 

0.8 

9451 

30.3 

31150 

Honolulu  Star-Bulletin  &  Advertiser 

16190 

68.8 

. 

415 

1,8 

6911 

29.4 

23516 

Houston  Chronicle 

40443 

74.0 

3761 

6,9 

613 

1.1 

9863 

18.0 

54680 

Houston  Post 

19802 

62.0 

2993 

9.4 

417 

1.3 

8730 

27.3 

31942 

Kansas  City  Star 

20392 

64.4 

3192 

10.1 

423 

1.3 

7668 

24.2 

31675 

Knoxville  News-Sentinel 

12801 

65.9 

559 

2.9 

200 

1.0 

5856 

30.2 

19416 

Lexington  Herald  Leader 

14209 

63.7 

303 

1.4 

432 

1.9 

7365 

33.0 

22309 

Little  Rock  Arkansas  Gazette 

8737 

50.1 

1252 

7,2 

316 

1.8 

7142 

40.9 

17U7 

Long  Beach  Ind  ^ess  Telegram 

9990 

61.2 

494 

3.0 

354 

2.2 

5476 

33.6 

16314 

Lohg  Island  Newsday 

16748 

52.'^ 

5289 

16.7 

728 

2.3 

8986 

28.3 

31751 

Los  Angeles  Herald-Fxaminer 

3710 

34.1 

80 

0.7 

209 

1.9 

6886 

63.3 

10885 

Los  Angeles  Times 

39637 

51.4 

18020 

23.4 

2241 

2.9 

17264 

22.3 

77162 

L/A  San  Fernando  Valley  Valley  News 

13208 

60.3 

828 

3.8 

903 

4.1 

6969 

31.8 

21908 

Macon  Telegraph  &  News 

7684 

54.3 

278 

2.0 

222 

1.6 

5972 

42.1 

14156 

Manchester  New  Hampshire  News 

86U 

52.5 

650 

3.9 

314 

1.9 

6858 

41.7 

16466 

Memphis  Coomercial  Apoeal 

13961 

65.7 

627 

3.0 

2U 

1.1 

6418 

30.2 

21250 

Miami  Herald 

23600 

4‘>.5 

8005 

16.8 

810 

1.7 

15260 

32,0 

47675 

Milwaukee  Journal 

27024 

65.6 

5167 

12.5 

689 

1.7 

8300 

20.2 

41180 

Minneapolis  Tribune 

26234 

66,7 

4885 

12.4 

602 

1,5 

7596 

19.A 

39317 

Nashville  Tennessean 

15548 

61.5 

1061 

4.2 

236 

0.9 

8454 

33.4 

25299 

New  York  News 

9430 

27.3 

15118 

43.7 

337 

l.n 

9691 

28.0 

34576 

New  York  Times 

35568 

52.5 

12422 

18.4 

2798 

4.1 

16932 

25.0 

67720 

Newark  Star  Ledger 

27517 

69.8 

1927 

4.9 

342 

0,9 

9632 

24.4 

39418 

Oakland  Tribune 

13210 

63.0 

624 

3.0 

250 

1.2 

6879 

32,8 

20963 

Orange  County  Register 

23085 

74.6 

- 

- 

462 

1.5 

7378 

23.9 

30925 

Pasadena  Star-News 

5646 

55.8 

153 

1.5 

173 

1.7 

4143 

41.0 

10115 

Passaic  Herald  News 

5305 

40,8 

1706 

13.1 

249 

1.9 

5732 

U.2 

12992 

Peoria  Journal  Star 

10305 

65.6 

765 

4.9 

161 

1.0 

U70 

28,5 

15701 

Philadelphia  Bulletin 

7476 

35.0 

4563 

21.3 

417 

1.9 

8030 

41.8 

21386 

Philadelphia  Innuier 

24235 

60.9 

5369 

13.5 

406 

1.0 

9813 

24.6 

39823 

Pittsburgh  Press 

24512 

74.0 

. 

276 

0.8 

7927 

24.3 

32715 

Providence  Journal 

17836 

59.2 

1500 

5.0 

428 

1.4 

10351 

34.4 

30115 

Rochester  Democrat  &  Chronicle 

13970 

63.6 

1067 

4.9 

155 

0.7 

6783 

30.8 

21975 

Sacramento  Bee 

15801 

56.4 

3663 

13.1 

348 

1.2 

8228 

29.3 

28040 

Sacramento  Union 

7769 

52.1 

1195 

8.0 

176 

1.2 

5786 

38,7 

14926 

St.  Louis  Globe  Democrat 

11938 

63.7 

156 

0.8 

402 

2.1 

62a 

33.4 

18740 

St.  Louis  Post  Dispatch 

26675 

75.5 

173 

0.5 

460 

1.3 

8015 

22.7 

35323 

St.  Paul  Pioneer  Press 

19550 

69.0 

. 

325 

1.2 

8092 

28.9 

27967 

St.  Petersburg  Times 

17556 

45.9 

5003 

13.1 

595 

1.6 

15086 

39.4 

38240 

Salem  Statesman  Journal 

9162 

57.8 

• 

227 

1.4 

6454 

40.8 

15843 

San  Antonio  Express-News 

15378 

57.7 

1623 

6.1 

354 

1.3 

9289 

34.0 

266U 

San  Antonio  Light 

16837 

58.8 

1159 

4.0 

352 

1.2 

10278 

36.0 

28626 

San'  Diego  Union 

20045 

66.9 

48 

0.2 

259 

0.0 

9612 

32.0 

29964 

San  Francisco  Examiner  k  Chronicle 

16566 

53.2 

3174 

10.2 

366 

1.2 

11025 

35.4 

31131 

San  Jose  Mercury-News 

27124 

73,0 

176 

0.5 

496 

1.3 

9340 

25.2 

37136 

Shreveport  Times 

11654 

60.2 

11 

O.l 

234 

1.2 

7457 

38.5 

19356 

Stuart  News 

6056 

71^,0 

• 

• 

115 

1.3 

2365 

27.8 

8536 

Syracuse  Herald  American 

14040 

59.6 

140 

0.6 

359 

1.5 

9010 

38.3 

23549 

Tallahassee  Democrat 

8523 

57.5 

272 

1.8 

167 

1.1 

5858 

39.6 

14820 

Tampa  Tribune 

18162 

62.4 

1178 

4.1 

306 

1.1 

9432 

32.4 

29078 

Washington  Post 

27862 

61.4 

6506 

14.3 

612 

1.3 

10409 

23.0 

45389 

Washington  Star 

8038 

42.8 

2600 

13.8 

401 

2.1 

7750 

41.3 

18789 

West  Palm  Beach  Post  Times 

19075 

67,0 

898 

3.2 

265 

0.9 

8237 

28.0 

26475 

Westchester-Rockland  Reporter  Disp 

7710 

894 

5.6 

294 

1.8 

7004 

U.l 

15902 

Wichita  Eagle  Beacon 

9798 

1783 

9,5 

256 

1.4 

6903 

36,8 

18740 

Youngstown  Vindicator 

16345 

67.8 

12 

0.0 

142 

0.6 

7593 

31.6 

24092 

TOTAL 

1468174 

59.0 

203245 

8,3 

40020 

1.6 

739428 

30,2 

2450667 

34 
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Past  Week’s  Range 
of  Stock  Prices 


One 

Year 

3/12  3/5  Ago 

(a)  Affiliated  Publications  (AMEX)  .  ..  lYVj  18'/e  20% 

Blue  Chips  Stamps  (OTC)  .  N/A  20V4  19V2 

Capital  Cities  Comm  (NYSE)  .  44V2  46Vb  39% 

Cowles  Comm  (NYSE)  .  21%  23y2  22V8 

Dow  Jones  (NYSE)  .  4OV4  41%  35V> 

Early  Calif  Industries  (OTC)  .  7  V/t  N/A 

Gannett  (NYSE)  .  40%  41%  42 

Gray  Comm  (OTC)  .  N/A  40y2  23y2 

Harte-Hanks  (NYSE)  .  21%  21%  22y4 

Jefferson  Pilot  (NYSE)  .  24%  25%  OOVs 

Knight-Ridder  (NYSE)  .  22y2  22y2  22% 

Lee  Enterprise  (NYSE)  .  W/2  20’%  23'/e 

Media  General  (AMEX)  .  24'%  25'%  20% 

Media  Investment  (OTC)  .  N/A  N/A  56 

(b)  Multimedia  (OTC)  .  18'%  19  24% 

New  York  Times  (AMEX)  .  20  22'%  26 

Panax  (OTC)  .  N/A  N/A  5% 

Post  Corp.  (Wis)  (AMEX)  .  N/A  16'%  16% 

Quebecor  (AMEX)  .  11%  N/A  7'% 

Stauffer  Communications  .  36  36  24'% 

Thomson  Newspapers  (CE)  .  15  14%  16% 

Times  Inc  (NYSE)  .  46%  47'%  40'% 

Times  Mirror  (NYSE)  .  30%  33%  30'% 

Toronto  Sun  (CE)  .  N/A  N/A  I4V2 

Torstar  (CE)  .  22'%  23%  18 

Washington  Post  (AMEX)  .  18%  19'%  24 

(a)  Stock  split  3  for  2.  effective  Jan.  1980 

(b)  Stock  split  3  for  2,  effective  Dec.  1979 


Abitibi  (CE)  .  21%  23%  19% 

Allied  Chemical  (NYSE)  .  52%  54’%  N/A 

Altair  (OTC)  .  4'%  4%  4% 

AM  Inti  (NYSE)  .  N/A  18'%  20'% 

Boise  Cascade  (NYSE)  .  31'%  34'%  32% 

Compugraphic  (NYSE)  .  27%  28%  44% 

Consol.  Bath  (Mont)  .  17'%  17%  13% 

Crown  Zellerbach  (NYSE)  .  42’%  44%  33’% 

Digital  Equipment  (NYSE)  .  70%  73%  51% 

Domtar  (AMEX)  .  22’%  24  23 

Dow  Chemical  (NYSE)  .  32'%  34  27'% 

Eastman  Kodak  (NYSE)  .  44'%  45  61% 

Georgia  Pacific  (NYSE)  .  26%  27%  27% 

Grace.  W.R.  (NYSE)  .  39%  N/A  28 

Great  Lake  Forest  (CE)  .  65  68'%  N/A 

Great  No.  Nekoosa  (NYSE)  .  32%  33%  35% 

Harris  Corp  (NYSE)  .  32'%  34%  26'% 

Hunt  Chem  (NYSE)  .  11%  12%  15% 

International  Paper  (NYSE)  .  37%  40  44% 

Itek  Corp  (NYSE)  .  25'%  26'%  21% 

Kimberly  Clark  (NYSE)  .  43%  43%  45% 

LogEtronics  (OTC)  .  13%  15%  11% 

Logicon  (AMEX)  .  18'%  20%  13 

MacMillan  Bloedel  (CE)  .  N/A  N/A  23% 

Minnesota  Minn.  &  Mfg.  (NYSE)  ....  48'%  N/A  59'% 

Raytheon  (NYSE)  .  74%  76'%  48'% 

Rockwell  Inti  (NYSE)  .  48  5AV2  36% 

St.  Regis  (NYSE)  .  28'%  30%  31 

Southwest  Forest  Ind.  (NYSE)  .  14%  16%  14% 

Sun  Chemical  (NYSE)  .  26  27%  28% 

Visual  Graphics  Corp.  (AMEX)  .  5%  5%  5'% 

Volt  Info.  (OTC)  .  24V2  27%  N/A 


Capital  Cities 
buys  shopper 

Capital  Cities  Communications,  Inc. 
has  purchased  the  Pennypower  Shopping 
News,  Inc.  of  Wichita,  Kansas,  from 
Ray  and  Winona  Walton. 

The  Pennypower  operation  consists  of 
free  circulation  shopping  guides  which 
carry  local  retail  and  classified  advertis¬ 
ing  serving  Wichita  and  Topeka,  Kansas, 
and  Springfield,  Missouri.  These  publi¬ 
cations  are  published  weekly  and  are  dis¬ 
tributed  to  over  300,000  homes. 

This  acquisition  represents  Capital 
Cities’  first  venture  into  the  shopping 
guide  business.  Capital  Cities  operates 
seven  daily  newspapers  in  five  com¬ 
munities,  and  through  Fairchild  Publica¬ 
tions,  publishes  twenty-two  business  and 
specialized  newspapers.  The  Company 
also  owns  and  operates  six  network  af¬ 
filiated  television  stations  and  thirteen 
radio  stations  in  major  markets  through¬ 
out  the  country. 


Times  Co.  sells  Us 

The  New  York  Times  Co.  on  March  6 
announced  the  sale  of  Us  Magazine,  a 
bi-weekly  personality  magazine,  to  Con¬ 
centric  Enterprises  Inc.,  an  affiliate  of 
the  Macfadden  Group  Inc. 

Us,  which  was  launched  by  the  Times 
Co.  in  1977,  reportedly  lost  more  than  $2 
million  in  1979.  The  deal  reportedly  in¬ 
volved  “a  modest  amount  of  cash”  and 
the  assumption  of  some  $4  million  in 
subscription  liabilities. 

The  Macfadden  group  publishes  True 
Story,  True  Romance,  Modern  Ro¬ 
mances  and  Photoplay  magazines. 

Among  the  Times  Co.’s  other  publica¬ 
tions  are  Family  Circle,  Golf  Digest  and 
Tennis  magazines. 

EDITOR  &  PUBLISHER  for  March  15,  1980 


Satellite  plant 

(Continued  from  page  14) 

million  expansion  part  of  the  $215  million 
total  expansion  probably  includes  the 
cost  of  conversion. 

The  Times  has  not  indicated  how 
many  press  units  will  be  purchased  in  the 
16  press  line  buy,  however,  present  day 
arithmetic  for  new  offset  press  units 
would  approach  a  total  investment  of 
about  $67,500,000. 

When  all  of  the  estimated  figures  for 
these  items  are  totaled,  it  would  appear 
the  $215  million  allocation  has  about  $80 
million  left  for  building,  systems  and  var¬ 
ious  equipment  to  produce  a  paper  in  the 
Northridge  plant,  and  for  downtown 
conversion. 

A  cursory  review  of  reasons  for  locat¬ 
ing  the  second  satellite  plant  in  the  San 
Fernando  Valley,  show  the  circulation  of 
the  Times  in  Ventura  County  (just 
northwest  of  San  Fernando  Valley)  and 
in  Santa  Barbara  County,  26,425  morn¬ 
ing  and  38.300  Sunday  and  13,469  morn¬ 
ing  and  16,711  Sunday  respectively.  (All 
figures  for  the  Times  are  average  esti¬ 
mated  paid,  March  31,  1979,  ABC  Audit 
Report-Newspaper.) 

The  ABC  figures  for  September  30, 
1978,  show  the  Ventura  (Calif.)  Star- 
Free  Press  with  38,664  circulation,  eve¬ 
ning  and  40,044  for  Sunday.  The  Santa 
Barbara  (Calif.)  News-Press  has  an 
evening  circulation  of  45,421  and  a  Sun¬ 
day  circulation  of  51,154. 

The  penetration  of  the  Times  in  these 
two  counties  appears  to  indicate  the 
Times  with  a  satellite  plant  in  North¬ 
ridge,  will  move  for  greater  penetration 
in  these  high-income  counties. 


Ontario  paper  mill 
sets  $225  million 
for  expansion 

A  major  expansion  and  modernization 
project  for  the  Thorold  newsprint  mill  of 
the  Ontario  Paper  Company  Ltd.,  a 
Tribune  Company  subsidiary,  was  an¬ 
nounced  by  Stanton  R.  Cook,  president 
and  chief  executive  officer  of  the  parent 
company. 

The  total  project  will  be  approximately 
$225  million  (U.S.),  making  it  the  largest 
of  its  kind  in  Tribune  Company  history. 
The  company  will  receive  incentive 
grants  of  $18.6  million  (U.S.)  from  the 
Ontario  provincial  government  and  $9 
million  (U.S.)  from  the  Canadian  federal 
government  for  the  program. 

The  project,  which  will  get  underway 
this  week,  will  include  construction  of  a 
de-inking  plant  to  handle  100,(XX)  tons  of 
waste  news  annually  and  will  provide 
one  quarter  the  total  fiber  requirement. 

The  project  will  not  only  increase  the 
capacity  of  the  Thorold  mill,  but  also  will 
upgrade  the  quality  of  newsprint  it  pro¬ 
duces,  Cook  said.  This  is  significant. 
Cook  went  on  to  say,  for  the  new 
Chicago  Tribune  production  facility 
under  construction  in  Chicago.  Much  of 
its  supply  of  newsprint  will  come  from 
the  Thorold  mill. 


“Time  well  spent... 
learned  more 
about 

Alternate  Delivery 
than  expected...” 

Wayne  Patrick, Publisher, Evening 
Herald.  Rock  Hill.  S.C. 

“THE  NEWSPAPER 
AND 

ALTERNATE  DELIVERY” 
by  newspaper  people 
for  newspaper  people 

HYATT  HOUSE 
LOS  ANGELES 
INTERNATIONAL  AIRPORT 

Opening  Reception;  6  p.m.  March  31 
Seminar  Opens:  9  a.m.  April  1 
Seminar  Closes:  1  p.m.  April  2 
For  information,  call 

(212)  867-1112 

LANDON  SEMINARS! 

A  division  of 
LANDON  ASSOCIATES,  INC. 

750  Third  Avenue,  New  York,  N.Y.  10017  | 


QlMNrnATIVE  ANALYSIS 
YEAR  -  1979 
(000  OMITTED) 


EVENING  NEWSPAPERS 

Ab«rdc«n  Aaerlcan  N««*t 
Akron  Boacon  Journal 
Aibury  Park  Proaa 
Atlanta  Journal 
Baltlmora  Nai*t-Aa»rican 
Baltinora  Sun 
Bargen  County  Racwd 
Boca  Raton  Nawt 
Boaton  Globa 

Bouldar  Caaiara 
Bradantoun  Harald 
Buffalo  Naira 
Caaidan  Couriar-Poat 
Charlotta  Natra 
Clnelrmatl  Poat 
Clavaland  Praaa 
Celiafam  (Ohio)  Dlopotch 
Covington  Kontucky  Pool 
Dollat  Tlaos-Horoid 

Dayton  Nam 

Domrar  Poat 

Ootrolt  Nom 

Duluth  Harald 

Erla  Tiaaa 

Evanavllla  Praaa 

'Fort  Laudardala  Nana 

Et  Laudardala  No«ad6un-Sont  (Sat) 

Fullarton  Nona  Trlbuna 

Gary  Poat-Trlbuno 


C^and  Forka  Harald  11120 
Hollywood  Sun-Tattlar  29575 
Honolulu  Star-Bullatln  35^3 
Houaton  Chronlcla  70610 
Kanaaa  City  Star  15896 
Knoxvllla  Nawa-Santinal  21610 
Long  la  land  Nowaday  322^ 
Loa  Angalaa  Harald-Examlnar  1U06 
Manchaatar  Uhlon  Laador  16829 
Manphit  Praaa  Scimitar  20170 

Miami  Nawa  22105 
Mllwaukaa  Journal  39578 
Minnoapolla  Star  27000 
Mlimaapollt  Star  Trlbuna  (Sat)  1822 
Naahvilla  Banner  2W1 
Naw  York  Poat  9173 
Oakland  Tribune  25637 
Orange  County  Reglater  61630 
Paaadena  Star-Hewn  11182 
Paaaaic  Herald  Hewn  13178 

Pateraon  Nawa  12052 
Paorla  Journal  Star  22817 
Philadelphia  Bulletin  21691 
Philadelphia  Nawa  12858 
Plttaburgh  Praaa  27010 
Provldanee  Bulletin  21391 
Rocheater  Tlmaa  Uhlon  200% 
St.  Loula  Poat  Dlapateh  21192 
St.  Paul  Dlapateh  25090 
St.  Pataraburg  Independent  ZBiSi 

Salem  Capital  Journal  21322 
San  Antonio  Light  31911 
San  Antonio  Light  (Sat)  5130 
San  Antonio  Nawa  27101 
San  Diego  Tribune  19016 
San  Franciaco  Eaamlnar  27781 
San  Joaa  Hewn  53811 
Shraveport  Journal  19897 
Stuart  Nawa  12203 
Syracuae  Herald  Journal  22309 

Tampa  Tlmaa  21793 
Maahlngton  Star  23511 
Want  Palm  Baach  Tlmaa  29180 
Heateheatar-Roekland  Raporter  Diap  16971 
Mlehlta  Beacon  12627 
Youngatown  Vindicator  23286 
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LINES 

LINACZ 

TOTAL 

LINAGE 

TOTAL 

OF 

ULL  RUN 

COKTEKT 

PART  RUN  CONTENT 

OFFICE 

6260 

16.7 

191 

2.8 

499 

29986 

59.3 

776 

1.5 

717 

32110 

56.5 

2163 

1.3 

872 

15918 

60.5 

3985 

5.2 

1906 

15970 

19.2 

216 

0.7 

7U 

25748 

55.6 

571 

1.2 

1021 

30072 

55.7 

3372 

6.2 

1202 

10003 

50.2 

405 

2.0 

758 

30066 

55.2 

982 

1.6 

1000 

25951 

58.7 

201 

0.5 

1662 

11135 

19.3 

9 

1153 

31308 

62.2 

1U7 

2.2 

919 

32386 

60.5 

2060 

3.9 

810 

21785 

56.1 

7U 

1.9 

870 

20292 

17.9 

2011 

1.8 

762 

22075 

13.7 

1363 

8.6 

1627 

32185 

57.6 

951 

1.7 

691 

uoo? 

66.7 

893 

1.3 

106 

49178 

63.9 

3206 

1.1 

2733 

25911 

50.9 

3716 

7.1 

U46 

15929 

63.0 

1548 

2.1 

1523 

39221 

50.5 

7571 

9.7 

1608 

11781 

55.7 

691 

3.3 

563 

17781 

59.8 

252 

0.8 

611 

19192 

61.5 

68 

0.2 

376 

52035 

62.5 

6712 

8.1 

1621 

17631 

72.6 

• 

315 

11383 

47.6 

502 

2.1 

534 

23316 

53.5 

3952 

9.1 

185 

t 

TOTAL 

CONTENT 

2.8 

1.1 

1.5 

2.5 
2.2 
2.2 
2.2 
3.8 


TOTAL 

LINES  % 
NENS  TOTAL 

CONTENT  CONTENT 
8170 


17.7 

37.8 

37.7 

31.8 

17.9 

11.0 

35.9 
U.O 
11.2 

37.0 
16.8 

33.8 

31.1 

39.1 

15.5 

U.9 

39.3 

28.5 
28.5 

38.9 
32.8 
37.7 

38.3 

37.2 
37.1 

-  27.5 

6262  25.9 
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average  page  size  of  2,408  lines  to  the 
page. 

The  report  reveals  how  newspapers 
are  growing  in  size — in  average  number 
of  pages  per  issue. 

Morning  newspapers  averaged  70  pages 
per  issue  last  year.  They  averaged  64 
pages  in  1978,  and  59  pages  in  1977. 

Evening  papers  averaged  59  pages  per 
issue  last  year.  In  1978  it  was  56  pages 
and  in  1977  it  was  50. 

Sunday  papers  averaged  207  pages  per 
issue  last  year.  The  averaged  1%  pages 
in  1978  and  177  pages  in  1977. 

Rev.  Moon  associate 
heads  N.Y.C.  daiiy 

Bo  Hi  Pak,  a  close  associate  of  Rev. 
Sun  Myung  Moon,  has  been  named  pres¬ 
ident/publisher  of  the  New  York  News 
World  by  the  board  of  directors  of  News 
World  Communications. 

Pak,  a  member  of  the  News  World 
board,  replaces  Nicholas  Buscovich, 
who  was  named  interim  publisher  when 
Michael  Young  Warder  announced  his 
intention  to  leave  the  president/pub¬ 
lisher’s  post  last  November. 

Warder  recently  told  E&P  that  he  de¬ 
cided  to  leave  both  the  newspaper  and 
the  Unification  Church,  which  is  closely 
associated  with  the  News  World,  due  to 
an  increasing  “Koreanization”  of  both 
organizations. 

Pak,  who  serves  as  a  special  assistant 
and  interpreter  to  Moon,  will  take  charge 
of  all  News  World  Communications  op¬ 
erations,  including  a  new  Spanish-lan- 
guage  daily  tabloid,  called  Noticias  del 
Mundo,  which  is  set  to  bow  in  April. 

Buscovich  is  now  a  News  World  vice- 
president. 

Editor  killed 

The  body  of  Salim  Lawzi,  Arab  editor 
of  the  London-based  Arabian  world 
newspaper,  Al  Hawadess,  was  found  re¬ 
cently  in  Beirut,  Lebanon.  He  had  been 
kidnapped  at  gunpoint  last  month. 

The  body  of  Lawzi,  who  was  noted  for 
attacking  Arab  leaders  and  their 
methods,  was  discovered  March  5.  Ac¬ 
cording  to  an  autopsy,  he  had  been 
beaten  and  his  body  found  later  by  a 
shepherd. 

Boise  Cascade  ups 
W.  Coast  newsprint 

Boise  Cascade  will  increase  its  West 
Coast  newsprint  prices  effective  May  1. 

Newsprint  will  go  up  by  6.5%  with  a 
metric  ton  up  from  $413  to  $440  a  ton 
(metric).  A  metric  ton  equals  2,204.6 
pounds. 
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Bonnie  McCafferty,  senior  brand 
manager.  Brown  &  Williamson  Tobacco 
Corporation,  was  named  chairperson  of 
the  Newspaper  Advertising  Committee 
of  the  Association  of  National  Advertis¬ 
ers. 

She  succeeds  William  Edgley  of  the 
Pillsbury  Company. 

McCafferty  joined  Brown  &  William¬ 


son  in  1970  as  a  media  assistant  and  was 
promoted  to  media  manager  shortly 
thereafter.  She  was  made  brand  assistant 
in  1974  and  later  named  assistant  brand 
manager  and  brand  manager  for  Belair 
and  Sir  Walter  Raleigh  Pipe  Tobacco. 

The  A.N.A.  Newspaper  Ad  Commit¬ 
tee  works  with  newspapers  and  ad  agen¬ 
cies  in  an  attempt  to  gain  improvements 
in  ad  effectiveness.  The  current  project 
is  standardization  of  newspaper  ad  for¬ 
mats. 
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Fixed-size  ads 
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something  at  least  to  appear  to  be  a 
medium  that  is  standardized  .  .  .  and 
that  is  going  to  involve  us  doing  some¬ 
thing  in  the  area  of  rate  cards  in  terms  of 
simplifying  the  cards  that  we  have  and  at 
least  giving  standard  format  rates  for  the 
most  commonly  bought  and  sold  kinds  of 
schedules  and  units  of  space.  We’re 
going  to  have  to  standardize  the  order 
forms,  contracts,  computer  codes  and 
computer  programs. 

Kinsolving  envisions  some  form  of 
“re-billing”  system,  possibly  keyed  to 
Newsplan  Contract  Advertisers,  in 
which  a  central  facility  could  act  as  a 
clearing  house  between  newspapers  and 
buyers  of  national  ad  space.  He  notes 
that  Landon  Associates,  Branham 
Newspaper  Sales  and  the  Texas  Daily 
Newspaper  Association  have  already 
developed  re-billing  systems  for  the 
newspapers  they  represent.  He  also 
notes  that  currently,  there  is  virtually  no 
way  an  advertiser  can  determine  the  cost 
of  a  national  newspaper  schedule  before 
it  is  in  fact  bought,  run  and  billed.  Finan¬ 
cial  operation  standardization,  through 
computers,  may  allow  space  buyers  to 
determine  the  cost  of  placing  national 
newspaper  schedules  while  a  campaign  is 
still  in  the  planning  stages.  The  idea  be¬ 
hind  all  the  standardization,  he  says,  is  to 
allow  agencies  to  plan  schedules  with 
newspapers  that  cost  less,  take  less  time 
to  place,  reflect  improved  quality 
through  the  elimination  of  re-sizing  and 
re-proportioning  of  ads,  are  more  easily 
explainable  to  account  executives  and 
clients,  and  that  are  easier  to  buy  in  the 
first  place.  For  newspapers,  standardiza¬ 
tion  would  facilitate  handling,  avoid  re¬ 
proportioning  costs,  make  billing  easier 
and  diminish  the  abrasive  element  in  the 
relationship  between  newspapers  and 
their  clients.  Such  a  system,  in  the  view 
of  industry  analysts,  would  also  provide 
a  healthy  influx  of  national  advertising 
revenues. 

Before  any  other  standardization  can 
be  introduced,  however,  the  fixed-size 
ad  system  must  be  put  into  place.  Al¬ 
though  not  directly  involved  in  the  cur¬ 
rent  talks  among  the  AN  PA,  INAE, 
AAAA  and  NAB  committees,  the  Insti¬ 
tute  of  Newspaper  Comptrollers  and  Fi¬ 
nancial  Officers  is  being  kept  abreast  of 
all  developments  in  the  fixed-size  ad 
negotiations. 

In  the  view  of  the  4  A’s,  “The  timing 
for  the  introduction  of  a  fixed-size  news¬ 
paper  ad  system  is  perfect.  Com¬ 
puterized  phototypesetting,  full-page 
electronic  makeup  and  the  proposed 
satellite  transmission  of  ads  are 
technological  advancements  which  make 
it  relatively  easy  to  implement  such  a 
system.” 

As  envisioned  in  a  memo  prepared  by 
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the  4  A’s  committee,  the  system  would 
work  something  like  this:  “Newspapers 
would  accept  ads  in  a  range  of  sizes 
which  are  fixed  in  width  and  depth,  mea¬ 
sured  in  inches  or  centimeters,  not  in 
column  or  agate  lines.  This  system  would 
thus  be  independent  of  various  newspa¬ 
per  formats.  Newspapers,  advertisers 
and  agencies  would  deal  with  a  series  of 
known  sizes.” 

“Fixed  size  space  cost  would  not  be 
quoted  on  the  current  cost  per  line  basis. 
Rather,  each  fixed-size  would  be  listed  in 
SRDS  at  a  total  space  cost  for  the  unit  in 
the  same  way  that  magazines  quote  the 
cost  for  each  of  their  various  space 
sizes.” 

“The  ad  material  would  be  inserted  in 
the  page  makeup  without  any  repropor¬ 
tioning  or  resizing  by  the  newspaper.  If 
the  material  does  not  fit  into  the  normal 
column  widths  of  the  individual  newspa¬ 
per,  it  would  have  the  option  of  setting 
adjacent  editorial  material  to  a  different 
pica  measure  (relatively  easy  with  com¬ 
puter-aided  composition  systems)  or 
float  the  ads  in  the  next  larger  column 
width.  The  only  reproportioning  or  resiz¬ 
ing  that  would  be  acceptable  would 
occur  in  the  printing  stage  if  the  newspa¬ 
per  does  not  make  up  and  print  the  same 
size.” 

“The  widths  of  the  ads  in  the  proposed 
system  are  based  on  the  AAAA  Standard 
S-size  range.  This  was  chosen  because 
we  believe  there  is  a  trend  toward  a  nar¬ 
rower  web  width  within  the  newspaper 
industry.  Using  the  S-size  range  would 
enable  a  large  number  of  papers  to  utilize 
the  material  without  any  adjustments  in 
adjacent  editorial  columns.” 

According  to  Rinehart,  “This  is  going 
to  require  some  minor  concessions  on 


the  part  of  some  newspapers  to  increase 
or  decrease  certain  of  their  news  column 
widths.”  But,  he  says,  “It  would  take 
the  average  composing  room  person  just 
a  couple  of  days  to  adapt — many  news¬ 
papers  today,  whether  or  not  they  know 
it,  are  doing  this  already  for  certain  ads.” 

Rinehart  stresses  that  the  work  of  the 
production  management  committee  is 
geared  toward  developing  a  system 
which  would  cause  the  least  amount  of 
difficulty  in  newspaper  composing 
rooms.  A  second  consideration  is  to  de¬ 
velop  a  system  which  allows  sizes  to  in¬ 
tegrate  with  other  regular  newspaper  ad¬ 
vertising  without  excessive  use  of  white 
space,  especially  in  the  case  of  partial 
page  ads. 

“The  most  important  thing  is  to  start 
out  with  sizes  acceptable  to  both  the  ad¬ 
vertising  industry  and  the  newspapers,” 
says  Rinehart.  “Undoubtedly,  once 
these  sizes  have  proved  practical,  a 
further  step  by  the  NAB  would  be  in  the 
area  of  standardization  (of  billing,  order¬ 
ing,  etc). 

For  the  present,  Rinehait  says,  “In 
particular,  the  production  management 
committee  is  looking  at  the  sizes  from 
the  standpoint  of  practical  use  in  news¬ 
paper  makeup.” 

The  system  proposed  by  the  4  A’s  con¬ 
tains  28  advertising  space  units,  all  of 
which  are  measured  in  inches.  The  pro¬ 
posed  sizes  are  flexible,  and  the  4  A’s  has 
asked  the  production  management  com¬ 
mittee  to  review  its  proposals  and  to 
submit  proposals  of  its  own.  The  end 
result  will  probably  be  a  system  of  about 
a  dozen  fixed-sizes  for  newspaper  na¬ 
tional  ads,  however,  no  decisions  have 
been  made  on  what  sizes  or  how  many  of 
them  will  be  accepted  by  ANPA. 
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Daiiy  Oiympic  tabioid 
wins  a  Goid  for  effort 


By  Carla  Marie  Rupp 

The  Adirondack  (N.Y.)  Daily  Enter¬ 
prise  raked  in  some  gold  of  its  own  with 
its  Daily  Olympic  Digest  and  won  ac¬ 
colades  by  the  many  visiting  reporters 
and  spectators  for  its  interesting  format, 
professionalism  and  complete  coverage 
of  the  Olympic  Games  in  Lake  Placid, 
N.Y. 

Publisher  William  M  Doolittle  said  he 
has  never  been  involved  in  a  project  that 
was  “so  praised  and  accepted.  It’s  true 
that  Journalists  from  all  over  came  into 
our  newsroom  (in  Saranac  Lake,  N.Y.) 
and  said  what  a  great  job  we  did.” 

Of  the  14-day  Digest — a  joint  effort  of 
the  weekly  Lake  Placid  News,  the  En¬ 
terprise,  and  owners,  the  Ogden  News¬ 
papers  Inc.  of  Wheeling,  W.  Va.,  Doo¬ 
little  said  the  Digest  was  not  published 
just  to  make  money  even  though  it  did, 
but  rather  to  provide  a  service  for  the 
people  who  came  to  see  the  games. 

During  the  Olympics,  the  Enterprise 
changed  to  a  morning  paper,  but  it’s  now 
back  to  coming  out  in  the  afternoon.  A 
week  later,  some  of  the  equipment 
rented  just  for  the  two  weeks  was  still 
waiting  to  be  taken  out.  This  includes  the 
United  Press  International  Unifax  11,  a 
high  speed  overseas  wire  that  gave  statis¬ 
tical  Olympic  data  used  in  the  Daily  Di¬ 
gest.  Doolittle  rented  this  UPl  machine 
for  $1 ,500.  Other  special  wires  rented  for 
the  two-week  period  included  As¬ 
sociated  Press  Photo  and  UPl  Photo 
equipment  and  AP  and  UPl  sports  wires. 
Doolittle  said  he  spent  $5,000  for  all  of 
the  special  wires  just  during  the  two- 
week  period,  a  figure  equal  to  about  the 
amount  the  Enterprise  spends  on  the  As¬ 
sociated  Press  combination-state  wire 
(that  small  papers  receive) — its  only 
normally  used  wire — for  an  entire  year. 

“We  covered  the  Olympics  like  a 
story — not  just  a  sports  story,”  said 
Doolittle,  who  wrote  a  number  of  stories 
himself,  as  well  as  editorials,  something 
he  excells  in. 

Most  Enterprise  reporters  worked 
double  shifts  during  the  Olympics.  Doo¬ 
little  said  the  over-time  during  the  two 
weeks  for  some  people  was  well  over  100 
hours.  The  Enterprise  was  put  to  bed 
during  the  Games  at  9:30  p.m.  and  the 
Digest  at  12:30  a.m.  Employes  were  in 
the  building  round-the-clock,  seven  days 
a  week. 


(Carla  Marie  Rupp,  a  former  reporter  for 
E&P,  worked  for  the  Associated  Press  during 
the  Olympic  Games  in  Lake  Placid,  N.Y.) 


Final  issue  of  Digest 


Three  extra  full-time  newsroom 
employes  were  hired.  Frank  Bajak,  a 
writer  from  Scarsdale,  N.Y. ,  just  walked 
in  six  weeks  earlier  and  was  given  work 
until  the  Games  ended.  Several  other 
newsroom  staffers  were  brought  in  to 
work  on  the  Digest  from  the  Jamestown 
(N.Y.)  Post  Journal,  another  Ogden  pa¬ 
per.  They  were  Jim  Riggs,  Post  Journal 
sports  editor,  and  Jim  Brown,  that  pa¬ 
per’s  news  editor.  For  the  Digest,  Riggs 
did  the  cover  story  for  the  February  23 
issue — one  that  Doolittle  particularly 
likes — chronicling  the  U.S.  hockey  win 
over  Russia.  Charlie  Decker,  the  Enter¬ 
prise  sports  editor  who  served  as  the 
editor  of  the  Digest  took  the  front  Digest 
photo  that  day  of  the  scene  of  wild  jubila¬ 
tion  as  the  U.S.  hockey  team  celebrated 
its  4-3  win  over  the  Soviets. 

In  composing,  two  women  were  added 
and  trained  to  do  composition  on  the  Di¬ 
gest.  In  addition,  two  new  extra 
pressmen,  three  extra  mailroom 
employes  and  two  new  drivers  who 
drove  at  night  were  hired  for  that  special 
period. 

A  year  ago  when  Doolittle  decided 
with  Ogden  to  put  out  the  Olympic  Di¬ 
gest  he  held  discussions  whether  the 
paper  should  be  sold  as  a  separate  news¬ 
paper,  a  tabloid  or  a  broadsheet.  “We 
knew  we  wanted  to  do  something  special 
and  something  professional.  We  didn’t 
want  it  to  be  small-townish.” 

“We  decided  the  Digest  should  be  a 
section  available  at  no  extra  cost  only  to 
home-delivered  and  mail  customers  of 


the  Enterprise  and  for  everybody  else  it 
was  a  separate  newspaper  available 
only  at  vending  machines.”  Doolittle 
said  he  received  a  lot  of  help  from  Og¬ 
den,  which  owns  dailies  in  10  locations, 
including  three  New  York  State  dailies. 
Forty-five  vending  machines  set  up  in 
the  Winter  Olympiad  area  had  been 
brought  in  from  an  Ogden  paper,  the  Fort 
Dodge  (la.)  Messenger  and  Chronicle. 

The  day  of  the  opening  ceremonies 
February  13,  the  Digest’s  press  run  was 
20,000,  a  high  point,  because  of  initial 
excitement.  On  the  lowest  selling  day, 
the  Digest  only  sold  1 1 ,000  copies.  “Dur¬ 
ing  the  worst  of  the  bus  problems,  we 
had  the  most  difficulty  selling.  Street 
sales  of  the  Digest  was  extremely  dif¬ 
ficult,”  Doolittle  stated,  “because  of  the 
cold  and  the  people  bundled  up.  It  was 
very  difficult  to  sell  to  spectators  the  first 
week.  The  tours  came  directly  into  the 
parking  lots  and  then  the  people  left  with 
the  buses.” 

All  the  Digest  advertisements  were  re¬ 
peated  in  the  Lake  Placid  News  twice 
during  the  Olympics  because  the  Digest 
sold  a  circulation  base  of  20,000.  It  was  a 
circulation  package  of  the  Digest  and  the 
weekly.  On  the  low  days  of  the  Digest, 
the  numbers  had  to  be  boosted — by  the 
weekly — to  keep  the  20,000  figure. 

The  Lake  Placid  News  also  prospered 
because  of  the  extra  ads  and  was  able  to 
go  from  weekly  to  twice-a-week  during 
the  Olympics.  It  published  two  special 
Sunday  editions. 

Every  edition  of  the  Digest  was  40 
pages  in  length,  except  for  the  last 
two — which  were  32  pages.  An  eight- 
page  arts  section  was  inserted  every  day. 
All  advertising  was  pre-sold  and  ran  in 
series  of  six  or  14  insertions.  “All  14 
papers  were  dummied  with  ads  before 
the  first  Digest  was  published  on  (Feb.) 
the  12th,”  Doolittle  said. 

Several  national  advertisers — many  of 
whom  had  rented  special  Main  Street 
headquarters  in  Lake  Placid  just  during 
the  Olympics — advertised  in  the  Digest. 
Coca-Cola  which  flowed  freely  in  the 
Press  Center,  ran  a  full  page  ad  in  the 
Digest  every  day,  along  with  a  schedule 
of  Olympic  events  for  that  day.  Calvin 
Klein,  with  its  special  name  brand  jeans 
store  situated  on  Main  Street  around  the 
comer  from  the  Hilton  in  Lake  Placid, 
also  paid  for  a  full  page  ad  each  day  in 
the  Digest.  Other  big  national  names  who 
advertised  were  Revlon,  Triumph  Cig¬ 
arettes,  Pepsi,  Addidas,  John  Deere 
and  the  K2  ski  company.  Perrier  bought 
the  full  back  cover  of  the  Digest  each  day 
to  salute  the  Olympic  Athletes  and  pro¬ 
mote  its  “Naturally  Sparkling  Alterna¬ 
tive.”  Air  North,  the  airlines  which  flies 
from  Albany  to  Saranac  Lake,  doesn’t 
normally  advertise  in  the  Enterprise,  but 
patronized  the  Digest  with  advertising. 
Matt’s  Premium  Lager  and  Kirin  Beer 
also  each  took  full  pages  daily  in  the  Di¬ 
gest. 
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Syndicates 


By  Lenora  Williamson 


Jack  Anderson's  associate  to  the  rescue 


Columnist  Jack  Anderson’s  associate. 
Jack  H.  Mitchell,  who  successfully 
negotiated  release  of  a  Peace  Corps 
botanist  from  a  three-year  hostage  ordeal 
in  the  jungles  of  Colombia,  has  more 
than  one  tie  to  the  newspaper  world. 

Not  only  has  Mitchell  written  for  An¬ 
derson  since  1974,  he  is  the  son  of  Editor 
Jack  Mitchell  of  the  Beaver  County 
Times,  Beaver,  Pa. 

Young  Mitchell  had  worked  for  a  year 
on  the  case  of  Richard  Starr,  who  was 
seized  in  1977  by  guerrillas  of  the  Rev¬ 
olutionary  Armed  Command  of  Colom¬ 
bia  and  held  by  armed  guards  in  the 
mountainous  jungle  hideaway. 

Anderson  has  secured  the  $250,000 
ransom  demanded  by  the  guerrillas  from 
a  friend  who  wished  to  remain  anony¬ 
mous.  Mitchell  went  to  Colombia  in  Feb¬ 
ruary  with  the  money  in  a  canvas  bag. 
Mitchell  and  his  adviser,  once  in  Bogota, 
were  instructed  to  fly  to  Neiva,  deliver 
the  money  to  a  bag  man,  and  wait.  Four 
days  later  Richard  Starr  was  delivered  to 
the  hotel’s  front  door. 

Back  in  Beaver,  his  father,  alarmed  at 
not  receiving  one  of  his  son’s  weekly 
letters,  called  Washington  and  was  told 
that  Mitchell  was  out  of  the  country  on 
business.  Subsequently  Opal  Ginn,  An¬ 
derson’s  secretary  called  to  say  Mitchell 
had  safely  negotiated  the  release  and  had 
asked  the  office  to  report  to  his  parents. 

Mitchell  knew  his  son  had  gone  to 
Mexico  City  last  September  to  meet  with 
a  Colombian  journalist  but  had  no  further 
information  on  the  reason  at  that  time. 

*  *  * 

The  New  York  Times  Syndication 
Sales  Corp.  is  releasing  its  7-part,  15,000- 
word  serialization  of  former  President 
Richard  M.  Nixon’s  new  book,  “The 
Real  War”  on  April  11. 

Unlike  Nixon’s  “Memories”,  the  new 
book  deals  exclusively  with  foreign  pol¬ 
icy,  an  analysis  of  the  oil  crisis  and  a 
scrutiny  of  the  nature  of  a  “World  War 
III.” 

♦  ♦  ♦ 

Just  in  time  for  the  Academy  Awards 
competitions,  Inter-Continental  Press 
Syndicate  marks  the  first  birthday  of  its 
movie-rating  feature,  “CinemaScore” 
with  publication  of  a  paperback  book  in 
connection  with  the  feature.  The  book 
will  sell  through  subscribing  newspapers 
with  a  royalty  for  each  sale  going  to  the 
newspapers. 

Officially  titled  1979  CinemaScore 
Audience  Reaction  Movie  Almanac,  the 
book  contains  patron  reactions  to  all 
major  film  releases  of  the  year,  150 
movie  quizzes,  production  credits,  cast, 
synopsis,  and  the  MPAA  rating  for  each 
film  with  breakdowns  on  who  attended 
which  movies  and  why. 
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CinemaScore  has  been  approached  by 
Viewdata  Corporation  of  America,  Inc., 
to  make  its  ratings  available  to  Viewtron, 
the  trade  name  for  a  new  electronic  home 
information  system  to  be  tested  in 
Florida  this  spring. 

*  ♦  * 

Ben  Sargent,  a  quick-draw  editorial 
cartoonist  from  Texas,  has  joined  the 
United  Feature  Syndicate  lineup,  bring¬ 
ing  along  a  list  of  more  than  30  clients. 

Sargent,  31,  has  been  editorial  car¬ 
toonist  for  the  Austin  American- 
Statesman  since  August,  1974.  His  work 
also  appears  in  the  Miami  Herald, 
Philadelphia  Inquirer,  Houston  Post, 
and  other  dailies  and  college  newspa¬ 
pers. 

Bom  in  Amarillo  of  a  newspaper  fam¬ 
ily,  young  Sargent  learned  the  printing 
trade  at  12  and  started  with  a  local  daily 
as  a  proof  mnner  at  14.  He  received  his 
journalism  degree  from  the  University  of 
Texas  and  subsequently  worked  as  a  re¬ 
porter  for  the  Corpus  Christi  Caller- 
Times,  Long  News  Service,  and  United 
Press  International. 

UFS  vicepresident  and  editorial  direc¬ 
tor,  David  Hendin,  says,  “Sargent  is  one 
of  the  nation’s  most  promising  young 
editorial  cartoonists.  We  have  had  our 
eye  on  his  work  for  several  years.  His 
unique  style  is  especially  appealing  to 
young  readers.” 

*  «  « 

Diana  D.  Peterson  has  been  named 
promotion  manager  of  the  Los  Angeles 
Times  Syndicate,  handling  promotion  of 
new  and  existing  features.  Previously 
she  was  sales  coordinator  at  the  syndi¬ 
cate  and  earlier  worked  at  Good  House¬ 
keeping  magazine  in  New  York  City. 


David  C.  Berliner 


David  C. Berliner  has  been  named  as¬ 
sistant  director  of  Consumers  Union, 
publisher  of  Consumer  Reports 
magazine.  Berliner  is  editor  of  Consumer 
Union’s  newspaper  column,  distributed 
3-a-week  by  United  Feature  Syndicate. 
He  helped  develop  the  feature. 

Before  joining  CU  in  1978  as  director 
of  the  office  of  public  information,  Ber¬ 
liner  freelanced  and  earlier  was  with  the 
Newark  (N.J.)  Evening  News  as  a  cor¬ 
respondent  for  six  years.  He  retains  his 
public  information  duties  with  CU. 

♦  *  ♦ 

The  tornado  season  having  begun 
early  in  some  unexpected  areas  of  the 
country,  the  Register  and  Tribune  Syn¬ 
dicate  series,  “Killer  Tornadoes”  goes 
along  with  the  headlines.  A  3-part, 
6-photo  series  by  Karen  Gilleland  of  the 
National  Center  for  Atmospheric  Re¬ 
search  begins  with  safety  tips  on  survi¬ 
val.  Part  two  describes  project  Skywarm 
with  its  dual  purpose  of  accurate  fore¬ 
casts  and  public  awareness.  Part  three 
carries  the  examination  of  tornadoes 
further. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AMERICANA 


HERITAGE  ROAD— Vivid  Americana  col¬ 
umn,  linked  with  your  dateline.  Weekly. 
Pro.  Camera-reacly.  Samples.  Heritage 
Road,  Higganum  CT  06441. 


AUTHOR  INTERVIEWS 


WRITER-CRITIC  published  in  Smithso¬ 
nian,  Publishers  Weekly,  Village  Voice, 
major  dailies  offers  features  on  leading 
or  unusual  authors  pegged  to  new  books. 
Samples.  Joseph  Barbato,  40-13  82  St. 
Elmhurst  NY  11373. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems.  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle. 
Milwaukee,  Wise.  53217. 


COMIC  STRIPS 


BEST  comic  strips,  puzzles,  feature  col¬ 
umns.  editorial  and  sport  cartoons. 
FREE  CATALOG  or  $2  for  sample  pack. 
R-GABS,  1324  N  3rd,  St.  Joseph  MO 
64501. 


RELIGIOUS  CARTOON— Ideal  for  relig¬ 
ion  page  or  Sunday  edition.  Gentle,  inof¬ 
fensive.  Write  for  samples  and  rates. 
McKeever,  Box  829,  Columbus  MS 
39701. 


CURRENT  AFFAIRS 


RECOGNITION  articles  250-1200  words 
analyze  current  events  from  a  funda¬ 
mental  viewpoint,  discusses  principles 
to  apply,  written  in  clear,  understanda¬ 
ble  style.  Box  33517,  Editor  &  Publisher. 


FRIENDS  ...  we  never  met  .  .  .  The 
fastest  growing  syndicated  dating  fea¬ 
ture  in  the  country.  Issued  FREE  weekly 
and  is  the  ONLY  syndicated  feature  that 
PAYS  YOU  for  its  publication.  Contains 
respectable,  personal  ads  from  YOUR 
specific  community.  Also  has  a  SE¬ 
NIOR'S  CORNER  for  people  over  60.  De¬ 
signed  for  family  publications  and  FAN¬ 
TASTIC  for  all  types  of  magazines. 
Creates  more  readership,  circulation, 
advertisement  and  expansion.  Camera 
ready.  Dial  Syndications.  Box  7-351, 


ANCHOR  scattered  energy  ads,  news. 
Crisp  service  Q  &  A  pulls  readers.  Energy 
Notebook,  Box  717,  Cooper  Sta,  New 
York  NY  10003.  (212)  777-3977. 


EDUCATION 


TEACHER  FEATURE— Utilize  the 
"Newspaper  as  the  Textbook."  Daily  les¬ 
sons  available  for  grades  K-8.  Developed 
by  certified  teacher/journalist.  Syndi¬ 
cate  rates.  603  Union  Rd.  Spring  Valley 
NY  10977. 


"HOME-TOWN  MARKET  BASKET"— 
Well-known  cook  book  author,  freelance 
magazine  writer  and  past  editor  for 
Look,  Gourmet  and  Ladies'  Home  Jour¬ 
nal  writes  clever  newspaper  column  with 
food  industry  supported  recipes  and 
kitchen  tips.  Readers  learn  nutritionally 
better  economy  and  save  huge  magazine 
prices  for  same  information.  Column 
draws  local  advertisers.  “MARKET  BAS¬ 
KET"  is  now  successful  from  Massa¬ 
chusetts  to  Kentucky  and  California  to 
Idaho  Cost  $10  per  month;  "slick"  for 
every  Monday;  delivered  first  of  each 
month.  Send  for  free  month  to  "Market 
Basket,"  PO  Box  1754,  Twin  Falls  ID 
83301. 


GARDENING 


AWARD-WINNING  garden  writer,  illus¬ 
trated  weekly.  600  words.  Details.  Mas¬ 
son,  Box  66,  Needham  MA  02192. 


FOR  THE  ONE  publisher  in  10  really 
serious  about  promotion— The  Bottom 
Line  tells  your  local  merchant  why  he 
should  use  more  newspaper  advertising. 
Weekly  questions  and  answers  by 
publisher-professor  use  fact,  logic  and 
humor.  S.  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

FLEXIBLE  FREELANCE  FEATURETTES 
on  Western  History,  Natural  History  or 
Science.  Details:  Information  Systems, 
PO  Box  359,  Ft.  Collins  CO  80522. 

FEATURES  enchant  readers.  We  have 
81.  List,  samples,  package  offers. 
Dickson,  1 7700  Western  69H,  Gardena 
CA  90248. 

FOR  A  LOOK  AT  NEW  COLUMNISTS: 
Feature  Associates,  3334  Kerner  Blvd, 
San  Rafael  CA  94901. 


LANGUAGE 


LANGUAGE  LINE  informs,  amuses  on 
language,  words,  culture.  Daily,  weekly 
readers  love  it!  Lowly-priced,  highly 
creative.  Fascinating  to  read  2  or  3  times 
a  month.  Its  Eastern,  Western  pub¬ 
lishers  praise  it.  This  tested  column  will 
work  for  you.  Try  it!  LANGUAGE  LINE, 
60  W  Broad  St,  Mt  Vernon  NY  10552. 
(914)  664-6589. 


HANDICAPPED 


RESOURCES,  rights,  news,  self-help  for 
America's  20-r  million  disabled  persons. 
500  words  weekly.  B.  Williams.  2209 
Clearwater,  Bloomington  IL  61701. 


WHAT'S  NEW  IN  MEDICINE? 
Latest  medical  news,  weekly,  with  com¬ 
mentary,  350  words.  L.A.  Chotkowski, 
M.D.,  FACP,  1143  Chamberlain  Hwy, 
Kensington  CT  06037. 


"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news.  Proven 
results.  Camera-ready.  Samples.  Mike 
LeFan.  1802  S  13th,  Temple  TX  76501. 


SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Feature  in  News- 
day,  Philadelphia  Bulletin,  Houston 
Chronicle  and  other  fine  newspapers. 
Free  samples.  M.  Stevens,  15  Brecken- 
ridge  Rd.  Chappaqua  NY  10514. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated) 
Great  for  Weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  6th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  NY  10940. 
(9141  692-4572. 

EXPERIENCED  Film  Critic  with  daily  of¬ 
fering  1-3  reviews  per  week.  Samples 
available  on  request.  Steve  White.  153  L 
St,  Boston  MA  02127.  (617)  292-3717, 
268-3781. 

_ REAL  ESTATE 

HOUSE  CALLS— Citation  for  recent  na¬ 
tional  award  says  "entertaining  format, 
concise,  solid  writing  skills  and  a  wealth 
of  real  estate  knowledge."  6th  year,  ma¬ 
jor  dailies.  Edith  Lank,  240  Hemingway, 
Rochester  NY  14620.  (717)  271-6230. 


RECORD  REVIEWS 


Feature  Your  Feature  in  Features  Available 
and  watch  your  syndicate  sales  soar!  Run  your  ad  for  1 2, 26  or  52  issues 
and  benefit  from  our  low  contract  rates 
Call  for  information: 

E  &  P  CLASSIFIEDS  (212)  752-7053 
We’ll  give  you  someting  to  write  about! 


RECORD  REVIEW— Keep  your  readers 
informed.  Everyone  buys  records!!!  Con¬ 
tact:  Imagine  Magazine,  PO  Box  2715, 
Waterbury  CT  06720.  (203)  753-2167. 


"BOOTSTRAPS"  is  basic.  It's  an  in¬ 
teresting,  competitive,  habit- forming, 
800  words  of  creative  entertainment  and 
cultural  motivation  for  self-improve¬ 
ment.  $5  per  week,  4  weeks  free.  Elm 
Hollow  Syndicate,  Box  403,  Livingston 
Manor  NY  12758. 


ANNOUNCEMENTS 


ANNUALS  WANTED 


YOUR  OLD  COPIES  of  the  Editor  &  Pub¬ 
lisher  Yearbook  can  be  put  to  use  by  a 
small  college.  Please  mail  copies  from  the 
1970s  to;  Dennis  D'Andrea,  Communica¬ 
tions  Department,  New  England  College, 
Henniker  NM  03242. 


GRADUATE  PROGRAMS 


M.S.  IN  COMMUNICATION— Journalism 
and  radio-TV.  Assistantships  and  fellow¬ 
ships  available.  Welcome  applications 
from  those  without  journalism  back¬ 
ground.  Apply  by  March  31  to  Department 
of  Communication,  Utah  State  University, 
Logan  UT  84322. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89.  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  National  8-1133 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Monclair,  Calif.  91763. 
(714)  626-6440 


WHITE  NEWSPAPER  SERVICE 
Appraisals.  Mergers,  Sales. 

No  Charge  for  Consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Dr,  Savannah,  GA  31405,  (912) 
925-8666,  day  or  night. 


KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  30  years. 

(We  handle  different  properties— offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
PO  Box  88,  Norton  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  733-8053 
da^lme;  (813)  446-0871  nights;  or  write 
Box  3364,  Clearwater  Beach,  FI.  33515. 
No  obligation,  of  course. 


SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
I  Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003,  (609)  795- 
6026. 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily 
and  community  newspapers.  Professional, 
confidential. 

Business  Broker  Associates 

(615)  756-7635. 


ALAN  G.  LEWIS.  MEDIA  BROKER 
On  file:  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridie  Rd.,  Hardwick,  MA  01037.  (413) 
47^009. 
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NEWSPAPER  BROKERS 


HALF  CENTURY  OF  EXPERIENCE  in  get¬ 
ting  good  buyers  and  sellers  together. 
NEMpAPER  service  CO.,  INC.,  PO 
Drawer  12428,  Panama  City,  FL  32401. 


NEWSPAPERS  FOR  SALE 


$32. 5M  PROFITABLE  Zone  6  legal  weekly 
on  developed  lake,  serves  3  area  towns. 
Ideal  for  husband/wife  team.  $25M  cash. 
Box  32474,  Editor  &  Publisher. 


SAN  JOAQUIN  VALLEY  weeky  for  sale. 
Agricultural-based  growth  area.  Paper 
grossing  $200,000-r  in  1979.  $300,000 
includes  press  and  fully  equipped  news¬ 
paper.  3900  square  foot  building  may  be 

f  urchased  separately.  Good  family  opera- 
ion.  Minimum  $9O,000  down.  Snyder 
Newspaper  Brokers,  PO  Box  308,  Lindsay 
CA  93247. 


OHIO  unopposed  county  seat  tri-weekly. 
Gross  $1.4  million.  Central  plant.  Real 
estate.  $2.65  million.  This  is  what  you're 
looking  for. 

OHIO  county  seat  twin  weeklies.  $810M, 
includes  modern  building. 

ARKANSAS  weekly.  $325M,  includes  plant 
and  building. 

TENNESSEE  long  established  shopper, 
money  maker,  $708,000. 

MISSISSIPPI  county  seat  weeklies  and 
real  estate,  $1,575,000. 

State  cash  and  qualifications. 

JAMES  WHITE 

Box  783,  McMinnville  TN  37110 


NEBRASKA  HUSBAND-WIFE  WEEKLY— 
Small  town,  only  paper  in  rich  county. 
Owner  took  out  nearly  $33,000  last  year 
and  business  is  growing  yearly.  Asking 
price  is  $100,000  with  $29,000  cash 
down,  liberal  terms  on  balance.  Marion  R. 
Krehbiel,  Box  88,  Norton  KS  67654. 


INDIANA  WEEKLY,  quality  paper  in  high 
growth  area.  $200,000  gross  with  long 
profit  history.  Price  $165,000,  terms  pos¬ 
sible.  Qualily  self  first  letter.  Box  32666, 
Editor  &  Publisher. 


GEORGIA  WEEKLIES,  group  of  3,  4000 
paid,  $83,000. 

GEORGIA  weekly,  800  paid,  $42,500. 
GEORGIA  weekly,  2500  paid,  $66,000. 
ALABAMA  weekly,  1800  paid,  $146,000. 
ALABAMA  weekly,  1600  paid,  $50,600. 
TENNESSEE  weekly,  3800  paid,  $1 10,000. 
MASSACHUSETTS  weekly,  30,000  paid, 
$1,060,000. 

INDIANA  weekly,  1100  paid,  $27,500. 
OKLAHOMA  weekly,  826  paid,  $111,000. 
FLORIDA  weekly,  2000  free  delivery, 
«44  000. 

FLORIDA  weekly,  5000  free  delivery, 
$75,000. 

FLORIDA  weeklies,  group  of  4,  69,000 
free  delivery,  $530,000. 

LOUISIANA  bi-weekly,  25,000  free  de¬ 
livery  $555,000. 

DAILY,  6  days,  4000  paid,  $1,666,000. 
PENNSYLVANIA  shopper,  8000  TMC, 
$100,000,  '79  net  $21,043. 

TENNESSEE  shopper,  22,000  TMC, 
$708,000 '79  net  $113,785. 

NEW  MEXICO  shopper,  25,000  TMC, 
$111,000 '79  net  $42,791. 

NORTH  CAROLINA  shopper,  50,000  TMC, 
$200,000,  '79  net  $5681. 

NORTH  CAROLINA  shopper,  21,000  TMC, 
$167,000,  gross  in  '79  $220,000. 

Business  Broker  Associates 
(615)  756-7635 


SELLERS  WILL  FINANCE  COMPETENT 
BUYERS  AT  9%  INTEREST 
ILLINOIS— Weekly  doing  $285,000  gross. 
Own  plant  includes  3  unit  press  and  build¬ 
ing. 

ILLINOIS— Small  weekly  with  outstanding 
profit  structure.  Over  $40,000  net  on 
$80,000  gross.  $105,000  includes  build¬ 
ing,  29%  down. 

MINNESOTA— 2300  circulation  paper  and 
7000  shopper  in  southeast  Minnesota 
town  of  4100.  Grossing  $112,000,  29% 
down. 

MIDWEST— Downtown  metro  free  weekly. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ZONE  5  semi-weekly  with  two  shoppers, 
$900,000  gross.  Four-unit  press,  well 
equipped,  progressive  community,  major 
chain  advertisers.  Box  32696,  Editor  & 
Publisher. 


MOM/POP  daily.  Zone  7,  $50,000  down, 
assume  note.  State  qualifications.  Box 
33425,  Editor  &  Publisher. 


2-AREA  monthly  free  farm  paper,  estab¬ 
lished  31  years.  Option,  terms,  owner  retir¬ 
ing.  Box  1294,  Enid  OK  73701. 


NEWSPAPERS  WANTED 


CLASSIFIED  ADVERTISING  RATES 


MIDWEST— Downtown  metro  tree  weekly. 
Sale  priced  less  than  gross  of  $70,000. 
Good  profit  structure.  $19,000  down. 
ROY  HOLDING  &  ASSOCIATES 
PO  Box  212,  Galva  IL  61434 
Phone  (309)  932-2270  days 
(309)  932-2642  eves 


SMALL  paid  weekly  and  medium  size  "uo".  ' 
shopper,  $2(X),(XX)  gross.  Zone  2.  Real  es¬ 
tate  with  rentals  available.  Rentals  will 
make  payments.  Buy  all  or  part.  Box  '' 

33518,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  March  15,  1980 


MIDWEST 

ADVERTISERS 

Call  in  your  Help  Wanted  and 
Equipment  &  Supplies  ads  to  our 
Chicago  office.  Deadline:  12 
noon,  Tuesdays. 

Elaine  Sims 
(312)  565-0123 


LINE  ADS  POSITIONS  WANTED 

iRemittance  should  accompany  tPayable  wtth  order) 

copy  unless  credit  established). 

1  week  — $3. 10  per  line.  1  week  —$2.25  per  line 

2  weeks— $2.95  per  line,  per  issue  2  weeks— $2.  lO  per  line,  per  issue 

3  weeks — $2.75  per  line,  per  issue  3  weeks— $1.95  per  line,  per  issue 

4  weeks— $2.55  per  line,  per  issue  4  weeks— $1.70  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and  Add  $2.00  per  insertion  for  box  service 
count  as  an  additional  line  in  copy.  and  count  as  an  additional  line  in  your 

copy. 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  in  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $70  per  column  inch 
camera  ready,  $75  pub  set. 

Contract  rates  asaffabta  on  request. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Tintte 
Box  numbers.  ma{led  each  day  as  they  are  received,  are  valid  lor  I  year 

Editor  &  Publisher 

575  Lexington  Avc  ,  N  Y  .  N  Y  10022  (212)  752-7050 


1  week  —$2.25  per  line 

2  weeks— $2.10  per  line,  per  issue 

3  weeks— $1.95  per  line,  per  issue 

4  weeks— $1.70  per  line,  per  issue 


IF  YOU  ARE  without  competition  in  your 
home  base,  do  not  have  a  central  printing 
plant,  and  have  at  least  45(X)  paid  circula¬ 
tion,  our  widely-respected  group  of  com¬ 
munity  newspapers  would  like  to  discuss 
purchasing  your  non-daily  publication. 
Flexible  arrangements  to  meet  your  needs, 
including  your  remaining  with  the  newspa¬ 
per.  No  paper  too  large  for  us  to  consider. 
Please  send  information  to  Box  31752, 
Editor  &  Publisher.  All  replies  kept  strictly 
confidential. 


SOUTHERN  FLORIDA  weekly  or  small 
daily.  On  or  near  either  coast.  Desire  com¬ 
plete  or  controlling  interest.  Box  32575, 
Editor  &  Publisher. 


WEEKLY  NEWSPAPER  in  small  Mississippi 
or  Missouri  River  town,  preferably  pub¬ 
lished  in  combined  office-home.  Write  Box 
32617,  Editor  &  Publisher. 


WEEKLIES  in  Nassau  County,  Long  Island, 
with  fair  terms  to  established  publisher. 
Groups  or  individual  papers.  Box  33469, 
Editor  &  Publisher. 


OLD  NEWSPAPERS 


LARGE,  LARGE  COLLECTION  OF 
NEW  YORK  CITY  NEWSPAPERS 
Past  10  Years.  Times,  News,  Post,  etc. 
Chancellor  Services,  ra  Box  381,  Canal 
Street  Station  NY  10013. 


PUBUCATIONS  FOR  SALE 


REGIONAL  transportation  trade  magazine 
by-monthly  with  excellent  growth  potential 
for  hard  worker.  Pacific  Northwest.  Low 
down,  terms.  Box  32358,  Editor  & 
Publisher. 


TWO  MIDWEST  SHOPPERS  with  over  1 
million  in  sales.  One  manager  can  manage 
both  publications.  Well  established,  good 
trade  area,  very  profitable.  Write  Box 
33516,  Editor  &  Publisher. 


PROFESSIONAL 

ORGANIZATIONS 


SIGN  UP  NOW! 

AMERICA'EAST  '80  Newspaper  Produc¬ 
tion  Conference,  featuring  largest  trade 
show  exhibition  in  the  East!  Opens  March 
26-28  at  Hershey  Convention  Center,  Her- 
shey  PA.  Offers  newspaper  executives  in¬ 
formative  workshops  on  energy  conserva¬ 
tion,  government  and  labor  relations, 
bureau  systems  and  remote  terminals, 
preventive  maintenance,  etc.  Details  and 
registration  forms;  Dick  Dew,  2717  N. 
Front  St.,  Harrisburg  PA  17110.  (717) 
234-4067. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Authorized 

Classification 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Run:  _ Weeks _ Till  Forbidden 

Please  indicate  eiact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  PUBUSHER  •  575  Lexington  Ave  •  New  York.  N  Y.  10022 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


TMC  CONSULTING — Target  market  and 
TMC  household  data  base  development, 
computer  program  evaluation,  postal  car¬ 
rier  pre-sort  qualification,  non-subscriber 
routing,  zip  code  and  distribution  analysis. 
James  E.  Cannon,  50  Elm  St,  Windsor 
Locks  CT  06096.  (203)  623-3209. 


ENGINEERING 
&  INSTALLATIONS 


gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


PRESSES-CONVEYORS;  Consultants,  En¬ 
gineers,  Riggers  and  Machinists  for 
equipment  installations,  modifications, 
repairs,  removals  and  overseas  shipments. 
Skidmore  &  Mason,  1  Sherman  Av,  Jersey 
City  NJ  07307,  (201)  659-6888. 


NEWSPAPER  DESIGN 


Redesigning 
your  newspaper? 
Call  us. 

We're  experts. 

Newspaper  design  is  too  important 
to  be  left  to  guess  work. 

We're  experts  in  typography, 
layout,  graphics,  legibility. 

And  we're  experienced. 

We  recently  assisted  with  the 
redesign  of  The  Miami  Herald 
and  developed  the  new  graphic 
concept  of  Our  Sunday  Visitor. 

Let  us  come  to  your  newspaper 
to  work  on  your  redesign. 

Let  us  train  your  staff. 

Call  or  write  us.  We'll  be 
happy  to  explain  our  program. 

Design  Research 
International 

P.O.  Box  27,  Carmel,  Ind.  46032 
Telephone  317-846-4036 


Equipment 
&  Supplies  . . . 


BUSINESS  SYSTEMS 


CREATIVE  DATA  SYSTEMS  offers  flexible 
business  systems  designed  for  IBWGSD 
computers.  Systems  available  include  a 
total  market  coverage  Circulation  System, 
Display  and  Commercial  Classified  A/R, 
Transient  Classified,  Payroll  A/P,  Inventory 
and  G.L.  Circulation  System  provides  on¬ 
line  access  to  subscriber,  route,  carrier 
and  service  error  data.  Produces  ABC, 
draw,  bundle  wrappers,  truck  manifest, 
mailing  labels  and  carrier  billing.  Handles 
P/A  billing  and  amortization.  Display  A/R 
has  extensive  sales  comparisons,  contract 
performance  and  salesperson  effective¬ 
ness  reports.  Contact  CDS,  PO  Box  23054, 
Kansas  City  MO  64141.  (913)  381-1109. 

CAMERA  &  DARKROOM 

KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  CA  90801 

SQUeeze  Lenses  new  and  trade-ins  .  .  . 

Manufacturer/Specialists  since  1968 

New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278. 


EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

MAILROOM 

NEWSPRINT 

CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  Parts. 

NORTHEAST  STORAGE  &  INDUSTRIES 

NEWSPRINT  ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.  3305  W.  Warner,  Santa 
Ana,  CA  92704.  (714)  556-7130. 

(213)  257-7557 

PHOTOTYPESETTING 

NEWSPAPER  SIZE  Cheshire  and  Magna- 
craft  Labeling  Machines  with  single  wide 
or  computer  print  out  multiwide  label 
heads.  Plastic  strapping  machines.  Ed  or 
Scott  Heisley,  in  Texas  call  (214)  357- 
0196,  others  call  (800)  527-1668. 


MAILROOM  FOR  SALE— Phillipsburg  2 
station  envelope  inserter.  Addressograph 
machines,  frames,  cabinets.  Curtis,  816 
National  Press  Bldg,  Washington  DC 
20045.  (202)  628-5696. 


MULLER-MARTIN!  227E  inserting  ma¬ 
chine  ,  2  or  more  stations.  Contact  W.R. 
Stabler,  PO  Box  150,  Napa  CA  94558. 
(707)  226-3711. 


Three  station  with  quarter  fold.  Approxi¬ 
mately  1  year  old.  Call  Ed  Hogan  (512) 
534-0329. 


2  STEPPER  folding,  wrapping  and  tying 
machines:  1  two  station,  1  three  station. 
Very  good  condition.  Call  Ed  Hogan  (512) 
534-0329. 

KANSA  inserter  with  3  stations.  Excellent 
condition.  Available  immediately,  $10,000  . 
Box  32765,  Editor  &Publisher. 

SHERIDAN  48  P  inserter. 

SHERIDAN  24  P  inserter. 

1  KANSA  inserter,  3  stations. 

1  KANSA  inserter,  2  stations. 

STA-HI  257  counter  stacker,  4  years  old. 
CUTLER  HAMMER  Mark  IV  counter 

CHESHIRE  labeling  machine. 

All  machines  in  excellent  condition.  Our 
firm  will  install  in  your  mailroom  and  train 
your  personnel. 

Call  or  write: 

GRAPHIC  MANAGEMENT  ASSOC.,  INC 
Newspaper  Mailroom  Systems  Division 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 

MISCELLANEOUS 

LOST  LEASE 
Selling  All  Equipment 
4  Unit  Mergenthaler  Newsmaster  2 — 
around  to  64  pp  tab 
6  unit  Color  King  2  folders— 1  with  DP, 
Run  as  6  unit  or  as  4  and  two.  lOOHP 
and  40HP  drives.  8  positions  and  6 
positions.  Goss  roll  stands.  Elect  corn- 
pen  saters. 

Often  2  pass  oven  and  chill  rolls. 

2  unit  ATF  (1950)  22%  x  SGVz  and  ¥<  fold- 


MAKING  market  in  Mark  I,  II,  III  Photon 
Pacesetters.  The  Lookout,  POB  205, 
Hopewell  June  NY  12533,  (914)  226-4711. 


TWO  COMPUGRAPHIC  Videosetter  I's  In¬ 
cludes  spare  parts  kit:  spare  reader:  One 
(1)  Sans  No.  1  and  Two  (2)  News  No.  6 

C'  s.  Any  reasonable  offer  accepted.  Call 
Abare,  (315)  782-1000. 


CASH  FOR  MARK  I,  IV,  V 
PACESETTERS 
(614)  846-7025 


COMPUGRAPHIC  I,  $3300:  Compugraphic 
II,  $4500:  12  fonts,  $500.  Both  $7500. 
Call  (516)  484-4477. 


1  COMPUGRAPHIC  Unisetter  HR,  6 
months  old  with  on  line  dataport  $15,500. 
1  Compugraphic  Unified  Composer,  1  year 
old,  with  expanded  memory,  on  line 
dataport  and  mini  disk  readers,  interface 
and  cable,  $12,500.  Contact:  D.  Gingras, 
The  Journal,  305  Massabesic  St,  Man¬ 
chester  NH  03103.  (603)  668-7330. 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


COMPUGRAPHIC  2961  high  speed  photo¬ 
printer.  Asking  $2200  including  8  font 
strips  and  spare  parts  kit.  Excellent  condi¬ 
tion.  (717)  742-%71,  John  Brockway. 


MERGENTHALER  505C  and  TC  parts  24 
hour  delivery.  6  level  %"  government 
surplus  paper  tape  (yellow)  $10/case. 
(313)  758^0480. 


2- SINGER  8200  Photomix,  including 
fonts.  2-8202  recorders  with  readers. 

3- 9400  VDTs.  Best  offer.  Call  (513)  542- 
8833,  Marilyn. 


COMPUGRAPHIC  VIDEOSETTER  SYSTEM 
1  Videosetter  universal  with  20  grids. 

1  Unified  composer  with  paper  tape 
punch. 

1  UniScan,  sold  as  system  or  separately. 
Contact  Dan  Whittier,  3108  West  Lake  St, 
Minneapolis  MN  55416.  (612)  929-0691. 


V-l-P  724  5-3AB  with  spare  parts  kit:  good 
condition:  immediate:  priced  to  sell. 
Ober/Graphics  (617)  682-1139. 


COMPUWRITER  1—2800  with  spare  parts 
kit.  4961  TL  with  wire  stripper  and  tab  and 
indentKit-2500.  7200  LR  2000.  7200 
HR-2500.  2  AKI  keyboards,  good  condi¬ 
tion.  (609)  854-420(3. 


ATF  combo  folder  quick  change  late 
model  with  book  trimmer  attachment 
and  vacuum  trim  disposal. 

Everything  must  go  call  Howard  Sheldon 
(213)  630-1850. 


DUE  TO  THE 

JOINT  OPERATING  AGREEMENT 
THE  CINCINNATI  POST 
HAS  THE  FOLLOWING  ITEMS  FOR  SALE 
Harris  VDTs  1100' — only  4  available. 
Several  transformers 
ECRM  #1800  scanner  system. 

Mark  II  stacker  and  spare  parts. 
Miscellaneous  mailroom  conveyors. 

Hoe  colormatic  spare  parts,  etc. 

If  interested:  Call  Ted  Feldmann,  Assistant 
production  Manager,  (513)  352-2045, 
Monday  through  Friday. 

NEWSPAPER  RACKS 

FOR  SALE — 200  Leico  machines,  good  to 
excellent  condition,  ranging  $50-60.  Con¬ 
tact  Mr  Boyers  at  (813)  748-6666. 

_ NEWSPRINT _ 

NEWSPRINT  ROLLS— Basis  30  lb  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St,  New  York  NY 
10022.  (212)  688-3020. _ 

OFFERING 

NEWSPRINT 

Write  us  after  February  1  tor  remaining 
spot-priced  2nd  quarter  availabilities.  Box 
32034,  Editor  &  Publisher. 


GOSS  URBANITE  equipment.  We  own  and 
otter  complete  presses,  units,  folders,  and 
upper  formers.  Very  early  delivery.  Used  or 
remanufactured.  O.N.E.  Atlanta,  Ga.  (404) 
321-3992,  Telex  700563. 


GOSS  SUBURBAN  FOLDER— Also  V»  fold¬ 
er  for  Goss  Suburban.  Contact:  D.  Gingras, 
The  Journal,  (613)  668-7330. 

CAPCO  portable  ink  fountains.  Wood  port¬ 
able  ink  fountains.  Goss  portable  ink  foun¬ 
tains.  Hoe  ink  boxes.  Hoe  color  convertible 
press  22%.  4  units  with  2:1  double  deliv¬ 
ery  folder.  We  have  in  storage  spare  parts 
for  Hoe  color  convertible  presses.  Two 
Cline  reels,  and  pasters  in  self-contained 
framing.  Running  belts,  side  lay,  etc.  Suit¬ 
able  for  publication  or  newspaper  press. 
Paper  roll  dollys  and  track. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 

5-UNIT  Web  Leader  used  only  11  months. 
Lack  of  newsprint  forced  shutdown. 
20,000  pph,  easy  to  run.  Buy  for  60%  of 
new  price.  Financing  possible.  Box  32678, 
Editor  &  Publisher. 

4  UNIT  URBANITE,  complete,  2  years  old. 
Suburban  Vz  x  %  folder  available  im¬ 
mediately.  Modiflex  distortion  camera,  20 
X  24.  Cottrell  V15-A  4  unit  Vi  x  V»  folder 
with  4  roll  stands  and  counterveyor,  1970. 
Cottrell  V15-A  4  unit,  1969  2  units,  1972  2 
units,  Vi  X  V»  folder,  4  roll  stands  and  elec¬ 
tric  hoist.  Call  (617)  475-3210. 


EQUIPMENT  &  SUPPLIES 


HARRIS  V  25,  4  or  5  units,  JF  4  Vi,  Vz 
double  parallel  folder  with  cross  perf, 
upper  balloon  former,  accumeter.  New  ap¬ 
proximately  1971.  Will  set  as  complete 
press  or  individual  components.  IPEC, 
INC,  401  N  Leavitt  St,  Chicago  IL  60612. 
(312)  738-1200,  Telex  25-4388. 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned. 
Move  your  press,  install  and  train  on  all 
makes  and  models  web  offset  and  letter- 
press.  25  years  experience.  CONTACT; 
Ken  Langley 

7881  Mastin,  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


4  UNIT  NEWS  KING,  40  HP  drive,  V4,  Vz 
folder,  paster  for  books,  4  roll  stands, 
power  hoist,  plate  bender,  count-o-veyor, 
spare  parts,  excellent  condition.  Must  sell, 
$69,000.  Mr.  Frost,  (614)  476-4100,  (614) 
891-9144. 


1  UNIT  GOSS  COMUNITY  with  folder 
Grease  type  excellent  condition. 

2  1972  Daily  King  add  on  units  with  roll 
stands. 

1  Reconditioned  Color  King  folder  with  30 
HP  GE  drive. 

Call  or  write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St,  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


NEWS  KING,  3  unit  press  with  folder.  Ex¬ 
cellent  condition. 

(415)  495-6010 


COTTRELL  V-22,  4  units,  JF-4  folder 
with  double  parallel. 

Cottrell  V-25  folders,  JF-1. 

Cottrell  V-25,  4-10  units. 

Cottrell  cross  drive  assembly. 

Cottrell  Vanguard  V-15,  2  units. 

Fairchild  Color  King  5  Units,  1968. 

Goss  Community  add-on  units,  l%9-76. 
Goss  Suburban  1500  series  folder. 

Goss  SU  folder,  double  parallel. 

Goss  Suburban,  8  units. 

Goss  Suburban  add-on  units. 

Goss  SC  folders. 

Goss  folders:  Urbanite,  Suburban,  SU, 
Community. 

Goss  Urbanite  folder,  1970. 

Goss  Urbanite  V4  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22V4". 

Fincor  motor  and  control  40  and  75  HP. 
WANTED:  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
(312)  738-1200  Telex  25-4388 


GOSS  SC  FOLDER,  40  HP. 

Goss  Suburban  “1000",  4  units. 

Fincor  50  HP,  60  HP  motors  and  drives. 
Harris  V-15A,  6  units,  2  folders. 

Harris  V-15A  unit. 

Color  King,  4  units. 

News  King,  3  units  and  4  units. 

Kansa  inserter,  4  stations,  “2  up"  model. 
O.N.E.,  Atlanta  GA 
(404)  321-3992  Telex  700563 


4  WEB  COMMUNITY  folder,  20  HP  motor. 
11134  Sepulveda  Blvd,  Mission  Hills  CA 
91345.  (213)  361-7351. 


22%"  CUTOFF  GOSS  HEADLINER,  4  units 
2  half  decks,  2  to  1  folder,  available  now. 
2IV2"  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  available  now. 

4  Wood  Autopasters. 

2  new  Goss  web  width  cut  down  kit. 
22%”  cutoff  Hoe  color  convertible  4  units, 

available  now. 

Goss  Suburban,  2  units,  and  folder. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted 
or  rebuilt. 

4  unit  Harris  V22. 

3-1  unit  Harris  V22,  and  folders. 

4  unit  Harris  VISA. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unit  VISA. 

5  unit  VISA. 

6  unit  Community  SC  folder,  oil  bath. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011. 


EDITOR  &  PUBLISHER  for  March  15,  1980 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 
ADMINISTRATIVE 


9-UNIT  GOSS  MARK  I 
HEADLINER  PRESS 
Press  No.  2266  and  2267 
9  Units 
2  Color  humps 
2  Double  2:1  folders 

1  Superimposed  color  unit  (equivalent  of 
2  half  decks) 

2  Half  decks 
22%"  cutoff 

90°  Plate  stagger 
Tension  plate  lockup 
Under-folder  leads 
Double  upper  formers 
4  Angle  bar  nests— 1-2  bar,  2-3  bar,  1-4 
bar 

Manual  and  power  compensators 
Goss  reels,  tensions  and  pasters 
New  G.E.  controls  (early  1978) 

Unit  drive  motors  rebuilt 
Geared  for  52,500  IPH 
Now  using  60"  web  width 
Reels  accommodate  40'  diameter 
Through  the  use  of  existing  color  couples 
and  reverses,  excellent  color  flexibility  is 
available.  This  high  speed  press  provides 
excellent  net  production  and  is  capable  of 
exceptional  reproduction.  This  press  is  in 
excellent  condition.  Available  first  quarter 
of  1981. 

6-unit  Wood  Web  Offset  Press  consisting 
of:  5  Wood  units  (1  stacked),  capable  of 
printing  color  as  well  as  black  and  white,  1 
Harris  Cottrell  1650  (16  page)  printing  unit 
manufactured  1975,  2  color  humps  (1  on 
stacked  unit)  1  Wood  double  2:1  folder 
with  double  upper  formers.  5  Wood  Electro 
Tab  reels,  tensions  and  pasters,  1  Cline 
reel  with  wood  paster.  1  GE  SCR  solid  state 
press  drive  with  7-55  HP  motois,  1  Often 
hot  air  dryer-10  foot.  3  single  chill  rolls, 
22%"  cutoff  and  manufactured  1967. 
Complete  with  all  standard  accessories  in¬ 
cluding  such  items  as  Baldwin  water  level 
devices,  air  compressor,  plate  bender, 
transfer  tables  and  reel  room  trackage, 
slitters,  air  bars,  automatic  blanket  wash 
up  device,  etc. 

Also  for  sale  2  Cutler  Hammer  60  cycle  50 
HP  motors. 

Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa.  Kansas  USA  66215 
(913)  492-9050  Telex  42362 


FOR  SALE 

7  Mark  3  Pacesetters 
3  Mark  3  microdata  pacesetters. 
2  Versatec  printers. 

Call  or  write: 
Danny  Collins 
Times-World  Corp 
201  Campbell  Av 
Roanoke  VA  24010 
(703)  981-3369 


Inverted  Urbanite  Balloon  Former,  located 
Kansas  City  Area. 

Baldwin  641  water  levelers. 

Baldwin  221  Automixes. 

15  H.P.  Cutler-Hammer  Motor. 

Acumeter  Paster. 

3- unit  Harris  V-15A,  1968,  located  Kansas 
City  area,  available  now. 

4- unit  News  King,  1966,  excellent  press, 
located  New  Jersey,  available  now. 

4- unit  Color  King,  located  Louisiana,  avail¬ 
able  now. 

5- unit  V-22,  1970,  located  Wisconsin, 
available  Spring  1980. 

4  web,  8  roll,  double  width  roll  stand,  will 
handle  45”  diameter  rolls,  62"  wide. 
Equipped  with  5  tension  and  infeed  ar¬ 
rangements  with  controls  on  operator 
side.  Manufactured  1974. 

We  can  arrange  a  turnkey  operation  to  your 

complete  satisfaction. 

For  more  information: 

Inland  Newspaper 
Machinery  Corporation 
105th  &  Santa  Fe  Drive 
P.O.  Box  5487 
Lenexa,  Kansas  66204 
(913)  492-9050  Telex  42362 


FOLDERS  for  19%  Hoe  Man  Cottrell.  Some 
V4'  fold,  some  double  parallel  with  chop 
stitches.  (213)  885-5995,  9745  Delico, 
Chatsworth  CA  91311. 


2  UNIT  GOSS  COMMUNITY  press— oil 
TWO  COMPLETE  PLANTS 
2  unit  Goss  Community— grease, 
platemaker,  camera  &  auxiliary 
equipment. 

2  unit  Goss  Community — oil  platemaker, 
camera  and  auxiliary  equipment. 

Contact:  Ken  Langley 
Continental  Printing  Machinery,  Inc 
7881  Mastin  Dr 
Overland  Park  KS  66204 
(913)  432-8276 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units. 

BOX  200,  EDITOR  &  PUBLISHER 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  28^7900  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 


MAKING  market  in  Mark  I.  II,  III  Photon 
Pacesetter.  The  Lookout,  FOB  205,  Hope- 
well  June  NY  12533.  (914)  226-4711. 


PRINTERS  DRAWERS  and  wood  type,  any 
quantity.  Contact:  Ken  Langl^,  Continen¬ 
tal  Printing  Machinery,  Inc,  7881  Mastin 
Dr,  Overland  Park  KS  66204.  (913)  432- 
8276. 


ACADEMIC 


ASSISTANT  PROFESSOR  OF  JOUR¬ 
NALISM  to  teach  advertising  and  public 
relations  courses  on  undergraduate  and 
graduate  level.  This  position  is  re-adver¬ 
tised.  Advertising  courses  include  princi¬ 
ples,  sales  and  copywriting.  PhD  pre¬ 
ferred.  Professional  and  teaching  experi¬ 
ence  essential.  Salary  competitive.  Position 
open  beginning  fall  semester  (August 
1980).  Application  deadline:April  1,  1980. 
Send  resume,  college  transcripts,  and  list 
of  references  tO:  Chairman,  Department  of 
Journalism  and  Radio-TV,  Box  2456,  Mur¬ 
ray  State  University,  Murray  KY  42071.  An 
equal  opportunity  employer  (M/F). 


THREE  TENURE-TRACK  ASSISTANT/AS¬ 
SOCIATE  PROFESSOR  POSITIONS— One 
opening  in  Print  Journalism  and  two  in 
Broadcasting.  Private  university  with 
Christian  philosophy  of  education  in  ideal 
Southern  California  coastal  location.  Must 
have  Ph.D.  and  professional  background. 
Print  Journalism  professor’s  duties  include 
teaching  a  variety  of  J-writing  courses,  and 
Broadcasting  professors'  duties  will  be 
teaching  standard  TV  and  radio  courses, 
but  there  is  an  opportunity  to  teach  in 
other  diverse  areas,  such  as  mass  com¬ 
munications,  communication  theory,  or 
organizational  communication  both  at  the 
undergraduate  and  graduate  levels  in  a 
strongly  interdisciplinary  division.  $18.0(X) 
to  $28,(XI0  per  year  (depending  on  qualifi¬ 
cations  and  including  guaranteed  summer 
session).  Equal  Opportunity  Employer. 
Contact  Dr.  Stewart  Hudson,  Chairman, 
Communication  Division,  Pepperdine  Uni¬ 
versity,  Malibu.  California  90265. 


ALASKA'S  ONLY  4  year  journalism  degree 
program  needs  an  assistant  professor  to 
teach  courses  in  news-editorial  sequence 
and  advise  weekly  laboratory  newspaper. 
Must  have  MA  in  journalism  plus  at  least  4 
years  solid  professional  experience.  Start¬ 
ing  salary  approximately  $2,500  to 
$24,CXX)  for  9  month  academic  year  be¬ 
ginning  August  25.  Write  for  details.  En¬ 
close  resume,  references,  to  Professor 
Jimmy  Bedford,  Department  of  Journalism 
and  Broadcasting.  University  of  Alaska, 
Fairbanks  AK  99TO1.  Closing  date  April  25 
or  until  filled  after  that  date.  Women  and 
other  minorities  encouraged  to  apply.  The 
University  of  Alaska  is  an  equal  opportun¬ 
ity,  affirmative  action  employer  and  edu¬ 
cational  institution. 


PROFESSIONAL  JOURNALIST  to  teach  in 
the  William  Allen  White  School  of  Jour¬ 
nalism  for  the  1980-81  academic  year,  be¬ 
ginning  August  18,  1980.  Position  de¬ 
mands  teaching  interest  in  reporting, 
editorial  writing,  newspaper  management: 
and  strong  professional  newspaper  back¬ 
ground.  Salary  is  attractive  because  of  a 
support  grant  from  the  Gannett  Founda¬ 
tion.  Deadline  for  applications  April  4. 
1980.  An  Equal  Opportunity  Employer. 
Write  Dean  Del  Brinkman,  School  of  Jour¬ 
nalism,  University  of  Kansas.  Lawrence  KS 
66045. 


MULLER-MARTINI  227E  inserting  ma¬ 
chine,  2  or  more  stations.  Contact  WR 
Stabler,  PO  Box  150,  Napa  CA  94558. 
Phone  (707)  226-3711. _ 

WE  PAY 

TOP  CASH  PRICES  FOR 

IBM  Composers;  Compugraphics  and  A&M 
Wpesetters,  also  Phillipsburg  inserters  and 
(Cheshire  or  Kirk  Rudy  labelers,  regardless 
of  age  or  condition.  We  assume  all  trans¬ 
portation  and  pick  up  costs.  Phone  toll 
free  (800)  521-5M6  or  in  Michigan  (313) 
865-7777. 


SC  FOLDER  and  Community  units  with  40 
HP  or  more  motor. 

(213)  361-7351 


WANTED — 2  Compstar  191s,  8K,  with 
interface  to  PDP  11/70  if  possible.  Con¬ 
tractors  Daily,  (206)  622-7053,  Don  Sirkin. 


60"  SHEET  OFFSET,  preferably  stream 
fed.  (213)  885-5990.  9745  Delico. 
Chatsworth  CA  91311. 


ACADEMIC 


PUBLIC  RELATIONS 
TEACHER 

Practitioner-in-Residence  for  public  rela¬ 
tions  s^uence  in  progressive,  developing 
university  department  of  journalism.  Grant 
position  requires  broad  knowledge  of  all 
aspects  of  corporate  public  relations,  in¬ 
cluding  media  relations,  and  some  teach¬ 
ing  experience  at  college  level  or  in  man¬ 
agement  and/or  professional  development 
institutes  or  seminars.  PhD  preferred, 
MA/MS  required;  APR  highly  desirable. 
Minimum  $24.(XX)for  nine  months.  Higher 
salary  and  rank  dependent  on  qualifica¬ 
tions  to  teach  courses  in  mass  media  and 
public  relations.  Department  has  155 
majors,  student  chapters  of  SPJ/SDX, 
PRSSA  and  Florida  Public  Relations  As¬ 
sociation.  Florida  /\&M  University,  an  his¬ 
torically  black  institution,  is  an  equal 
opportunity/equal  access  institution.  Ad¬ 
dress  letter  with  resume  and  supporting 
materials,  including  references,  to  Robert 
M.  Ruggles,  Department  of  Journalism.  PO 
Box  1^  Florida  A&M  University,  Tallahas¬ 
see.  FL  32307,  by  April  14  1980 


UNIVERSITY  OF  IDAHO  seeks  assistant 
rofessor  to  teach  mass  communication, 
asic  and  advanced  print  journalism 
courses  beginning  Fall  semester  1980.  Ex¬ 
perience  with  broadcast  news  or  photo¬ 
journalism  desirable,  not  required,  tenure 
track  position,  salary  competitive.  Area  of¬ 
fers  gracious  living  near  Canada,  within 
driving  distance  of  coast.  Send  letter, 
names  and  phone  numbers  of  references, 
resume  to  Don  H.  Coombs,  director. 
School  of  Communication,  University  of 
Idaho,  Moscow  ID  83843  by  April  18.  The 
University  of  Idaho  is  an  Equal 
Opportunity/Affirmative  Action  Employer 
and  Educational  Institution. 


ADMINISTRATIVE 


ASSISTANT  PUBLISHER— Heavy  retail 
sales  experience/business  background. 
Run  Fort  Lauderdale  entertainment 
magazine.  $300  per  week.  Send  resume 
and  letter  to  Good  Times,  1400  E.  Oakland 
Park  Blvd.  Ft  Lauderdale  FL  33334.  Inter¬ 
view  necessary. 


SELECT,  SOUTHEASTERN  CITY  newspa¬ 
per  seeks  an  experienced  General  Manager 
for  its  daily  and  Sunday.  Circulation  under 
20.000.  Historic,  beautiful,  ideal  living, 
this  community  offers  ample  opportunity 
for  greater  growth  and  development  of  the 
newspaper  serving  it.  Owner  will  accept 
only  complete  resumes  from  experienced 
general  manager  or  top  executive.  Mail  to 
Robert  John,  Consultant,  RR  1,  Box  227-B. 
Brookneal  VA  24528.  or  call  (804)  376- 
3021. 


MAJOR  DAILY  in  Zone  8  is  searching  for  an 
employment  manager  to  recruit,  evaluate 
and  refer  applicants.  Skills  in  job  analysis, 
testing,  record  systems  and  communica¬ 
tions  are  vital.  Send  your  resume  to  Box 
33512.  Editor  &  Publisher. 


Help  Wanted  .  .  . 


EDITOR  &  PUBLISHER  for  March  15,  1980 


GENERAL  MANAGER — 11  year  oid  Long 
Island  entertainment  magazine.  5  years 
experience,  heavy  knowledge  sales,  fi¬ 
nance,  production,  editorial.  Detail  per¬ 
son,  organized  and  aggressive.  Oversee  35 
employees  in  2  states,  help  launch  new 
magazines.  Looking  for  $1  million  gross  in 
1980.  Benefits:  $25.(XX)  per  year  salary, 
bonuses,  3  weeks  vacation,  health  insur¬ 
ance.  Resume:  Good  Times,  230  Arlington 
Cir,  East  Hills  NY  11548. 


GENERAL  MANAGER  needed  for  commer¬ 
cial  web  offset  plant  in  Zone  1.  ^plicants 
should  have  solid  sales  experience.  Re¬ 
sumes  should  include  salan  requirements 
and  be  sent  to  Box  32687,  Editor  & 
Publisher. 


CONTROLLER 

We  need  a  strong  financial  person  to  join 
our  excellent  management  team.  Must 
have  education  and  experience  to  effec¬ 
tively  take  charge  of  the  business  depart¬ 
ment  at  our  Zone  9.  16.(X)0  circulation 
daily.  Position  reports  to  the  publisher. 
Salary  to  $20, (XX)  per  year  commensurate 
with  experience,  plus  an  excellent  fringe 
benefits  program.  Our  community  provides 
an  unusually  attractive  living  environment. 
Send  complete  resume  including  educa¬ 
tion.  experience  and  salary  expectations  to 
Box  32741,  Editor  &  Publisher. 


MANAGER  for  display,  classified  and  cir¬ 
culation  for  dynamic,  quality  weekly  group 
itching  to  grow.  Take  charge  person  with 
experience.  Call  Hamilton  Meserve  (914) 
677-8241. 


BUSINESS-ADVERTISING  MANAGER  to 
assist  editor  of  a  lively  Catholic  weekly  in 
coastal  New  England.  We  are  looking  for  an 
energetic  person  to  assume  responsibility 
for  alt  non-editorial  operations.  Please  in¬ 
clude  salary  history  with  response.  Write 
Bob  Baldwin.  The  FYovidence  Visitor,  184 
Broad  St,  Providence  Rl  02903. 


INDUSTRIAL  RELATIONS  MANAGER 
tor 

5  Daily  Group  in  Northeast 
Must  be  experienced  in  and  be  able  to  deal 
effectively  with  negotiations  as  well  as  to 
carry  out  management  objectives.  Excel¬ 
lent  salary  and  company  benefits.  Write 
Box  32479.  Editor  &Publisher.  with  com¬ 
plete  resume  and  date  available. 


GENERAL  MANAGER— Weekly  newspa¬ 
per,  14,000  circulation,  staff  of  24.  in 
way-above  average  community  and  ex¬ 
panding  market,  needs  take-charge  Gen¬ 
eral  Manager,  good  with  office  procedures, 
figures  and  people.  Attractive  salary,  in¬ 
surance,  stock-option  plan,  pleasant  con¬ 
ditions.  Send  complete  resume  to  (Xmie 
Morris,  10327  Coggins  Dr,  Sun  City  AZ 
85351,  or  call  (602)  972-610' 

AUDITOR/CORfORATE 

$20,000 

A  Virginia  based  diversified  communica¬ 
tions  company  with  newspaper,  radio, 
television  and  cable  television  operations 
offers  challenging  career  opportunity  as  a 
Corporate  Internal  Auditor.  This  newly 
created  and  highly  visible  position  offers 
tremendous  potential  for  advancement  in 
our  rapidly  expanding  company. 

Applicant  must  be  able  to  work  with  all 
levels  of  management  while  reporting  to 
the  Board  of  Directors.  Two  years  of  public 
accounting  experierree  along  with  ability  to 
plan  and  supervise  own  audits  are  re¬ 
quired.  CPA  and  exposure  to  EDP  auditing 
are  pluses.  35%  travel  which  includes  as¬ 
signments  to  San  Diego.  San  Jose  and  Las 
Vegas;  competitive  benefits  package. 
Send  resume  and  salary  history  to  Mrs 
Lynn  Spears.  Landmark  Communications, 
Inc,  150  W  Brambleton  Av,  Norfolk  VA 
23501.  Equal  opportunity  employer. 


ADVERTISING 


IN  THE  TAX  FREE  Cayman  Islands  (B.W.I.). 
advertising  space  sales,  marketing  and 
PR  position.  If  you  have  sold  lots  of  adver¬ 
tising  space  and  prepared  full  campaigns 
be  it  for  a  deli,  a  bank,  a  boutique  or 
whatever,  have  some  marketing  and  public 
relations  experience,  can  write  copy  and 
do  rough  layouts,  have  knowledge  of  pro¬ 
duction  requirements ...  if  ypu  are  all  of 
these  then  there  is  a  challenging  position 
in  the  Cayman  Islands  we  would  like  to 
discuss  with  you  .  .  .  seriously!  Rush  your 
resume  to  The  President.  The  Northwest 
Co.  (Publishers).  3900  NW  79  Av.  Ste  216. 
Miami  FL  33166. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


ADVERTISING  DIRECTOR 
Zone  3  daily  and  Sunday  newspaper  is 
seeking  an  individual  who  is  strong  in 
sales,  marketing  and  motivation  to  head 
up  its  advertising  department.  They  should 
have  experience  in  txith  retail  and  clas¬ 
sified  advertising,  promotions,  recruit¬ 
ment,  training,  budgets  and  MBO.  This  po¬ 
sition  will  be  open  April  1,  1980.  This  is  an 
excellent  opportunity  for  the  right  person. 
If  interested,  write  and  tell  us  why,  along 
with  resume  and  salary  requirements  to 
Box  32560,  Editor  &  Publisher. 


BI-WEEKLY  Long  Island  entertainment 
magazine,  11  years  old,  seeks  sales  man¬ 
ager  with  3  years  experience.  Duties:  coor¬ 
dinate  6  top  salespeople,  sell  key  retail  ac¬ 
counts,  oversee  trainee  program.  Benefits: 
$23,000  per  year  salary  plus  overrides.  2 
weeks  vacation,  health  insurance.  1979 
billings  $750,000,  goal  $1  million.  Re¬ 
sume:  Good  Times,  230  Arlington  Cir,  East 
Hills  NY  11548. 


ADVERTISING 
SALES  DIRECTOR 


We  are  western  New  York's  leading  daily 
newspaper,  the  29th  largest  in  the  nation. 
The  individual  we  are  seeking  will  be  re¬ 
sponsible  for  all  divisions  of  display  and 
Classified  advertising.  Publishing  daily  and 
Sunday,  we  are  building  on  a  sound  circu¬ 
lation  and  advertising  base— and  are  look¬ 
ing  for  someone  to  further  develop  a  good 
staff  and  innovative  sales  plans  for  the  fu¬ 
ture.  Proven  managerial  and  marketing 
experience, -including  project  organization 
and  motivation  of  sales  personnel,  is  es¬ 
sential.  Background  in  retail,  general  and 
classified  is  important.  Excellent  pay, 
fringes  and  working  conditions.  All  replies 
treated  as  confidential.  Send  resume  and 
salary  requirements  to  Richard  K.  Feather, 
Vice  President,  Buffalo  Evening  News,  1 
News  Plaza,  Buffalo  NY  14240,  or  call 
(716)  849-4535. 


ADVERTISING 

MARKETING 

REPRESENTATIVE 


We  seek  an  intelligent  progressively- 
minded  individual  with  a  proven  sales  rec¬ 
ord  who  is  familiar  with  micro-economics 
and  marketing  principles  and  can  apply 
them  to  businesses  in  the  sales  process 
An  economics  background  is  desired  but 
not  required.  The  person  we  seek  must 
also  be  able  to  effectively  manage  a  sales 
team,  have  a  positive  risk  orientation,  and 
must  thrive  on  change.  The  Casper  Star- 
Tribune  is  undergoing  an  ad  department 
expansion  that  requires  usto  seek  the  very 
best  in  sales  personnel.  If  you  are  out¬ 
standing  in  your  present  position  and  de¬ 
sire  a  new  challenge,  we  have  one  worth 
considering.  Send  resume  to  Lisa  Sam- 
ford,  Casper  Star-Tribune,  PO  Box  80, 
Casper  WY  82602. 


ADVERTISING 

ACCOUNT 

REPRESENTATIVE 


We  have  on  immediate  open¬ 
ing  for  an  experienced  adver¬ 
tising  account  representative. 
Experience  in  automotive  and 
real  estate  accounts  is  pre¬ 
ferred.  This  is  an  interesting 
and  challenging  career  posi¬ 
tion  with  a  large  daily  of 
100,(X)0  combined  circulation, 
in  a  growing  southeastern  Vir¬ 
ginia  community.  Great  bene¬ 
fits  including  paid  vacation, 
sick  leave,  hospitalization  and 
life  insurance,  dental  in¬ 
surance,  excellent  retirement 
plan,  car  allowance,  incentive 
programs.  Beautiful  area  with 
a  nice  climate,  beaches,  parks, 
recreational  facilities,  water 
sports,  etc.  An  unusual  career 
opportunity  for  a  creative  indi¬ 
vidual  with  proven  sales  abil¬ 
ity.  Call  Dennis  W.  Ivey,  Clas¬ 
sified  Ad  Manager,  Daily  Press 
and  The  Times  Herald,  (804) 
244-8424. 


ADVERTISING  SALES 

New  publisher— new  commission  plan- 
immediate  opening!  Minimum  of  2  to  4 
years  experience  needed.  Good  base  pay 
plus  commission  for  mid-teens  earnings. 
Apply  J.W.  Nelson,  Ad  Director,  Daily  Gate 
City,  1016  Main,  Keokuk  lA  52632.  (319) 
524-8300.  Replies  held  in  confidence. 
Call  toll  free  from  Iowa  (800)  472-6003; 
from  states  touching  Iowa  (8(30)  553- 


ADVERTISING  MANAGER— Train  for  gen¬ 
eral  manager  position  while  running  ad 
staff.  Perfect  for  person  with  right  attitude 
and  experience.  Clean  communi^  near 
Houston,  Texas.  Smith  (713)  592-2626. 


MOVE  UP,  be  your  own  boss.  Ohio  weekly 
needs  result-oriented  ad  manager  who  can  ' 
help  us  double  our  sales  in  a  prosperous 
community.  Supervise  staff  of  3.  Salary 
$18,000  plus  good  bonus,  fringe,  car  ex¬ 
pense,  retirement.  Box  32723,  Editor  & 
Publisher. 


GROUP  OF  WEEKLIES  in  Northern  Arizona 
looking  for  experienced  display  advertising 
sales  person  who  can  aggressively  promote 
exciting  marketing  plan  that  combines 
high  penetration  with  intensive  read¬ 
ership.  High  salary,  incentive  bonuses  and 
outstanding  array  of  benefits  offered  by 
one  of  nation's  fastest  growing  newspaper 
chains.  Send  resume  and  references  to 
Tom  Keefe,  Northlander,  317  N  Hum¬ 
phreys  St,  F^lagstaff  AZ  86001. 


SUNBELT  SUBURBAN  group  of  ABC/free 
weeklies  seeks  professional  with  suburban 
advertising  experience  to  manage,  enlarge 
prewnt  ad  staff  of  4  entering  period  of 
rapid  growth.  Zone  6.  Send  resume  to  Box 
33529,  Editor  &  Publisher. 


AD  MANAGER  for  daily  and  8  weeklies. 
Must  also  handle  accounts.  Call  Al 
Swartzell  (316)  321-1120. 


ADVERTISING  DIRECTOR 
Move  to  the  Black  Hills  of  South  Dakota 
and  directthe  award  winning  display,  clas¬ 
sified,  art  and  promotion  departments  of 
an  excellent  growing  newspaper.  Send  re¬ 
sume,  salary  and  personal  objectives  to 
J.W.  Swan.  Rapid  City  Journal,  PO  Box 
450,  Rapid  City  SD  57709. 


SALES  REPRESENTATIVE  needed  im¬ 
mediately  for  expanding  nationally  known 
advertising  feature.  Area  includes  Illinois 
and  Iowa.  Newspaper  background  helpful. 
Salary  $13,200  plus  $6000  for  expenses. 
Travel  necessary.  Responses  confidential. 
Address  replies  to  Personnel  Department, 
PO  Box  8024,  Charlottesville  VA  22906, 


SELL  THREE  full-page  ads  a  week  in  one 
of  our  50,000  circulation  publications  and 
make  $600-a-week.  Live  on  a  resort  lake  in 
rural  Tennessee  where  Country  Music 
stars  live  to  escape  fans.  Ground  floor  op¬ 
portunity  with  new  company  one  hour  from 
Nashville,  3  hours  from  Atlanta  and  IVz 
hours  from  Knoxville.  No  state  income  tax, 
the  cost  of  living  is  very  low  and  you  can 
get  rich.  We  are  an  infant  company 
founded  by  a  Pulitzer  Prize  editor  and  a 
Tennessee  politician.  We  write,  edit,  sell, 
print  and  circulate  small  magazines  and 
newsletters.  Our  smallest  publication  cir¬ 
culates  5000;  our  largest  80,000.  This  is  a 
commission  position  open  for  a  man  or 
woman  who  can  hustle  in  the  South.  Our 
ad  rates  range  from  $125  per  page  to 
$1500  per  page  in  various  publications. 
The  job  pays  a  straight  20  percent  com¬ 
mission  on  all  sales.  If  you  can't  make 
$300-a-week  your  first  month  here,  you  are 
in  the  wrong  business.  We  furnish  ad  leads 
for  all  of  our  publications  and  will  help  you 
develop  regional  and  national  accounts.  If 
you  are  good,  you'll  get  rich  here.  If  you  are 
a  wash-out,  we  don't  want  you  to  waste  our 
time.  If  you're  a  hot  shot,  write  us  with  a 
resume  and  a  letter  telling  about  yourself. 
This  is  a  one-of-a-kind  job  with  a  one-of-a- 
kind  company.  Reply  to  G.M.  Green,  Pub¬ 
lisher,  ACTION  PLIBLICATIONS,  Box  489, 
Smithville  TN  37166. 


DISPLAY  ADVERTISING  salesperson  for  a 
going  shopper  in  the  growing  West.  Zones 
8  or  9.  Good  opportunity  for  a  can-do 
self-motivator.  (916)  920^0920. 


AGGRESSIVE  ad  manager  needed  for  cen¬ 
tral  Illinois  weekly  newspaper  group. 
Supervise  one  part-timer.  Protected  mar¬ 
ket  area;  only  competition  is  from  FM 
radio.  Salary  plus  commission.  Group  has 
growth  plans  and  person  we  hire  must  be 
capable  of  sharing  growth  load,  decision 
making.  Box  33422,  Editor  &  (Publisher. 


ADVERTISING  SALES 

Lung  cancer  deprived  us  of  an  incredibly 
productive  display  sales  executive, 
Hearst-trained  during  the  Great  I3epres- 
sion.  Tough  act  to  follow,  but  if  you  can 
produce  $5M  to  $10M  sales  a  week  by 
making  up  to  100  phone  calls  a  day  to  pick 
up  ads  out  of  several  contiguous  daily  and 
weekly  competitors  in  highest  income  area 
of  Nation  on  West  Coast  into  our  57-year 
old  four  weekly  group,  you're  worth  $25M  a 
year  plus  $5M  or  more  in  bonuses,  com¬ 
missions,  vacations,  and  many  other  bene¬ 
fits.  This  pay  level  only  on  proof  of  pudding 
on  past,  present  and  future  jobs.  She  also 
producM  a  100-page  tab  Centennial  spe¬ 
cial  edition  containing  $30,000  in  ads  in 
30  days  with  only  our  present  sales  staff 
assisting.  Can  you  match  that?  Blue  ribbon 
partially  paid  full  coverage  hometown 
community  newspapers  can  show  huge 
conglomerate  competitors  how  to  achieve 
95%  readership  in  six  cities,  compared 
with  their  40-56%  paid  coverage  of  same 
areas. 

We  are  a  quality  dedicated  open  shop  op¬ 
eration. 

Also  interested  in  a  powerful  circulation 
promotion  manager  who  wants  to  earn 
above  levels  or  more  and  can  prove  ability 
to  bring  it  in.  Write  Box  32716,  Editor  & 
Publisher. 


A  SUCCESSFUL  and  fast  growing  national 
weekly  published  from  New  York,  catering 
to  a  highly  professional  and  affluent  mar¬ 
ket,  needs  an  experienced  person  to  set  up 
a  strong  promotional  campaign  to  go  after 
national  and  cooperative  advertising.  Box 
33489,  Editor  &  Publisher. 


ARTIGRAPHICS 


ARTIST 

Metropolitan  newspaper  in  Zone  2 
has  an  opening  for  an  experienced 
and  versatile  editorial  artist  with 
good  graphic  knowledge  in  layout 
and  design.  Must  be  capable  of 
producing  camera-ready  art  for 
maps,  charts,  diagrams,  also 
photo  retouching  and  some  illus¬ 
tration.  Send  resume  and  samples 
to  Box  32715,  Editor  &  Publisher. 


DAILY  NEWSPAPER  advertising  art  direc¬ 
tor.  Manage  the  advertising  layout  de¬ 
partment  of  The  Daily  Herald.  This  position 
requires  a  working,  productive  art  director 
whose  duties  will  include  developing  and 
directing  systems,  creative  design,  pro¬ 
duction  and  executive  administration. 
Applicant  must  have  background  and 
managerial  skill  to  direct  the  daily  efforts 
of  layout  personnel  to  meet  the  exacting 
and  expanding  needs  of  the  paper's  highly 
productive  display  advertising  depart¬ 
ment.  Must  also  be  able  to  function  as  an 
effective  liaison  between  the  advertising 
layout  department  and  sales,  production 
and  management  personnel. 

The  company  offers  comprehensive  bene¬ 
fits  package  and  a  salary  commensurate 
with  ability  and  experience.  Experienced 
applicants  may  send  resume  to  The  Daily 
Herald,  Personnel  Department,  PO  Box 
280,  Arlington  Heights,  IL  60006. 


CIRCULATION 


ZONE  5  DAILY,  1 1,500,  wants  to  grow  and 
needs  an  aggressive  circulation  director 
who  works  well  with  staff  and  carriers,  is 
excited  by  promotions  and  likes  to  or¬ 
ganize.  Located  in  a  university  town  with  a 
market  of  unlimited  potential.  Group  affili¬ 
ation  means  this  position  could  be  a  foun¬ 
dation  for  a  future.  Send  full  resume,  ref¬ 
erences  and  salary  expectation  to  Box 
33493,  Editor  &  Publisher. 


ASSISTANT  CIRCULATION  MANAGER  for 
Northern  California  daily  newspaper.  Re¬ 
quirements  include  proven  record  of  sales 
and  service.  Excellent  salary  and  benefits. 
Send  resume  with  educational  background 
and  work  experience  in  confidence  to  Box 
33452,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR— 50,000  sub¬ 
urban  daily  requires  aggressive,  results-or- 
iented  Circulation  Director.  Must  be  take- 
charge,  can-do  type  with  heavy  experience 
in  sales  and  strong  history  of  success,  pref¬ 
erably  on  major  daily.  Excellent  salary, 
performance  bonus,  benefit  package. 
Send  resume  and  salary  history  in  com¬ 
plete  confidence  to  Box  33446.  Editor  & 
Publisher.  Zone  1.  Equal  Opportunity 
Employer. 


CIRCULATION  MANAGER  for  7-day  news¬ 
paper,  40-50,000  circulation  in  Zone  5. 
Need  an  experienced  person  with  a  proven 
record  to  manage  and  motivate.  Great  op¬ 
portunity  for  someone  in  a  modern  organi¬ 
zation.  Good  salary  and  fringe  benefits. 
Send  your  resume  in  confidence  to  Box 
32618,  Editor  &  Publisher. 


A  LEADING  SUBURBAN  daily  newspaper 
is  looking  for  a  Zone  Manager  to  lead  and 
motivate  district  supervisors.  This  indi¬ 
vidual  should  have  previous  circulation  ex¬ 
perience  and  an  ability  to  relate  to  people. 
Here  is  an  opportunity  to  use  your  talents 
in  an  atmosphere  of  encouragement  and 
cooperation.  Salary  commensurate  with 
experience.  Send  confidential  resume  with 
salary  requirements  to  Box  32758,  Editor 
&  Publisher. 


CIRCULATION  MANAGER  for  Zone  2, 
twice  a  week  ABC  newspaper  chain.  Car¬ 
riers,  mail,  stands,  ABC.  Incentive  and 
fringe  benefits.  Box  32719,  Editor  & 
Publisher. 


DISTRICT  MANAGERS 
Growth  opportunity  with  a  newly  organized 
circulation  department.  Knowledgeable  in 
recruitment  of  Little  Merchant  and  adult 
carriers,  training,  motivation,  leadership 
and  strong  in  sales.  Excellent  opportunity 
in  one  of  the  finest  areas  in  the  country 
(Zone  3).  If  you  are  concerned  about  your 
future,  send  complete  resume  including 
salary  requirements  and  references  in  con¬ 
fidence  to  Box  32559.  Editor  &  Publisher. 


10,000  AM  DAILY  in  rural  Zone  2  market 
looking  for  shirt  sleeve  circulation  director. 
Must  be  carrier-promotion  minded  indi¬ 
vidual  who  can  motivate  and  supervise. 
$1 1,000  starting  range  with  lots  of  growth 
potential.  Also  excellent  benefit  package 
and  profit  sharing.  Send  resume  to  Jim 
Towner,  VP-Business  Manager,  The  Daily 
Review,  116  Main  St,  Towanda  PA  18848. 


GROWING  FLORIDA  DAILY  in  15,000 
range  seeking  circulation  manager  with 
experience  as  manager  on  similar  size 
newspaper.  Submit  resume  to  Box  33433, 
Editor  &  Publisher. 


EDITORIAL 


EXECUTIVE  EDITOR  for  major  Zone  2  sub¬ 
urban  group.  Must  be  broadly  experienced 
in  all  phases  of  news  department  organiza¬ 
tion  and  in  personnel  management.  Em- 

g basis  on  creative,  innovative  coverage, 
ox  32296,  Editor  &  Publisher. 


EDITOR  (minimum  2  years  experience)  for 
lOOM  metro  weekly  with  feature/news 
focus  to  direct  editorial  staff  and  free¬ 
lancers.  Must  have  good  sense  of  editorial 
packaging  that  will  appeal  to  active,  intel¬ 
ligent  audience.  Position  opens  April  1. 
Salary  negotiable.  Submit  resume  to  pub¬ 
lisher.  Twin  Cities  Reader,  100  N  7th  St, 
Ste  610,  Minneapolis  MN  55403. 


MANAGING  EDITOR— Capable  person 
wanted  for  managing  editor  slot  in  growing 
15,000  North  Carolina  daily.  Must  be  able 
to  work  with  11-member  news  staff.  Ex¬ 
perience  a  must  in  daily  management,  lay¬ 
out,  assignment,  news  judgment.  Ability  to 
work  with  people  a  plus.  Opening  im¬ 
mediate.  Box  32593,  Editor  &  Publisher. 


AWARD  WINNING  15,000  daily  in  Zone  5 
looking  for  top  notch  general  assignment 
reporter  with  emphasis  on  police  and  court 
coverage.  Must  be  able  to  handle  35mm 
camera.  Send  complete  resume  and  clips 
to  Box  32579,  Editor  &  Publisher. 


THE  URBANA  DAILY  CITIZEN,  a  7500  PM 
daily  west  of  Columbus.  Ohio,  is  looking  for 
a  reporter  experienced  in  small  town, 
community  journalism.  Right  applicant 
could  move  into  weekly  newspaper  man¬ 
agement.  Ideal  second  job  for  ambitious 
reporter  who  has  already  demonstrated 
quality  work.  Also  looking  for  photographer 
and  society  editor  with  similar  capabilities. 
Competitive  pay  scale  and  benefits.  Send 
resume  and  samples  to  Phil  Angelo,  PO 
Box  191,  Urbana  OH  43078. 


LOCAL  GOVERNMENT  REPORTER  for 
Midwest  6-day  PM.  Some  experience  pre¬ 
ferred  but  will  train  the  right  person.  Write 
or  call  Lenny  Ingrassia,  Managing  Editor, 
Dixon  Evening  Telegraph,  113-15  Peoria 
Av,  Dixon  IL  61021.  (815)  284-2222. 


NEWS  EDITOR,  PHOTOGRAPHER  for  ag¬ 
gressive  weekly.  Write  Publisher.  PO  Box 
107,  Brandon  MS  39042. 


EDITOR  &  PUBLISHER  for  March  15,  1980 


44 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


BUSINESS  REPORTER — Impressive, 
award-winning  75,000  circulation  daily  in 
Zone  2  is  looking  for  a  top-notch  business 
reporter  with  at  least  three  years  experi¬ 
ence  in  business.  There  is  room  to  glow 
and  grow  for  the  person  with  talent.  Send 
resume  and  clips  to  Box  32546,  Editor  & 
Publisher. 


EDITOR 

Opportunity  like  this  may  not  come  again 
in  Ijfetime  of  newsperson  ready  to  move 
immediately  into  editorship  of  a  small 
Southwestern  daily  in  prime  fishing  and 
hunting  area.  Rural  farm-related  back- 
round  or  agri  reporting  experience  would 
e  helpful.  Journalism  degree  and  all- 
around  reporting,  editing  experience  es¬ 
sential.  Opportunity  to  advance  in  well- 
known  media  group.  This  opening  tailored 
to  an  individual  with  initiative,  creativity, 
ideals  and  dedication  to  hard  work  who 
wants  to  make  his/her  mark  in  community 
journalism.  Few  opportunities  like  this 
come  along  in  today's  media.  Box  32703, 
Editor  &  Publisher. 

OHIO  DAILY  welcomes  applications  from 
newsroom  personnel  for  probable  spring, 
summer  openings.  Include  experience, 
salary  history,  references.  Box  32691, 
Editor  &  Publisher. 

SPORTS  WRITERS — If  you're  experienced, 
solid,  accurate  and  fast  enough  to  handle 
AM  deadline  pressure — and  have  that  spe¬ 
cial  flair  that  sets  you  apart  from  the 
crowd— The  Albuquerque  Journal  would 
like  to  review  your  application.  Send  re¬ 
sume,  clips,  salary  requirements  and  pro¬ 
fessional  references  tO;  Paul  Logan, 
Sports  Editor,  Drawer  J,  Albuquerque  NM 


A  JOB  WITH  US  is  your  best  recommenda¬ 
tion.  Our  grads,  after  4  or  5  years  have 
moved  on  to  Knight-Ridder,  Gannett,  Capi¬ 
tal  Cities  and  top  PR  positions.  Others 
have  stayed  with  us  for  a  career.  We're 
America's  largest  rural  weekly  (21,000 
ABC)  50  mites  north  of  Detroit  in  a  county 
of  70,000.  News  staff  of  6-plus.  Average 
65  pages.  Three-time  nationwide  top 
weekly  general  excellence  in  NNA  con¬ 
tests,  last  time  in  '79.  Top  wages,  fringes, 
guaranteed  overtime,  new  plant,  non¬ 
union.  Now  seeking  reporter.  No  require¬ 
ments  other  than  ability.  Write  Lynn 
Myers,  editor,  Lapeer  County  Press,  Box 
220,  Lapeer  Ml  48446. 

SPORTS  EDITOR— If  you  can  manage 
people,  know  sports  from  A  to  Z  and  can 
put  together  a  section  that  is  lively,  com¬ 
plete  and  cleanly  edited,  we've  got  a  top 
spot  and  a  great  staft  waiting  tor  you. 
We're  located  in  a  growing,  sports-minded 
community  in  Zone  2  with  a  daily  circula¬ 
tion  of  75,000.  Send  resume,  clips  and 
layouts  to  Box  32548,  Editor  &  Publisher. 

INTERNATIONAL  PUBLISHING  firm  has 
immediate  opening  for  a  rewrite  editor  and 
desk  editor.  Previous  experience  in  daily 
newspaper  layout/design  is  essential  for 
this  overseas  news  bureau.  Please  forward 
current  resume  and  samples  of  writing  to 
the  address  below  for  Houston  interview. 

SRM,  Inc. 

Box  57 

2100  W.  Loop  South 
Houston  TX  77027 


EDUCATION 

WRITER 

The  Courier- Journal  has  an 
opening  for  an  experienced 
schools  reporter  to  cover 
elementary  and  secondary 
education  in  one  of  the  na¬ 
tion’s  largest  school  systems. 
The  challenge  of  this  high- 
priority  heat  is  to  balance 
daily  breaking  news  with 
longer-range  interpretive 
pieces  and  in-the-classroom 
features. 

Send  clips  and  resume  to: 
William  Cox.  City  Editor. 
The  Courier-journal.  525 
West  Broadway.  Louisville 
KY  40202. 


REPORTERS — Progressive  weekly  group  in 
suburban  Boston  seeking  aggressive  indi¬ 
viduals  to  Join  news  staff.  Your  future  with 
us  will  be  bright  and  daily.  Please  send 
resume  and  non-returnable  clips  to  Bill 
Freeland,  20  Main  St,  Acton  MA  01720. 

DESK  PERSON  with  minimum  5  years'  ex¬ 
perience  for  32,0(X)  AM  daily  in  scenic 
vacationland  upstate  New  York.  VDT  ex¬ 
perience  desirable.  Definite  advancement 
opportunity  with  group-owned,  quality- 
minded  paper.  Box  32689,  Editor  & 
Publisher. 


NEWS  EDITOR 

Iowa  daily  needs  experienced  reporter- 
photographer  with  desk  ability  and  man¬ 
agement  expertise  to  fill  news  editor  posi¬ 
tion  to  help  editor  continue  upgrading  of  8 
person  staff  and  tri-state  coverage. 
Chance  to  help  rebuild  news  product  and 
put  in  new  VDT  system.  Apply  to  Don  E. 
Black,  editor.  Daily  Gate  City,  PO  Box  528, 
Keokuk  lA  52632.  (319)  524-8300,  call  toll 
free  from  Iowa  (800)  472-6003;  from 
states  touching  Iowa  (8(X))  553-7082. 

MINORITY  AFFAIRS  SPECIALIST 
Southern  California  daily  looking  for  ag¬ 
gressive  reporters  interested  in  social 
problems  of  large  ethnic  communities.  An 
opportunity  for  experienced  reporters  with 
good,  sound  journalistic  fundamentals  and 
stability  to  work  in  a  metro  environment. 
Send  resume,  clips,  salary  expectations  to 
Box  32707,  Editor  &  Publisher.  Affirma¬ 
tive  Action/Equal  Opportunity  Employer. 

VETERAN  SOUGHT 

Large  circulation  metro  paper  in  California 
looking  for  solid  reporter  to  work  overnight 
shift.  Must  be  able  to  move  on  breaking 
stories  with  little  supervision.  A  good  place 
for  a  reporter  tired  of  the  hassles  of  the 
day  shift.  Send  resume,  references,  clips 
and  letter  about  yourself  to  Box  32712.  We 
are  an  affirmative  action/equal  opportunity 
employer. 

45,(XX)  FLORIDA  AM  in  highly  competitive 
market  is  looking  for  a  few  sharp  individu¬ 
als  around  whom  to  build  a  top-notch  desk 
operation.  Successful  candidates  will  have 
desk  experience,  complete  command  of 
the  English  language,  working  knowledge 
of  modular  make-up  and  graphics,  an  abil¬ 
ity  to  work  quickly  and  accurately  under 
deadline  pressure.  Send  resume  and  sal¬ 
ary  requirements  to  Box  33530,  Editor  & 
Publisher. 

GROWING  PM  PAPER  seeks  that  excep¬ 
tional  reporter  who  is  a  skilled  writer,  has  a 
nose  for  news  and  the  courage  to  go  after 
it.  Excel  on  our  police  beat  3  years  and  you 
can  keep  up  with  the  best.  Also  need  com¬ 
petent  deskperson/reporter  and  sharp 
general  assignment  reporter.  Contact  Olin 
Ashley,  Editor,  The  Odessa  American,  Box 
2952,  Odessa  TX  79760. _ 

THE  LOUISVILLE  TIMES  has  an  im¬ 
mediate  opening  for  a  talented,  experi¬ 
enced  journalist  skilled  in  editing  and  in 
design  and  graphics.  Responsibilities  of 
the  special  projects  editor  will  include  de¬ 
veloping  special  layouts,  illustrations  and 
graphics;  assisting  in  the  design  of  page 
one;  developing  reader-response  features; 
and  analyzing  readership  research  and 
proposing  ways  to  better  serve  readers' 
needs  and  interests.  Persons  interested  in 
this  position  should  apply  to  Leonard  Par- 
due.  Managing  Editor,  The  Louisville 
Times,  Louisville  KY  40202. 

WANTED:  An  editor  who  wants  to  create  a 
truly  modern  lifestyle  section  that  can  ap¬ 
peal  to  both  men  and  women.  We  want 
someone  who  can  write  about  people,  has 
a  flair  for  reader-grabbing  features  and  is 
competent  to  handle  serious  subjects  as 
well.  Send  resume  and  clips  to  Joe  Russin, 
Casper  Star-Tribune,  PO  Box  80,  Casper 
WY  82602. _ 

WANTED;  Aggressive  business  reporter 
with  some  experience  in  editing  and  dum¬ 
mying.  Prefer  an  oil  and  gas  specialist  with 
familiarity  with  Rocky  Mountain  region. 
Business  coverage  very  important  in  this 
fast  growing  daily  and  we  are  seeking  to 
improve  quality  and  depth  of  coverage. 
Send  resume  and  clips  to  Joe  Russin. 
Casper  Star-Tribune,  PO  Box  80,  Casper 
WY  82602. _ 

QUALITY  WEEKLY  seeks  experienced  edi¬ 
tor/reporter  for  Zone  9,  2500  circulation 
paper.  Successful  applicant  need  be  ambi¬ 
tious,  conscientious  with  solid  news  back¬ 
ground  to  continue  prize  winning  record. 
Good  wage  plus  fringe  benefits.  Box 
33448,  Editor  &  Publisher. 


SPORTS  WRITER 
Pro  Teams 

Nationally  known  south  Florida  daily  has 
an  immediate  opening  for  a  highly  skilled 
journalist  to  cover  the  Miami  Doipnins.  In¬ 
dividual  must  have  a  minimum  of  5  years 
experience  on  a  daily  with  background  in 
coverage  of  pro  teams  preferred.  Excellent 
salary  and  benefits.  Please  send  resume 
including  samples  to  Box  33507,  Editor  & 
Publisher. 

MANAGER/EDITOR 

Top  notch  manager  and  newsperson  ca¬ 
pable  of  directing  editorial,  advertising 
and  circulation,  wanted  to  manage  grow¬ 
ing,  award  winning  semi-weekly.  Must  be 
profit  oriented  ana  committed  to  excellent 
product.  Enjoy  living  in  smaller  town  near 
one  of  most  attractive  cities  in  Southwest. 
Attractive  salary  plus  performance  bonus. 
Send  complete  employment/earnings  his¬ 
tory,  along  with  references  and  salary  re¬ 
quirements  to  Publisher,  Box  775,  Al¬ 
buquerque  NM  87103. 

THE  GRESHAM  OUTLOOK,  a  fast  growing, 
3-times  weekly  suburban  newspaper  near 
Portland,  Oregon  and  Mt.  Hood  seeks  a 
managing  editor.  You  will  be  joining  a  grow¬ 
ing  Oregon  company  dedicated  to  editorial 
excelleiKe.  Suburban  and  weekly  experi¬ 
ence  helpful,  but  intellect,  energy,  know¬ 
how  and  management  potential  equally 
important.  Send  resume  to  Larry  Walker, 
Associate  Publisher,  PO  Box  678,  Gresham 
OR  97030. 

NATIONALLY  RESPECTED  rural  New  Eng- 
land  weekly,  scenic  area,  seeks  writing 
managing  editor  able  to  improve  high  per¬ 
formance  standards.  Rare  opportunity  to 
advance  in  management  for  careful,  dedi¬ 
cated  worker  who  understands  unique  role 
of  weeklies  and  can  motivate  staff.  Send 
resume,  salary  r^uirements  to  Robert  Es- 
tabrook,  Lakeville  Journal,  Lakeville  CT 
06039,  (203)  435-2541. 

EXPERIENCED  CITY  EDITOR,  19,000  PM 
daily,  Winchester  Evening  Star.  Contact 
Roy  E.  Potts  III,  2  N.  Kent  St,  Winchester 
VA  22601. 

ASSISTANT  SPORTS  EDITOR 
We're  looking  for  a  real  news  pro  to  lead 
our  talented  sports  staff.  To  qualify,  you 
must  be  an  aggressive  newsperson  with 
strong  organizational  skills.  We're  a  large 
AM  daily  in  ACC  Country.  Send  us  your  re¬ 
sume  along  with  a  letter  telling  what  you 
can  do  to  make  us  the  best.  Box  33476, 
Editor  &  Publisher. 


ASSOCIATE  EDITOR 

National  business  paper  has  opening  for 
Associate  Editor  in  the  Deep  South  where 
the  living  is  better. 

Position  requires  dedication — not  a  spot 
for  would-be  writers.  Should  have  at  least 
2  years  magazine  experience.  Objective 
high  quality  editing,  headline  and  editorial 
production  require. 

Send  resume,  two  clips  and  salary  history 
to  Box  33475,  Editor  &  Publisher. 

COPY  EDITOR— We're  searching  for  just 
the  right  person  for  our  features  copy 
desk.  Bri^t,  aggressive.  Highly-skilled.  In¬ 
terested  in  the  arts  and  entertainment, 
experience  a  must.  Write  Scott  Bosley, 
Sunday  and  Features  Editor,  Detroit  Free 
Press,  321  West  Lafayette  Blvd,  Detroit  Ml 
48231. 

WRITER/PHOTOGRAPHER  needed  for  a 
growing  weekly  newspaper  in  the  Florida 
Keys.  Should  be  well  versed  in  covering 
government,  spot  news,  features  and  ex¬ 
perienced  in  darkroom  work,  cut  line  and 
headline  writing.  Transportation  is  a  must. 
Send  resume,  clips,  salary  requirements 
and  photo  if  possible  to  Jackie  Harder, 
News  Editor,  The  Keynoter  Publishing  Co, 
PO  Box  158,  Marathon  FL  33050,  or  call 
(305)  743-5551. 

ASSISTANT  CITY  EDITOR  for  award¬ 
winning  Ohio  daily.  We  are  seeking  an  indi¬ 
vidual  possessing  strong  reporting  and 
writing  skills  with  several  years  experience 
on  city  beats  and  knowledge  of  VDT.  Copy 
editing  experience  is  helpful  for  this  op¬ 
portunity  with  our  45. OCX)  circulation  eve¬ 
ning  paper/48.000  Sunday.  Send  resume 
with  salary  history  and  clips  to  Box  33462, 
Editor  &  Publisher. 

WOMEN'S  WRITER,  copy  editors,  report¬ 
ers  wanted.  Send  resume  to  Jack  Budd, 
Temple  Daily  Telegram,  PO  Box  868,  Tem¬ 
ple  TX  7eS()l. 


COMMUNITY-MINDED  managing  editor 
for  fast  growing,  7000  circulation  daily  in 
the  Southwest.  Must  take  full  charge  of 
news  staff.  Send  samples  of  pictures, 
stories,  and  resume,  salary  expected,  ref¬ 
erences  and  essay  on  the  contents  of  a 

food  community  newspaper.  Box  33444, 
ditor  &  Publisher. 

CHICAGO'S  NEWEST  and  fastest  growing 
daily  regional  newspaper  has  opening  for 
General  Reporter.  J-school  and  some  ex¬ 
perience  required.  Send  resume  and  clips 
to:  Managing  Editor,  Southtown  Economist, 
5959  S.  Harlem.  Chicago  IL  60638. 

REPORTER  with  photo  skills  for  7500 
southeastern  Illinois  award-winning  daily. 
Must  be  imaginative,  news-minded,  self¬ 
starter.  Clips,  resume,  references,  ^x 
33431,  Editor  &  Publisher. 

EXPANDING  horse  magazine  seeks  copy 
editor  for  re-write,  editing  and  proof-read¬ 
ing.  Salary  $12,(X)0.  En^ish  composition 
skills  paramount:  horse  experience  a  must. 
Reply  in  writing  to  Carol  Clark,  Practical 
Horseman  magazine,  225  S  Church  St, 
West  Chester  PA  19380. 

STATES  NEWS  SERVICE  is  looking  for  re¬ 
porters  with  strong  daily  background.  Work 
IS  still  hard,  pay  is  still  low.  Send  clips  and 
resume  to  Editor,  States  News  Service, 
316  Pennsylvania  Av  SE,  Washington  DC 
20003. 

JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Weekly, 
iTionthly  subscription  rates.  M.  Stemman, 
68-38  Yellowstone,  Forest  Hills  NY  11375. 

_ MAILROOM _ 

GENERAL  FOREMAN 
MAILROOM  OPERATIONS 
A  medium  sized  daily  and  Sunday  paper  in 
Zone  2  seeks  an  aggressive  and  experi¬ 
enced  individual  to  manage  mailroom  op¬ 
erations.  Candidates  should  have  experi¬ 
ence  with  machine  inserting  operation  and 
demonstrated  ability  to  manage  substan¬ 
tial  numbers  of  employees  in  a  union  envi¬ 
ronment.  This  is  a  position  where  ideas 
and  efforts  on  cost  reduction  throu^  effi¬ 
cient  use  of  manpower  and  technological 
advancements  are  essential.  A  solid  future 
with  an  excellent  salary  and  benefits  pack¬ 
age  can  be  expected  by  the  individual  who 
meets  our  requirements.  Please  send  re¬ 
sume  with  salary  requirements  to  Box 
32665,  Editor  &  Publisher. 


MARKETING 


MARKETl  NG/CI RCU  LATION 
SALES  MANAGER 

If  you  have  a  marketing  background  with 
circulation  sales  promotion  experience  we 
have  the  right  opportunity  for  you.  We  are 
a  well  established  independently  owned 
major  daily  in  an  exceptional  growth  mar¬ 
ket  in  Zone  2  looking  tor  a  motivator  with 
solid  administrative  ability.  Send  resume 
with  salary  r^uirement  to  Box  32471, 
Editor  &  Publisher. 


NEWSPAPER-IN-EDUCATION 


MANAGER 

EDUCATION  SERVICES 
Our  newspapers  are  looking  for  someone 
with  strong  management  wills  to  direct 
the  Education  Services  Department.  Re¬ 
sponsibilities  include  planning,  develop¬ 
ing,  implementing,  monitoring  and  asses¬ 
sing  performance  of  educational  programs 
that  encourage  newspaper  reading  among 
students;  also  involves  supervising  a  staff 
of  five  employees,  planning  and  establish¬ 
ing  departmental  goals  and  strategies, 
coordinating  programs  with  various  de¬ 
partments  and  planning/administering  the 

Interested  applicants  should  have  a  four 
year  college  degree  and  one  to  three  years 
of  actual  management  experience  or  one 
plus  years  of  cTassroom  teaching  experi¬ 
ence. 

Our  newspapers  offer  a  competitive  wage 
and  benefits  program. 

If  interested,  send  complete  resume  and 
salary  requirements  to  Michael  H. 
Seraphine,  425  Portland  Avenue,  Min¬ 
neapolis,  Minnesota  55488. 

The  Minneapolis  Star/Minneapolis  Tribune 
Equal  Opportunity  Employer 


EDITOR  &  PUBLISHER  for  March  15,  1980 


HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

SALES 

SALES 

SALES 

Positions  Wanted  .  . 


HELP  WANTED 


PHOTOJOURNALISM 


PHOTOGRAPHER 

Imaginative:  adept  at  single  shot  as  well  as 
photo  essay;  enjoys  working  with  color;  ex¬ 
perienced  in  newspaper  photography  (at 
least  2  years);  good  with  people— these 
describe  the  versatile  photographer  we  are 
seeking  for  our  bustling,  medium-sized. 
Big  Sky  daily.  If  you  would  enjoy  working 
on  a  newspaper  which  places  emphasis  on 
both  color  and  black/white  pictures,  please 
send  recent  clips  and/or  unmounted 
photos  including  at  least  1  photo  essay  on 
a  single  subject  to  the  Personnel  Manager, 
The  Billings  Gazette,  PO  Box  2507,  Billings 
MT  59103.  An  equal  opportunity  employer 
M/F. 


PHOT OGRAPH  ER— Exceptional  opportun¬ 
ity  for  outstanding  photojournalist.  Pad- 
dock  Publication's  Weekly  Herald  is 
searching  for  an  ambitious  person  with  ex¬ 
perience  in  newspaper  photography.  At¬ 
tractive  salary  and  benefits.  Send  applica¬ 
tions  to  Terry  L.  Hershey,  News  Editor,  The 
Herald,  PO  Box  639,  Mundelein  IL  60060. 
An  equal  opportunity  employer. 


WANTED— Photographers  whose  minds 
work  as  well  as  their  cameras.  This  position 
requires  heavy  involvement  with  the  news 
room.  Color  experience  a  big  plus.  We  are  a 
weekly  group  in  suburban  Boston  with  a 
bright  and  daily  future.  Please  send  re¬ 
sume  and  non-returnable  clips-portfolio  to 
Bill  Freeland,  20  Main  St,  Acton  MA 
01720. 


Circulate  Your  Jobs, 
Services,  Talents 
to  the  Largest 
Newspaper  Audience 
in  the  World 
with  E&P  Classifieds 


PRESS  ENGINEERS 


MECHANICAL  ENGINEERS 
DETAILERS 

Growing  company  manufacturing  large 
newspaper  printing  presses  seeks  senior 
and  junior  engineers  experienced  in  large 
presses  or  comparable  precision  rotating 
machinery.  Midwest  and  West  Coast  loca¬ 
tions,  excellent  benefits,  ESOT.  Contact  in 
confidence;  Carl  Hermach  or  Bob  Hamil¬ 
ton. 

PUBLISHERS  EQUIPMENT  CORP 
4404  Sunbelt  Dr,  Dallas  TX  75248 
(214)  386-5833 


PRESSROOM 


EXPERIENCED  PRESSPERSON  for  8  unit 
Goss  Community  press,  SC  folders.  Shop¬ 
per  and  commercial  work.  Contact  Gary 
Mohr  (800)  843-6805,  toll  free. 


PRESSROOM  FOREMAN  wanted  in  Zone 
4.  Must  be  capable  of  running  top-quality 
color  work.  Must  be  familiar  with  Hoe  Col- 
ormatic  Press  and  plastic  plates.  Person 
must  be  willing  to  take  charge  and  run  a 

food  clean  pressroom.  Medium  size  daily, 
mornings  and  5  afternoons.  Good  salary 
and  benefits.  Box  32591,  Editor  & 
Publisher, 


JOURNEYMAN  PRESSPERSON  to  run  4 
unit  News  King  web  press.  South  Carolina 
location.  Salary  negotiable.  Send  resume 
to  Box  32671,  Editor  &  Publisher. 


JOURNEYMAN,  double  wide  web  offset 
Harris  16(W,  preferably  with  daily  and/or 
commercial  background.  Please  call  (303) 
633-3881. 


PRESSPERSON 

Major  Southern  offset  newspaper  has  sev¬ 
eral  positions  available  for  experienced 
presspersons.  Previous  offset  experience 
referred.  Excellent  salary  and  benefits, 
lease  respond  detailing  work  history  and 
salary  requirements  to  Box  33522,  Editor 
&  Publisher. 


PRESSPERSON/Foreman,  production  ori¬ 
ented  with  experience  on  Goss  Commu¬ 
nity  and/or  Suburban.  Modern  plant  in 
Zone  2.  Call  Mr  Lichtenstein  at  (215)  487- 
1500. 


PRODUCTION 


PRODUCTION  MANAGER  must  know 
mark-up,  typesetting,  and  paste-up.  Ex¬ 
perience  with  Harris  Microstor  and  Com- 
pugraphic  Unisetter  an  asset.  Call  Jim 
(5(j3)  842-7535  or  send  resume  to 
Headlight-Herald,  PO  Box  232,  Tillamook 
OR  97141. 


PRODUCTION 


ASSISTANT  PRODUCTION  DIRECTOR 
West  Coast  Metro  is  seeking  an  Assistant 
Production  Director.  Candidates  should 
have  knowledge  in  all  phases  of  newspaper 
production  work  in  heavy  union  environ¬ 
ment.  Seeking  person  with  initiative, 
proven  capabilities.  Night  work  a  must. 
Excellent  salary  and  benefits.  Send  re¬ 
sume  and  salary  requirements  to  Box 
32603,  Editor  &  Publisher. 


ASSISTANT  PRODUCTION  SUPER¬ 
VISOR — Assist  our  top  man  in  7-person 
typesetting  division  of  Long  Island 
magazine  company.  Know  Compugraphic 
Editwriters.  Good/fast  mechanical  board 
person  with  design  ability.  Very  organized. 
$14,000  salary  plus  health  insurance. 
Send  resume  to  Production  Supervisor, 
Good  Times,  230  Arlington  Cir,  East  Hills 
NY  11548, 


COMPOSING  SUPERINTENDENT 
Leading  Zone  4  metropolitan  newspaper  is 
seeking  a  top  notch  manager  to  assume 
total  responsibility  for  composing  depart¬ 
ment  operations.  Individual  must  nave 
complete  knowledge  of  cold  type  system 
and  a  minimum  of  3  years  supervisory  ex¬ 
perience.  Strong  people  skills  essential. 
Competitive  salary  and  excellent  fringe 
benefits.  Please  respond  detailing  educa¬ 
tion,  experience  and  salary  history  to  Box 
33506,  Editor  &  Publisher. 


PROMOTION 


PROMOTION  MANAGER — We  are  looking 
for  a  person  to  handle  total  newspaper 
promotion.  Responsible  for  circulation, 
sales,  news  and  classified  department.  We 
are  16,500  daily  newspaper  located  in  the 
beautiful  Northwest.  Please  send  resume 
and  salary  requirements  to:  Lome 
Bruchet,  General  Manager,  Skagit  Valley 
Herald,  PO  Box  578,  Mount  Vernon  WA 
98273. 


PUBUC  INFORMATION 


MAJOR  CONTEMPORARY  arts  center  in 
Upper  Midwest  seeks  public  information 
director  to  promote  exhibitions,  concerts, 
films,  classes.  Duties  include  press  re¬ 
leases,  promotional  campaigns,  arranging 
newspaper,  television,  radio  coverage,  au¬ 
dience  development.  Candidates  must 
have  public  relations  and/or  journalistic 
experience,  demonstrated  writing  skills, 
interest  in  contemporary  art.  Salary  com¬ 
mensurate  with  experience.  Send  re¬ 
sumes,  writing  samples,  references  to  Di¬ 
rector,  Walker  Art  Center,  Vineland  Place, 
Minneapolis  MN  55403. 


ADMINISTRATIVE 


MONEY  MAKER— Very  experienced  daily 
marketing  and  ad  director,  general  man¬ 
ager,  and  presently  publisher  seeks  ad¬ 
ministrative  capacity  with  progressive 
daily  in  Zone  4,  6,  8,  or  9.  Also  experienced 
with  weeklies,  shoppers  and  TMC.  Out¬ 
standing  accomplishments  and  employer 
references.  34,  BA,  married.  Box  32595, 
Editor  &  Publisher. 


GENERAL  or  Advertising  Manager,  23 
years  working  experience.  Knowledge  of  all 
departments,  daily  and  weekly.  A  former 
owner.  Box  32730,  Editor  &  Publisher. 


YOUNG  PROFESSIONAL  (age  29)  seeks 
opportunity  to  settle  down.  10  years  media 
management  includes  experience  as  pub¬ 
lisher,  top  management  positions  in  pro¬ 
duction.  advertising,  and  newsroom.  Skills 
in  progressive  personnel  and  financial  ad¬ 
ministration;  up-to-date  in  high  technol¬ 
ogy.  Top  industry  references.  BA,  MBA. 
Available  now.  Box  32713,  Editor  & 
Publisher. 


GENERAL  MANAGER-EDITOR.  Editor,  35, 
of  nationally-honored  community  newspa¬ 
per.  Recently  earned  an  MBA  degree. 
Eager  to  use  new  skills.  Box  33500,  Editor 
&  Publisher. 


GENERAL  MANAGER/Production  Director, 
21  years  experience  all  phases.  Latest 
technology,  budget,  cost,  personnel 
oriented.  Box  33480,  Editor  &  Publisher. 


READY  to  be  your  General  Manager  or  As¬ 
sistant.  Will  bring  unlimited  enthusiasm, 
excellent  communications  skill,  imagination 
tempered  with  sound  business  judgment 
and  the  energy  and  drive  to  accomplish 
your  goals!  WILLING  to  go  anywhere  op¬ 
portunity  for  growth  and  permanence 
exist!  ABLE— 25  years  successful  experi¬ 
ence  in  newspaper  marketing  and  adminis¬ 
tration.  Box  33450,  Editor  £  Publisher. 


ADVERTISING 


AGGRESSIVE,  experienced  (4  years), 
knowledgeable,  young  (27)  advertising 
salesman  desires  move  to  management. 
Zones  3-4.  Write  Box  32599,  Editor  & 
Publisher. 


ADVERTISING  MANAGER  desires  change 
to  Pacific  Northwest  as  manager  or  sales¬ 
man.  Box  33449,  Editor  &  Publisher. 


ADVERTISING 


EXPERIENCED,  educated  and  energetic 
retail  account  representative  wishes  to  re¬ 
locate  with  daily  newspaper  in  the  Pacific 
Northwest,  Excellent  references.  Box 
32745,  Editor  &  Publisher. 


RECENT  COLLEGE  graduate  with  degree 
in  marketing  seeks  advertising  sales  posi¬ 
tion  on  daily.  Experience  includes  advertis¬ 
ing  manager  for  major  Midwestern  col¬ 
legiate  daily  and  displ^  sales  for  local 
weekly  group.  Any  zone.  Box  32698,  Editor 
&  Publisher. 


PERSONABLE,  hardworking,  experienced 
(13  years)  ad  salesman  desires  move  to 
better  climate.  Prefer  Zone  4  or  6.  Box 
33436,  Editor  &  Publisher. 


You  May  Take  One  Giant  Step  .  .  . 
toward  a  better  job 
by  placing  your  ad  in  E  &  P's 
Positions  Wanted  section! 


ARTIST 


SEEKING  POSITION  ON  DAILY.  Experi¬ 
enced  artist  and  cartoonist.  Solid 
portfolio.  Bob  Seymour,  4651  Graford  Ln, 
Stow  OH  44224, 


EXPERIENCED  cartoonist/illustrator  seek¬ 
ing  job  with  daily.  Rush  jobs  no  problem. 
Can  produce  under  pressure.  Available  1 
April,  Resume  and  portfolio  on  request. 
Box  32697,  Editor  &  Publisher, 


CIRCULATION 


MR  PUBLISHER— Do  you  desire  a  working 
circulation  director?  Promotion  minded 
with  proven  record  of  circulation  gains 
(ABC).  Reduce  accounts  receivable  to  noth¬ 
ing.  Outstanding  references.  Available  im¬ 
mediately.  Box  32749,  Editor  &  Publisher. 


SALES-ORIENTED  college  graduate  seeks 
management  challenge.  Ten  years  circula¬ 
tion,  AM,  PM.  Sunday,  20  years  sales  train¬ 
ing  and  personnel  selection.  Market 
analysis,  ABC,  Little  Merchant,  motor  and 
rack  sales.  Available  July  1.  Box  33424, 
Editor  &  Publisher. 


CIRCULATION  PROMOTION— 40  year  old 
male  with  15  years  experience  (boy  crews) 
would  like  to  build  circulation  for  medium 
to  large  daily.  Top  producer  seeking  per¬ 
manent  position  as  outside  contractor. 
Top  references.  Box  33470,  Editor  & 
Publisher. 
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POSITIONS  WANTED 
_ CIRCULATION _ 

ASSISTANT  CIRCULATION  MANAGER 
with  10  years  experience  seeks  to  become 
circulation  manager  for  a  medium  sized 
Zone  8  or  9  newspaper.  Outstanding  qual¬ 
ifications.  Box  32676,  Editor  &  Publisher. 

EMPLOYED  CIRCULATION  DIRECTOR  in 
Zone  3  seeking  opportunity  and  challenge 
with  sincere  group  in  same  Zone.  Family 
man,  42,  low  key,  excellent  with  people, 
with  lAVz  years  of  keen,  shirt-sleeve  di¬ 
recting,  objective  planning  and  execution 
in  all  phases  of  marketing  and  circulation 
in  modern  day  publishing.  Diversified  ex¬ 
perience  ranging  from  small  dailies,  week¬ 
lies,  shoppers  to  large  metros  including  a 
successful  weekly  conversion  to  daily 
transition.  Excellent  track  record  and 
background  with  superior  strength  in  sales 
promotion,  departmental  development, 
organization  and  cost  control.  Excellent 
character,  personal  and  employment  ref¬ 
erences.  Box  33463,  Editor  &  Publisher. 


_ EDITORIAL _ 

EXPERIENCED  sports  editor  seeks  similar 
position  on  small  town  5-day  PM  newspa¬ 
per.  Will  work  one  month  without  charge  to 
prove  capabilities.  MA  fellowship  winner. 
Available  immediately.  Please  write  Wes 
Dumont,  Box  360,  Las  Vegas.  New  Mexico 
87701.  (505)  425-6761. 

SIX  YEARS  experience  wire  and  daily  re¬ 
porting  seeks  government  or  feature  spot 
on  medium  to  large  newspaper.  Will  relo¬ 
cate.  Available  now.  Box  32545,  Editor  & 
Publisher. 

RELIGION  WRITER,  experienced,  knows 
trends,  personalities.  Any  Zone.  Box 
32607,  Editor  &  Publisher. 

EDITORIAL  WRITER — Impressive,  quality, 
productive  work.  Highly  experienced,  in¬ 
formed.  To  lead  or  join  a  spirited  page.  Box 
32556,  Editor  &  Publisher. 

EXPERIENCED  news  editor,  supervisor.  15 
years.  Capable  in  editorial  writing.  VDT  ex¬ 
perience.  Seek  challenging  career  posi¬ 
tion.  Box  32495,  Editor  &  Publisher. 

SPORTSWRITER/SLOTMAN,  31.  seeks 
new  challenge.  Nine  years  experience  at 
medium-sized  daily,  VDT-trained,  have 
covered  all  sports  at  pro,  college,  high 
school  levels.  Strong  writing,  editing,  lay¬ 
out  skills.  Work  well  with  young  writers, 
manage  staff  of  five  part-timers.  Box 
32587,  Editor  &  Publisher. 

YOUNG  SPORTSWRITER  seeks  entry  level 
position  with  daily  in  any  Zone.  Journalism 
BA  from  University  of  Michigan.  Creative, 
energetic  and  hard  worker.  Box  32756, 
Editor  &  Publisher. 

MR.  EDITOR— 

Want  to  put  some  zip— and  readers — into 
your  Sunday  magazine?  I  can  produce  a 
dynamic  complement  to  your  news  pack¬ 
age.  Write  Box  32749.  Editor  &  Publisher. 

EXPERIENCED,  bright  assistant  editor/re¬ 
porter  on  suburban  NYC  weekly  looking  to 
report  for  a  daily  or  edit  innovative  news¬ 
weekly.  Enthusiastic  and  responsible. 
Good  attitude,  hard  worker.  Relocate  will¬ 
ingly.  Jodi  Greenblatt,  3809  Dunhill  Rd, 
Wantagh  NY  11793.  (516)  731-2237  eves. 

EDITOR— Available  for  large  weekly,  small 
daily,  thoroughly  experienced,  striver  for 
quality,  strong  writer.  Now  editing  highly 
regarded  countyseat  weekly.  Early  M’s, 
best  professional,  personal  references. 
Box  32746,  Editor  &  Publisher. 

VERSATILE  newswoman,  45,  seeks  courts 
or  government  beat,  or  feature-forum  job 
on  medium-size  daily  or  suburban  paper. 
Box  32674,  Editor  &  Publisher, 


POSITIONS  WANTED 

_ EDITORIAL _ 

CITY  EDITOR  on  40,000-r  Southwest  daily 
seeks  responsible,  challenging  post  on 
similar  size  or  larger  daily.  More  than  10 
years  solid  experience  as  reporter  and 
editor.  Sound  news  judgment,  leadership 
and  organization.  Strong  editing  and  lay¬ 
out  skills.  Several  respected  awards  for  re¬ 
porting,  makeup,  headline  writing  and 
editorials.  Good  references.  Mid-30s,  mar¬ 
ried.  Prefer  Zone  6  or  8.  but  quality  of 
newspaper  and  opportunity  more  impor¬ 
tant  than  location.  Box  33511,  Editor  & 
Publisher. 


REPORTER/EDITOR— 12  years  experi¬ 
ence,  seeks  newspaper/magazine^ublish- 
ing  job.  $20,000  minimum.  New  England. 
East  Coast  preferred.  Write  Gertrude  0. 
Wolf,  PO  Box  512,  Rego  Park  NY  11374. 
(212)  275-1254. 

NINE  YEARS  experience  as  managing 
editor  with  over  20  state  and  national 
awards  seeks  editor  job  on  small  daily  or 
large  weekly.  41  years  old  with  excellent 
references.  Ability  to  manage  people  and 
news.  Resume  on  request.  John  Maynard, 
PO  Box  639,  Sturgis  SD  57785.  (605) 
347-6463. 

AGRICULTURAL  JOURNALISM  grad  look¬ 
ing  for  news  editor  position  in  Michigan.  4 
months  experience  on  ag  paper,  1  year  in 
Extension.  Knowledgeable  in  most  ag 
areas.  Box  33501,  Editor  &  Publisher. 

NEWS  EXECUTIVE — If  you  are  a  publisher 
with  a  commitment  to  excellence,  the  de¬ 
sire  to  upgrade  your  product,  the  willing¬ 
ness  to  invest  the  needed  resources,  and 
need  only  a  mature  editor  with  youthful 
vigor  to  help  attain  your  goal,  write  Box 
33497,  Editor  &  Publisher. 

NO  AWARDS,  but  hard  worker.  Sports 
Writer/Editor  seeks  new  challenge. 
Energetic  11-year  veteran  wants  spot  on 
quality  metro  area  daily.  Skilled  in  layout, 
VDTs,  men's  and  women's  coverage.  Will 
consider  offers  from  any  Zone.  Ed  Meyers, 
Box  7472,  Hampton  VA  23666.  (804) 
838-9399. 

AGGRESSIVE  REPORTER— Two  years 
daily  experience  inicuding  year  as  county 
government  reporter,  bureau  chief.  Cov¬ 
ered  gubernatorial  and  congressional 
campaigns,  towns,  courts,  police.  Photog¬ 
rapher.  Seeks  stable  position  with  liberal 
daily.  (202)  338-1530. 

HELP!  Highly  motivated  editor.  26,  left 
6-day  PM  post  for  advertising  job  and  am 
miserable!  Seeking  editorship  on  daily  with 
growth  potential.  Local  news/photographs 
stressed.  Ability  to  harmonize  staff  and 
community.  VDT  trained.  Contact  Gregg  A 
Miller.  14628  E  36th,  IndependenceTilO 
64055. 

EXPERIENCED  newspaperman  (5  years 
part-time,  1H4  full-time)  seeks  position  as 
a  news/layout  editor,  copy  editor  or  report¬ 
er.  Have  sports  and  hard-news  back¬ 
ground.  Prefer  AM  daily  with  circulation 
50,000-100,000  in  Zone  2.  Box  33479, 
Editor  &  Publisher. 

LOOKING  FOR  a  reporting  job  under  ex¬ 
perienced,  fire-breathing  editors  vrho  can 
plan  more  than  a  day  ahead.  Have  five 
years  experience,  awards  in  investigative 
reporting  and  features,  every  top 
academic  honor.  Any  Zone,  but  please,  no 
Gannett.  Box  33474,  Editor  &  Publisher. 

PROFESSIONAL  husband-wife  team  seeks 
challenging  position  to  accommodate  their 
talents  and  experience.  He  is  48,  with  ex¬ 
ceptional  reporting,  photographic,  editing 
and  management  experience.  She  is  a  24- 
year-old  news  professional — dynamic  with 
typewriter  (VDT)  and  camera.  We  are  tough 
competitors.  Box  33473,  Editor  & 
Publisher. 


TALENTED  WRITER  with  reporting  experi-  . — 7, „  ,  — ; T. — ~ 

ence  on  major  weekly,  seeking  entry  level  TRAPPED  in  New  York  City.  I  realize  the 

newspaper  reporting  position  anywhere  in  Big  Apple  is  the  media  mecca,  but  there’s 

U.S.  B.S.  degree  in  Political  Science,  no  room  in  town  for  relative  beginners, 

minor  in  Journalism.  Aram  Kalousdian,  What  I  lack  is  a  hometown  daily  on  which  to 

521  Lambeth,  Ann  Arbor  Ml  48103.  (313)  make  my  journalistic  break.  I  offer:  a 

665-7916.  strong  and  flexible  writing  style:  good  edit- 

- ^ -  ing  ability;  excellent  news  and  feature 

PRETTY,  WITTY,  dumb  but  lovable  feature  clips  and  press  releases  from  three  years 
columnist — film,  theater,  tv  reviewer,  con-  of  freelance  writing  for  New  York  weeklies 
sidering  a  move.  You  might  be  surprised  to  and  one  year  of  public  relations  writing  and 
know  who  this  is.  Box  33490,  Editor  &  administrative  assistance;  a  Syracuse  Uni- 
Publisher.  versity  J-degree;  ability  to  work  rapidly 

-  under  pressure  with  a  typing  speed  of  over 

REPORTER,  13  years  editorial  experience  100  accurate  w.p.m.  and  youthful  en- 
and  1  year  of  public  relations.  Anxious  to  thusiasm  mixed  with  a  realistic  under¬ 
return  to  newsroom.  Background  in  hard  standingof  all  aspects  of  journalism.  Open 
news,  features,  photography,  reviews,  lay-  to  anywhere.  Write  Box  33471,  Editor  & 
out.  Box  33488,  Editor  &  Publisher.  Publisher. 
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POSITIONS  WANTED 

POSITIONS  WANTED 

EDITORIAL 

FREELANCE 

I’VE  SET  TYPE,  proofread,  written  news, 
society  and  features,  copy  edited, 
pasted-up  in  20  months  at  weekly  paper; 
temporary  Feature  Editor.  Syracuse  Uni¬ 
versity  grad,  3  years  news-features- 

DEMOCRATIC  CONVENTION  coverage. 

Experienced  reporter  will  give  you  features 
and  sidebars  to  suit  your  needs.  Box 

32699,  Editor  &  Publisher. 

sportswriter  for  SU  daily,  women’s  sports 
specialty.  Seeks  job  as  writer  for  daily  in 

PHOTOJOURNAUSM 

on  responsibility,  unlimited  energy,  en¬ 
thusiasm.  Give  me  the  chance  to  excel  in 
what  1  love!  Box  33485,  Editor  &  Publisher. 

PHOTO  DEPARTMENT  Manager,  1  can 
help  control  expenses,  increase  prod¬ 
uctivity.  and  improve  picture  quality.  Ex- 

TOP  POLITICAL  AIDE  to  DC  figure  wants 
back  in  newspapers.  Management  experi¬ 
ence  in  politics  and  at  top  daily.  Layout/ 
design  specialty.  Have  lectured,  taught, 
freelanced.  Looking  for  editorial  writing, 
sports  or  arts/entertainment  position.  Box 
33468,  Editor  &  Publisher. 

1402. 

IF  YOU  WANT  consistent  quality  and 
unique  angles.  I’m  yours.  7-year  photog¬ 
rapher  seeks  move  from  small  to  city 
daily.  References  to  back  up  quality 
claims.  Prefer  Zone  5.  Box  33527,  Editor 

SERVE  UP  best  in  tennis  coverage.  Re- 

&  Publisher. 

porter  interested  in  locals,  juniors,  as  well 
as  big-time  pros.  Box  33466,  Editor  & 
Publisher. 

1  CAN  PROVIDE  eye-catching  sports,  fea¬ 
ture,  nevi^  shots  in  return  for  good  photo 
use.  Want  to  put  3  years  professional  ex- 

SPORTS  EDITOR  or  sports  staffer  position 
wanted  in  Zone  6.  Have  six  years’  experi¬ 
ence  at  daily  newspaper  (circulation 

perience  to  work  on  medium/large  daily. 

Zones  2,  3,  4,  5.  Excellent  portfolio.  Call 
(513)  653-5595,  evenings. 

20,000).  Feel  like  it’s  time  to  move  up. 
Strong  on  high  school  and  local  sports.  Ex¬ 
cellent  references,  clippings  available.  Box 
33459,  Editor  &  Publisher. 

I’VE  WRITTEN  AND  SHOT  just  about 
everything  in  6  years  on  30,000  daily. 

Open-minded  about  future.  Let’s  talk.  Box 

33427,  Editor  &  Publisher. 

CHECK  ME  OUT 

soft  news  or  general  reporting  spot  after 
long  stint  as  sportswriter.  Seven  years  ex¬ 
perience  full  and  part-time  on  two  Midwest 
metro  dailies.  VDT  experienced.  Good  lay¬ 
out  and  headline  skills.  Excellent  refer¬ 
ences.  Prefer  metro  daily  or  suburban 
weekly  in  Zones  5  or  9.  Write  or  call;  John 
Collinge,  1100  Ellen  St,  Cedar  Falls  lA 

PRODUCTION 

PRODUCTION  MANAGER— Cost/person¬ 
nel  reduction.  Heavy  experience  in  com¬ 
position,  camera,  plate,  mail.  Quality 
oriented.  Electronics  background.  Box 

32743,  Editor  &  Publisher. 

50613.  (319)  266-7916. 

PRESSROOM  Superintendent  or  Produc- 

REPORTER/PHOTOGRAPHER,  27,  seeks 
slot  on  large  Zone  9  paper.  years  ex¬ 

perience  as  reporter  for  daily,  editor  of 
weekly.  Box  33439,  Editor  &  Publisher. 

tion  Manager— 30  years  experience  in  met¬ 
ropolitan  and  small  dailies.  Top  experience 
in  converting  to  direct  printing.  Proven 
record  of  cost  and  quality  control.  Latest 
technology.  Knowledgeable  In  all  presses. 

Box  32690,  Editor  &  Publisher. 

MEDICAL  REPORTER— M.D.,  23,  with  col- 

lege  journalism  background.  Seeks  entry- 
level  position  with  metro  daily  or  large 
magazine.  Available  5/80.  Box  33434, 
Editor  &  Publisher. 

PRODUCTION  MANAGER— Strong  on 
mark-up.  typesetting,  paste-up  and  cut¬ 
ting  labor  costs.  Experienced  in:  front-end 
systems,  merging  and  up-dating  produc¬ 
tion  department.  Prefer  small  daily  or  large 
weekly  in  California,  Arizona  or  Nevada. 

Jim  Montgomery,  5008  Kenway  Dr.  Til¬ 
lamook  OR  97141.  (503)  842-7S35. 

YOUNG,  ambitious  general  reporter-pho¬ 
tographer  on  small  Wisconsin  daily  seeks 
sports  position  on  large  or  medium  daily. 
More  than  2  years  newspaper  experience. 

Formerly  sports  editor  of  daily.  Covered 
everything  from  girls  and  boys  prep  sports 
to  pro  and  Big  10  football.  Willing  to  relo¬ 
cate  anywhere.  Box  33432,  Editor  & 
Publisher. 

WELL  EDUCATED  man  with  over  20  years 
experience  in  stereotype,  offset  platemak¬ 
ing,  offset  press  and  mailroom  in  large  and 
medium  size  dailies  seeking  a  position, 
either  administrative  or  in  production. 

LITERATE,  THOROUGH  reporter  and 
editor  seeks  challenging  work  anywhere. 
Four  years  on  metro  writing  showbiz  and 
laying  out  features,  two  years  on  weekly. 
I’m  ready  for  a  bigger  job  in  a  smaller  city. 
VDT  experience,  academic  background  in 
science  and  politics.  Available  t^ay.  Box 

Supervisory  experience  in  stereotype  and 
offset  platemaking  departments.  Formal 
education  includes  BS  and  MS  degrees. 

Prefer  Zones  4,  8  or  9.  Box  33457,  Editor  & 

Publisher. 

PUBUC  RELATIONS 

FREELANCE 

newspaper,  AM-TV  background,  seeks  to 
write  speeches,  audio-visual,  investigative. 

GAG  IDEAS — Single  and  Multi-Panel.  Your 
requirements  please  to  Walt  Nason.  7 
Chester  St,  Glens  Falls  NY  12801. 

research  or  internal/external  material  for 
company  that  believes  in  communication. 

Strong  oral  and/or  written  skills.  D.J.  Ross, 

(414)  M5-8766. 

E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


47 


News  Council  deplores 
‘Retraction  Project’ 


By  Lenora  Williamson 

During  its  March  6-7  meeting  in  New 
York  City,  The  National  News  Council 
considered  a  mixed  agenda  of  freedom  of 
the  press  and  grievance  issues  and 
elected  three  new  members  to  fill  vacan¬ 
cies  in  the  public  sector. 

Elected  to  the  Council  were:  Elie 
Abel,  who  is  Harry  and  Norman  Chan¬ 
dler  professor  of  journalism,  Stanford 
University;  Jeffrey  Bell,  member  of  the 
board  of  the  American  Conservative 
Union,  and  Lucy  Peters  Wilson  Benson, 
corporate  consultant  and  a  former  Under 
Secretary  of  State. 

The  Council  Freedom  of  the  Press 
statements  concerned  ABSCAM  leaks, 
CIA  use  of  journalists,  and  the  United 
Press  International  grievance  against 
Synanon  Foundation,  Inc. 

Last  November  at  its  meeting  on  the 
University  of  Miami  campus  in  Coral 
Gables,  Florida,  The  Council  considered 
a  complaint  brought  by  UPI  that  Syna¬ 
non  Foundation  had  made  systematic  ef¬ 
forts  “to  threaten  UPI’s  reputation  and 
relationships  with  subscribers  and,  gen¬ 
erally,  object  to  any  news  coverage 
which  reflects  unfavorably  upon  Syna¬ 
non.” 

Following  discussion,  the  Council  in¬ 
structed  its  staff  to  conduct  a  thorough 
examination  of  the  issues  posed  and  re¬ 
port  back  at  the  earliest  practicable  time. 
The  staff  undertook  an  investigation,  in 
connection  with  which  executive  direc¬ 
tor  William  B.  Arthur  spent  two  weeks  in 
California. 

Following  initial  March  6  discussion  of 
staff  recommendation  draft,  the  grie¬ 
vance  complaint  was  moved  from  a 
“warranted”  or  “unwarranted”  decision 
issue  and  referred  to  a  Freedom  of  the 
Press  action  statement,  which  was 
drafted  and  adopted  unanimously  by  the 
12  members  present  later  in  the  day. 

That  statement  follows  in  full: 

“The  fact  that  Synanon,  by  its  own 
admission,  is  engaged  in  a  sweeping 
campaign  seeking  retraction  of  news  re¬ 
ports  which  it  deems  unfair  to  its  reputa¬ 
tion  and  conduct  has  been  confirmed 
through  the  Council’s  investigation.  The 
Council's  investigation  also  has  con¬ 
firmed  that  Synanon’s  “Retraction  Proj¬ 
ect”  has  resulted  in  creating  an  atmo¬ 
sphere  of  apprehension  among  many  of 
the  nation’s  news  executives  and  report¬ 
ers  because  of  the  flood  of  retraction- 
demand  letters  and  the  public  record  of 
litigation. 

“It  is  clear  that  Synanon  is  using  a  law 
presumably  passed  to  protect  publishers 
and  broadcasters — Section  48a  of  the 
California  Civil  Code — as  a  weapon  for 
coercing  the  press  into  silence  about 
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Synanon  and  its  affairs.  It  is  also  clear 
that  as  a  result  of  this  legal  harassment 
many  editors  and  news  directors,  espe¬ 
cially  those  associated  with  small  news 
organizations  of  limited  resources,  are 
refraining  from  publishing  or  broadcast¬ 
ing  news  they  deemed  legitimate  affect¬ 
ing  Synanon. 

“Much  as  the  Council  may  deplore 
this  result,  it  is  obliged  to  recognize  that 
First  Amendment  and  other  legal  rights 
are  at  issue  on  both  sides  of  this  con¬ 
troversy.  Unquestionably,  Synanon  is 
acting  in  conformity  with  law  in  sending 
out  its  demands  for  retraction,  whether 
or  not  it  has  any  serious  intent  of  follow¬ 
ing  up  with  libel  suits  if  no  retraction  is 
forthcoming.  Yet  the  practical  effect  of 
its  policy  is  to  cut  off  the  free  flow  of 
information  in  many  places,  a  condition 
in  which  the  ultimate  victims  will  be  the 
public,  and  truth  itself. 

“What  is  the  right  response  of  editors 
and  broadcasters  who  believe  the  letters’ 
sole  purpose  is  intimidation?  The  history 
of  press  freedom  makes  it  plain  that  there 
is  no  substitute  for  courage  in  such 
cases.  The  Council  recognizes  the 
genuineness  of  the  pocketbook  worries 
that  operate  in  enterprises  without  legal 
staffs  or  substantial  treasuries — the  fear 
that  combating  even  a  frivolous  claim 
may  entail  prohibitive  cost.  But  the  rec¬ 
ord  in  this  case  indicates  that  disaster  has 
not  befallen  those  who  refused  to  sur¬ 
render  to  harassment,  who  fulfilled  their 
journalistic  obligation  to  disseminate 
news  they  considered  of  public  interest 
about  Synanon.  The  Council  noted  par¬ 
ticularly  the  tack  taken  by  the  Berkeley 
Independent  and  Gazette,  a  newspaper 
of  50,000  circulation.  It  has  received  ten 
retraction  letters  from  Synanon,  to 
which  it  routinely  replies  by  inviting  the 
organization  to  come  out  from  behind  its 
self-erected  secrecy  shield  and  to  join 
with  the  paper’s  staff  in  a  news-oriented 
meeting  for  a  full  exploration  of  Syna¬ 
non’s  views  and  activities.  Not  once  has 
Synanon  taken  up  this  invitation. 

“The  Council’s  investigation  leaves  no 
room  for  doubt  that  the  public  in  many 
areas  is  getting  less  news  about  Synanon 
than  it  otherwise  would  because  of  the 
chilling  effect  on  editors  of  the  organiza¬ 
tion’s  suit-threatening  campaign.  To  the 
extent  that  this  deplorable  condition  is 
invited  by  the  requirements  of  a  law  that 
publishers  in  California  and  several  other 
states  helped  to  lobby  through  as  a 
safeguard  against  just  such  misuse  of 
libel  litigation,  a  partial  remedy  may  lie 
in  legislative  reconsideration  of  the  law’s 
merit.  The  more  basic  answer  must  lie  in 
the  press  having  the  courage  to  stand  up 
for  its  freedom.” 

Concurring  were:  William  H.  Brady, 


Jr.,  Joan  Ganz  Cooney,  Loren  F.  Ghig- 
lione,  Margo  Huston,  Norman  E.  Isaacs, 
James  M.  Lawson,  Jr.,  Robert  B. 
McKay,  Ray  Miller,  Ralph  M.  Otwell, 
Michael  E.  Pulitzer,  Sylvia  Roberts,  and 
William  Rusher. 

In  another  print  journalism  complaint, 
the  Council  found  “warranted”  a  com¬ 
plaint  against  the  Courier-Journal, 
Louisville,  from  Dr.  Gary  A.  Hogge  of 
Louisville  in  which  he  charged  that  an 
article  appearing  on  October  14,  1979, 
was  “at  least  as  it  regards  me,  totally 
erroneous.” 

The  article,  headlined  “Doctors’  fees 
in  Kentucky  and  Indiana  vary  greatly”, 
was  a  comparative  study  of  doctors’  fees 
for  a  number  of  common  medical  proce¬ 
dures.  The  accompanying  tables  listed 
fee  charges  by  descending  order.  Dr. 
Hogge’s  name  was  first  to  appear  at  the 
top  in  an  initial  office  visit/general  prac¬ 
tice  charge  table. 

The  Council  action,  by  unanimous 
vote  of  10  members  present  at  the  time, 
with  Chairman  Norman  E.  Isaacs  not 
voting,  found  the  complaint  warranted. 
Isaacs  is  a  former  executive  editor  of 
The  Courier  Journal. 

Council  statement  noted  in  part:  The 
Courier-Journal  listing  was  accurate  in¬ 
sofar  as  the  Medicare  computer  records 
listed  Dr.  Hogge’s  charges.  What 
seemed  essential  was  a  direct  check  with 
Dr.  Hogge  and  all  others  listed  in  the  top 
rank  of  fees  recorded,  the  most  sensitive 
area  in  the  lists.  It  is  clear  such  a  recheck 
with  Dr.  Hogge  would  have  brought  in¬ 
stant  protest  and  a  deeper  check.  How¬ 
ever,  the  newspaper  opted  for  random 
checking.  Moreover,  the  newspaper’s 
statement  seeking  to  clarify  differentials 
was  not  fully  informative.  The 
Courier-Journal’s  motivation  was  sound 
and  the  paper  did  publish  a  patient’s  let¬ 
ter  supporting  Dr.  Hogge’s  view. 
Nevertheless,  Dr.  Hogge  was  done  an 
inadvertent  injustice  and  the  complaint  is 
found  warranted.” 

The  Abscam  leaks  to  newspapers  and 
broadcasters  of  detailed  information 
about  illegal  payments  allegedly  ac¬ 
cepted  by  members  of  Congress  also  re¬ 
ceived  attention  in  a  6-page  statement 
passed  8-2,  with  Isaacs  abstaining.  Dis¬ 
senting  were  Brady  and  Miller. 

The  statement  proposed  The  Council 
explore  feasibility  of  calling  together 
analysts  from  both  press  and  public  to 
grapple  with  issues  raised  by  Abscam 
and  to  explore  principles  that  might 
serve  as  basis  for  greater  self-restraint 
and  heightened  professionalism  in  such 
cases. 

Filing  a  dissent  in  which  Brady  con¬ 
curred,  Miller  wrote:  “It  seems  to  me 
The  Council  is  trying  to  define  what  kinds 
of  leaks  should  be  leaked  to  the  press.  I 
am  in  full  favor  of  leaks  to  the  press.  I 
think  they  are  a  great  public  service.  I 
think  the  press  must  accept  the  responsi¬ 
bility  for  evaluating  the  leaks  and  the 
motives  of  the  sources.” 
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If  polio  ever 
makes  a 
comeback, 
we  can  all  take 
some  of  the  blame 


Right  now,  millions  of  our  kids  are  not  immunized  against 
childhood’s  most  dreaded  diseases.  Example:  19  mil 
lion  kids  are  at  risk  of  becoming  polio  cripples. 

What  happened?  In  1962,  the  biggest  news  in  health 
care  was  the  development  of  the  Sabin  oral  vaccine 
for  each  of  three  poliovirus  strains.  In  most  of  the  world  it 
replaced  Salk  vaccine,  the  first  polio  preventative  (ad 
ministered  by  injection).  In  1963,  after  investing  16 
years  in  polio  research,  Lederle  Laboratories  made 
mass  immunization  simple  and  practical  by  combin 
ing  all  three  Sabin  vaccines  into  a  single  oral  vac 
cine.  Soon,  polio  was  on  its  way  out. 

Unfortunately,  once  the  disease  was  under  con 
trol,  people  stopped  worrying  about  it— the 
general  public,  the  press,  the  medical 
profession.  We  all  relaxed  our  vigi¬ 
lance.  So  now  we  have  work  to  do. 

Let’s  work  together.  The  drug  Indus 
try  has  the  vaccines.  Physicians 
are  ready  to  use  them.  But  pub¬ 
lic  health  has  always  been  a  job 
for  the  community  as  a  whole. 

No  profession  has  shown  more 
effectiveness  in  mobilizing  com¬ 
munity  action  than  the  news 
media— in  the  past,  and  right  now. 


(For  more  information  on  pharmaceutical  research,  writifdrOurrooklet  “Response  to  Human  Health  Needs.'  ) 

LEDERLE  LABORATORIES,  A  Division  of  American  Cyanamid  Co.,  Pearl  River,  New  York  10965 


In  the  public  service 


Reporter  Marie  Kroeger;  He  had  a  feeling  something  was  wrong 


To  the  casual  eye,  it  was  just  a  $900  stickup  of  a  parking  lot 
attendant  in  Indianapolis. 

The  attendant  positively  identified  two  Evansville,  Ind.,  men  as  the 
culprits  after  police  roused  them  out  of  bed  at  their  hotel  room  on 
New  Year's  Day. 

Lendall  Ludwig  and  Charles  John  Dormeier  —  the  Indy  Two  —  were 
booked  for  armed  robbery. 

Case  Closed? 

Not  for  one  reporter.  Mark  Kroeger  of  The  Evansville  Press,  had  a 
gut  feeling  that  something  was  wrong.  And  he  cared  about  it. 

The  positive  indentificotion  was  a  major  hurdle.  But  to  Kroeger  it  just 
didn't  add  up.  Ludwig's  newborn  son  had  been  taken  from  Evansville 
to  Indianapolis  for  heart  surgery,  and  the  robbery  was  reported 
about  the  time  Ludwig  and  Dormeier  had  been  waiting  outside  the 
recovery  room. 

Then  there  were  other  nagging  questions. 

Where  was  the  third  man  the  attendant  said  had  taken  part  in  the 
New  Year's  Day  robbery?  Where  were  the  weapons?  Where  was  the 
money? 

The  deeper  he  dug  the  more  convinced  Kroeger  became  that  two 
innocent  men  had  been  falsely  charged.  His  stories  struck  home,  and 


the  churches  of  Evansville  raised  $7,000  for  the  defense  of  the  Indy 
Two,  who  spent  32  hours  in  jail  before  being  released  on  $15,000 
bond  each. 

But  the  cloud  remained.  Kroeger  made  two  trips  to  Indianapolis.  The 
parking  lot  attendant  said  he  knew  the  Evansville  men's  car  had  been 
used  in  the  robbery  because  there  was  a  ticket  on  it  from  his  lot.  The 
police  never  found  such  a  ticket. 

When  Ludwig  and  his  brother-in-law,  Dormeier,  were  arrested,  police 
confiscated  $300  from  them.  Kroeger  learned  that  the  $300  came 
from  $500  in  $20  bills  Dormeier's  mother  had  withdrawn  from  Old 
National  Bank  in  Evansville.  She  still  had  two  of  the  bills  in  her 
possession.  The  sequence  of  the  serial  numbers  indicated  conclusively 
that  the  money  held  as  evidence  by  the  Indianapolis  police  didn't 
come  from  a  robbery. 

The  parking  lot  attendant  began  to  tell  conflicting  stories  to  police. 
Later,  theft  charges  were  placed  against  him. 

Two  weeks  and  two  days  after  their  arrests,  charges  against  Ludwig 
and  Dormeier  were  dropped  —  with  apologies  by  the  prosecutor's 
office. 

Mark  Kroeger's  fine  work  won  him  the  monthly  news  writing  award 
from  Scripps-Howard  Newspapers  —  and  the  gratitude  of  two  men 
who  had  been  falsely  accused.  It  was  in  the  finest  tradition  —  in  the 
public  service. 


The  Evansville  Press 

a  Scripps-Howard  newspaper 
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